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Its  yours.  Just  write  a  brief  article  for  FineLine,  the  Newsletter  on 
Journalism  Ethics,  telling  about  an  ethical  dilemma  you’ve  faced 
in  your  career  as  a  journalist. 

If  we  accept  what  you’ve  written,  we’ll  write  you  a  check  for  $500. 
For  more  information  on  how  you  can  be  a  contributor: 
CALL  TOLL-FREE  1-800-736-0897 
Ask  for  Robin  Hughes 


The  Newsletter  On  Journalism  Ethics 


600  E.  Main  Street,  Louisville,  Kentucky  40202  •  502/5S4-8182  •  Robin  Hughes,  F^ditor  •  Barry  Bingham,  ,lr.,  Publisher 
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now  for  more  information 


A  X\^t  SII  now 
offers ywi 

int^ration 

■iMdAi||^^roducts  that  give  you 
“  "AA  access  to  Tandem*  feult 
tolerance  and  the  deadline-proven 
qieed  of  our  famous  Cpyote*  Edttor  - 
ail  without  giving  up  standard 
PC  or  Macintosh*  platforms. 


How  can  I  get  die 
soUd  anmsoddk 


QYou  mean  I  reaUy  have 
•a  choice?  ^ 
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I  □  i  III  also  interested  in  SIPS  new  generation  of 
interactive  paginatim  products. 
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;stem 
KJ  Integrators,  Inc. 

P.O.  Box  13626,  Sacramento,  CA  95863 
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JUNE 

25-28 — Newspaper  Personnel  Relations  Associations,  Annual  Conference, 
Westin  Hotel,  Ottawa,  Canada. 

25-28— ICMA,  Sales  Conference,  Opryland  Hotel,  Nashville. 

25-29— Association  of  Newspaper  Classified  Advertising  Managers,  Worth¬ 
ington  Hotel,  Ft.  Worth. 

28-7/1 — Georgia  Press  Association,  Annual  Convention,  Sandestin  Beach 
Resort,  Fla. 

JULY 

4-9— National  Press  Photographers  Association,  44th  Annual  Convention, 
Marriott's  Tan-Tar-A  Resort,  Osage  Beach,  Lake  of  the  Ozarks,  Mo. 

9- 11— ANPA  Foundation,  Newspaper  Adult  Literacy  Conference,  Brown 

Palace  Hotel,  Denver. 

11-12— Wisconsin  Newspaper  Association,  Summer  Meeting,  Wisconsin 
Dells. 

11-15 — International  Society  of  Weekiy  Newspaper  Editors,  Summer  Con¬ 
ference,  Ogelthorpe  University,  Atlanta. 

20-22— Arkansas  Press  Association,  Summer  Convention,  Fairfield  Bay. 
20-22— National  Newspaper  Association,  Electronic  Publishing  Conference 
for  Newspapers,  Hyatt  Regency  Hotel,  Denver. 

20- 23— North  Carolina  Press  Association,  1 16th  Annual  Convention  &  Trade 

Show,  Grove  Park  Inn,  Asheville,  N.C. 

21- 23— A -ibama  Press  Association,  Summer  Convention,  Orange  Beach. 

21- 23 — Virginia  Press  Association,  Annual  Summer  Meeting,  Virginia 

Beach. 

22- 25— Texas  Daily  Newspaper  Association,  Summer  Meeting,  Corpus 

Christi. 

23- 26— International  Newspaper  Advertising  and  Marketing  Executives, 

Summer  Meeting,  Westin  Copley  Place,  Boston. 

AUGUST 

16- 20 — National  Association  of  Black  Journalists,  Annual  Convention,  New 

York  Hilton  and  Towers,  New  York  City. 

17- 19— West  Virginia  Press  Association,  Annual  Convention,  Huntington. 

Seminars/Workshops/Clinics 

JULY 

9-19 — The  Poynter  Institute  for  Media  Studies,  Teaching  Fellowship  Pro¬ 
gram:  Management,  St.  Petersburg. 

10- 14 — ANPA  Newspaper  Color  Scanner  Operation  Seminar,  The  Newspa¬ 

per  Center,  Reston  Va. 

10-28— The  Poynter  Institute  for  Media  Studies,  Writers'  Camp  Fellowship 
for  Kindergarten-8th  Grade  Teachers;  Writers  Camp  for  Elementary 
and  Middle  School  Students,  St.  Petersburg. 

16- 19— SNPA  Foundation,  Seminar,  “Selling  Against  Other  Media,” 

Galveston.  i 

17- 18— Gannett  Center  for  Media  Studies,  Technology  Seminar  for  Media 

Professionals,  “Newsroom  Technology:  The  Next  Generation,” 
Columbia  Univesity,  New  York  City. 

19-21— ICMA,  Circulation  Sales  Promotion  Seminar,  Clarion  Hotel,  St.  Louis. 

24- 28— ANPA,  Offset  Newspaper  Press  Operation  Seminar,  The  Newspa¬ 

per  Center,  Reston,  Va. 

24-28— Graphic  Arts  Technical  Foundation,  Workshop,  Orientation  II, 
Methods  and  Technologies  of  the  Printing  Processes-Advanced, 
California  Polytechnic  State  University,  San  Luis  Obispo. 

26 — Inland  Press  Association,  Risk  Management  Seminar,  Inland  Press 
Center,  Park  Ridge,  III. 

AUGUST 

6- 11— Poynter  Institute  for  Media  Studies,  Graphics;  Poynter  Teaching 

Fellowship,  St.  Petersburg. 

7- 11— ANPA,  Desktop  Newspaper  Publishing  Seminar,  The  Newspaper 

Center,  Reston,  Va. 

9-10— ANPA  Foundation — AEJMC,  Cooperative  Committee  Symposium 
on  Community  Newspapers  and  Journalism  Educators.  American 
Press  Institute,  Reston,  Va. 

13-15— Mid-Atlantic  Classified  Managers  Conference,  Marriott  Hotel,  Rich¬ 
mond,  Va. 

13-16— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics  (under 
50,000  circulation),  Biloxi,  Mass. 

14 — Knight  Center  for  Specialized  Journalism,  Deadline  for  Applications 
for  “Covering  Cancer"  Course,  Oct.  9-20,  University  of  Maryland, 
College  Park. 
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By  Doug  Borgstedt 
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About  Awards 


Holmberg  honored.  Ruth  Holmberg,  publisher  of  the 
Chattanooga  Times,  has  become  the  first  woman  to  be 
honored  in  that  city  as  “Community  Leader  of  the  Year” 
by  the  University  of  Tennessee  at  Chattanooga’s  Beta 
Gamma  Sigma  business  school  honor  society. 

Heart  Association  winner.  Bill  Snyder,  medical  reporter 
for  the  Nashville  Banner,  has  w  "»n  the  1988  Howard  W. 
Blakesee  Award  from  the  American  Heart  Association. 
Snyder  was  honored  for  a  three-part  series  he  wrote  on 
open  heart  surgery. 


Knight-Bagehot  Fellows.  The  1989-90  Knight-Bagehot 
Fellows  in  Economics  and  Business  Journalism  have  been 
named  by  Columbia  University’s  Graduate  School  of 
Journalism.  The  fellowships  are  funded  by  an  endowment 
from  the  Knight  Foundation  and  grants  from  foundations 
and  corporations  including  Dow  Jones  &  Co.^  Philip  Gra¬ 
ham  Fund,  and  the  Chicago  Tribune  Foundation. 

The  fellows  are  Judith  Burns,  New  York  bureau  chief 
for  Commodity  World  News;  A.  Craig  Copetas,  national 
correspondent  for  Regardies  magazine,  Washington, 
D.C.;  Linda  Corman,  international  trade  reporter  for  the 
Boston  Business  Journal;  Lisa  Dietrich,  a  producer  for 
CNN  in  New  York;  Micheline  Maynard,  Detroit  bureau 
chief  for  Reuters;  Hannah  Moore,  Journal  of  Commerce 
correspondent,  Seoul;  and  Ahmad  A.  Talib,  news  editor. 
New  Straits  Times. 

Literacy  effort  honored.  Laura  Atwell,  community  rela¬ 
tions  supervisor  for  Phoenix  Newspapers  Inc.,  received 
the  1989  Award  of  Commendation  from  the  Mountain 
Plains  Adult  Education  Association  for  her  efforts  in  pro¬ 
moting  literacy. 

Atwell’s  efforts  included  making  arrangements  for  the 
publication  of  an  adult  education  newsletter  for  Arizona. 
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IN  BRIEF 


Confiscated  film 
returned  a  day  later 


Sex  video  case  will 
be  opened  to  public 

A  Georgia  court  has  granted  the 
Atlanta  Journal  and  Constitution,  as 
well  as  other  media,  the  right  of 
access  to  documents  and  proceedings 
in  a  civil  suit  against  actor  Rob  Lowe. 

Although  attorneys  for  Lowe  first 
sought  to  seal  the  documents  in  the 
lawsuit  filed  against  him  for  allegedly 
coercing  a  teen-age  girl  into  making  a 
sexually  explicit  videotape,  a  Georgia 
state  court  judge  ruled  that  the  issues 
and  identities  of  those  involved  have 
been  “widely  reported  by  numerous 
newspapers  and  television  stations  to 
a  broad  public  audience  and  are  thus 
no  longer  an  alleged  private  inci¬ 
dent.” 

In  response,  Lowe’s  counsel  noted 
that  he  did  not  oppose  the  unsealing  of 
current  records  “as  long  as  he  is 
afforded  the  opportunity  to  seek 
orders  sealing  future  pleadings  or 
other  documents  that  may  be  filed.” 

State  Court  Judge  Frank  M.  Hull 
ordered,  however,  that  “Since  the 
alleged  private  information  sought  to 
be  protected  is  already  in  the  public 
domain,  the  alleged  harm  otherwise 
resulting  in  the  privacy  of  the  defen¬ 
dant  [Lowe],  who  sought  to  seal  the 
records,  clearly  does  not  outweigh 
the  public’s  interest  in  the  presump¬ 
tive  right  of  access  to  public  court 
records.  Therefore,  the  court  orders 
that  all  pleadings  and  documents  in 
this  action  shall  be  unsealed 
instanter.” 

Morning  Call  offers 
stock  Info  by  phone 

The  Morning  Call,  Allentown,  Pa., 
has  introduced  a  new  service.  Call 
InfoTel,  which  enables  those  who  call 
a  special  telephone  number  to  receive 
financial  reports. 

Callers  seeking  stock  quotes  can 
dial  the  number  and  then  enter  a 
numeric  code  corresponding  with  a 
stock’s  market  trading  symbol.  An 
automated  voice  will  respond  with  the 
stock’s  current  price  and  its  net 
change  from  the  preceding  day.  The 
caller  can  then  press  an  additional  key 
for  a  report  on  the  stock’s  trading 
volume  and  its  high  and  low  for  the 
day,  or  the  caller  can  repeat  the  pro¬ 
cess  for  another  stock  using  its  code. 

The  stock  information,  updated 
each  quarter-hour  during  the  trading 
day,  is  supplied  by  the  Associated 
Press. 

In  addition,  by  entering  specific 


codes,  callers  can  hear  Dow  Jones  & 
Co.  Inc.  reports  of  current  trading 
activity,  overall  activity  on  the  New 
York  or  American  stock  exchanges  or 
the  OTC  market,  the  Dow  Jones  aver¬ 
ages,  bond  and  precious  metal  prices 
and  other  similar  news.  These  reports 
are  updated  at  frequent  intervals 
throughout  the  trading  day. 

A  third  service  of  Call  InfoTel  is  the 
Mortgage  Rate  Hotline,  which  will 
update  mortgage  rates  on  a  daily 
basis.  Area  lending  institutions  will 
specify  30-year  and  15-year  fixed 
rates,  and  three-year  and  one-year 
adjustable  rate  mortgages.  A  direc¬ 
tory  of  lending  institutions  will  also  be 
provided. 


The  National  Scholastic  Press 
Association,  based  in  Minneapolis,  is 
looking  for  interested  professional 
journalists  to  volunteer  during  spring 
and  summer  1989  as  evaluators  for  its 
Adopt-A-School  Program,  which 
gives  high  school  student  journalists 
the  opportunity  to  receive  critiques 
on  their  publications  —  newspapers, 
magazines  or  yearbooks  —  from  pro¬ 
fessionals. 

The  volunteers  are  assigned  an 
“adopted”  high  school  and  receive 
samples  of  the  student  publications 
along  with  an  NSPA  guidebook  to 
help  them  evaluate  the  students’ 
work.  One  evaluation  should  take  a 
judge  about  3-4  hours  to  complete. 

The  NSPA  is  a  non-profit  journal¬ 
ism  education  organization  headquar¬ 
tered  at  the  University  of  Minnesota. 
For  more  information,  call  Annie 
Witta,  critical  services  coordinator, 
at  (612)  625-8335  between  9  a.m.  and  5 
p.m.  Central  Time,  or  write  to  NSPA, 
620  Rarig  Center,  330  21st  Ave.  S., 
University  of  Minnesota,  Minneapo¬ 
lis,  Minn.  55455. 


The  Gannett  Co.  Inc.  has  reported 
that  the  1989  Simmons  Market 
Research  Bureau  survey  shows  that 
USA  Today  readership  has  increased 
by  more  than  one  million  daily,  bring¬ 
ing  its  total  audience  to  6,326,000. 

The  total  daily  audience  of  6.3  mil¬ 
lion  represents  a  20.4%  growth  over 
the  1988  Simmons  survey,  according 
to  information  from  Gannett. 


A  judge  who  ordered  the  confisca¬ 
tion  of  a  roll  of  film  from  a  newspaper 
photographer  returned  it  to  the  paper 
a  day  later  after  he  had  determined  no 
photographs  were  taken  of  jurors. 

Judge  Marvin  Goodman  confis¬ 
cated  the  film  May  30  and  ordered  it 
developed  by  the  Nassau  (bounty 
(N.Y.)  Police  Department  after  a 
defense  attorney  in  a  drunken  driving 
case  accused  Michael  Ach  of  News- 
day,  based  on  New  York’s  Long 
Island,  of  photographing  the  jury. 

Another  Newsday  photographer, 
Dick  Yarwood,  petitioned  for  the 
film’s  return,  arguing  that  the  news¬ 
paper’s  First  Amendment  rights  were 
violated  by  the  confiscation. 

Goodman  said  he  was  noting  the 
objections,  but  turned  down  a  request 
for  delay  of  a  formal  hearing  until 
attorney  Nancy  Richman  and  the  pa¬ 
per’s  photo  editor,  James  Dooley, 
could  get  to  court. 

After  looking  at  the  developed 
photos,  Goodman  handed  them  to 
Yarwood  and  left  the  court  without 
comment. 

Twenty-eight  photos  were  devel¬ 
oped.  One  was  blank.  All  were  of  the 
defense  attorney  and  the  defendant. 

“The  fact  that  this  judge  confis¬ 
cated  the  photos  is  outrageous,” 
Dooley  said  later.  “It’s  the  same  as 
seizing  a  reporter’s  notes  or  note¬ 
book.” 


The  Inter  American  Press  Associa¬ 
tion  is  making  available  its  scholar¬ 
ship  fund  to  senior  journalism  stu¬ 
dents  and  U.S.  or  (Canadian  news¬ 
people  looking  to  study  in  or  report 
from  Latin  America.  Each  scholar¬ 
ship  will  consist  of  $10,000  for  a  nine- 
month  study  period. 

Deadline  for  application  is  Sept.  1 , 
with  recipients  to  be  selected  at  the 
lAPA’s  45th  general  assembly  in 
Monterrey,  Mexico,  Oct.  9-12.  To 
apply,  or  for  more  details,  contact: 
lAPA  Scholarship  Fund,  2911  N.W. 
39th  St.,  Miami,  Fla.  33142. 

Sat.  papers  merged 

The  Savannah  (Ga.)  Evening  Press 
has  merged  its  Saturday  editions  with 
the  Savannah  Morning  News. 


NSPA  looking  for 
journalists  to  help 
evaluate  students 


USA  Today  posts 
gains  in  readership 


lAPA  scholarship 
seeking  applicants 
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Kruger  newsprint 
makes  color  irresistible 


Advertisers  and  their  agencies  want  color 
that  jumps  off  the  page  and  demands  to  be  noticed. 
And  diat’s  just  what  they  get  with  Kruger  newsprint. 
Wb’ve  developjBd  papermaking  technology  that 
can  dramatically  improve  your  color  reproduction 

and  registration. 

For  samples  and  specifications,  contact  a  Kruger 
sales  representative  or  our  New  York  Sales  Office: 

489-5th  Ave.  New  York.  NY  10017 
C212]  697-9700 


Kruger 

Vkfre  making  news  in 
newsprint  technology. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  Jemes  Wright  Brown 

Ferdinend  C.  Teubner,  Pubiisher  Pubiisher,  Chairmen  of  the  Board,  1912-1959 


Commitment  to  quality 

It  was  a  sobering  thought:  “Sometimes  you  can  take  cost-cutting 
too  far.” 

For  almost  a  year,  ever  since  it  was  predicted  that  advertising 
volume  would  be  down  this  year,  newspaper  executives  have  been 
concerned  with  keeping  costs  in  line  with  reduced  revenue.  But  at  the 
recent  FIEJ  and  ANPA/TEC  meetings  in  New  Orleans,  an  overrid¬ 
ing  theme  was  not  to  sacrifice  quality  on  the  altar  of  cost-cutting  but 
to  invest  in  the  future. 

It  was  Ashton  Phelps  Jr.,  publisher  of  the  New  Orleans  Times- 
Picayune,  who  put  it  succinctly:  “Controlling  costs  will  always  be 
important,  but  that  may  not  be  the  top  priority  for  our  industry 
today.  Sometimes  you  can  take  cost-cutting  too  far.” 

Richard  Wallace,  general  manager  of  the  Orange  County  Register, 
talked  about  making  investments  in  equipment  as  a  “commitment  to 
quality.” 

James  Batten,  Knight-Ridder  president,  cited  “better  customer 
service”  as  something  newspapers  can  offer  without  expending  large 
amounts  of  money.  “We  need  to  develop  a  new  and  fierce  commit¬ 
ment  to  publishing  newspapers  that  strain  to  please  and  satisfy  our 
customers  every  day,”  he  said.  “The  days  when  we  could  do  news- 
papering  our  way,  and  tell  the  world  to  go  to  hell  if  it  didn’t  like  the 
results,  are  gone  forever.” 

ANPA  President  William  Cowles  3rd,  Spokane  Chronicle  and 
Spokesman-Review,  said:  “The  time  is  ripe  for  innovation,  courage  to 
try  new  things  and  determination  to  invest  in  the  future.” 

Two  years  ago,  newspaper  analyst  John  Morton  was  saying  this 
same  thing.  Newspapers  should  make  “strategic  investments”  for 
the  future,  he  told  the  Texas  Daily  Newspaper  Association  in  San 
Antonio  {E&P,  April  4, 1987,  Page  18).  He  was  talking  mainly  about 
the  need  to  reverse  the  long-term  decline  in  readership  and  said  these 
investments  almost  surely  will,  in  the  short  run,  result  in  lower 
profitability  but  will  be  investments  in  a  healthy  future. 

Morton  probably  shocked  some  of  the  newspaper  establishment  by 
saying,  “The  quest  for  profits  has  had  a  direct  bearing  on  the  failure 
of  newspapers  to  maintain  their  hold  on  readership  over  the  last  30 
years.  Newspapers  did,  finally,  make  sensible  investments  in  more 
efficient  production  technology,  which  contributed  mightily  to  profit 
growth.  But  a  defect  in  the  investment  philosophy  that  has  driven 
these  investments  has  been  that  the  emphasis  has  been  almost  solely 
directed  toward  cost-cutting  and  profit  enhancement.” 

“Where  is  it  written,”  he  asked,  “that  a  newspaper  should  make  20 
to  30  cents  on  the  dollar?” 

In  the  current  newspaper  financial  picture  some  publishers  are 
finding  the  hard  way  that  it  isn’t  “written.”  But  the  message  of  the 
speakers  quoted  here  is  that,  to  repeat,  quality  of  product  and  service 
to  customers  should  not  be  sacrificed  on  the  altar  of  cost-cutting  to 
sustain  a  high  profit  margin. 

“Investment  in  the  future”  should  be  the  rallying  cry. 
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Letters  to  the  Editor 


Let’s  not  just  remember  Terry  Anderson,  but  free  him 


As  one  whose  career  was  about 
equally  divided  between  newspaper- 
ing  and  intelligence  officering,  let  me 
settle,  once  and  for  all,  how  easy  it 
would  be  to  free  Terry  Anderson. 

Pete  Hamill’s  May  5  “Shop  Talk” 
piece  highlights  the  naivete  shared  by 
our  president,  politicians  and  profes¬ 
sional  journalists.  The  Russians  had 
one  instance  of  kidnapping  in  Beirut, 
took  effective  action,  and  ended  the 
threat. 

Does  that  mean  we  have  to  first  find 
and  then  sexually  mutilate  Terry’s 
captors?  Not  at  all.  All  we  need  do  is 
convince  kidnappers  and  terrorists 
we  could. 

Takes  issue  with 
Copperud  column 

As  a  longtime  reporter  and  editor 
(35  years)  before  moving  to  public 
relations,  and  a  not-so-longtime 
admirer  of  your  columns,  I  write  to 
take  ever-so-slight  issue  with  an  item 
which  appears  in  No.  682  in  the  June  3 
edition  of  Editor  &  Publisher. 

You  note  that  “annihilating”  is  a 
suitable  substitute  for  “shatter”  in 
reporting  record  temperatures, 
although  you  did  add  that  the  word 
might  be  a  little  strong. 

I  have  a  suggestion.  How  about 
simple  good  old  “breaking”  or  —  if 
we  need  more  syllables  —  even  “sur¬ 
passing”  the  previous  record? 

Simplicity  in  writing  always  has 
been  one  of  my  aims,  and  although  I 
am  as  guilty  as  the  next  guy  of  ver¬ 
bosity  for  the  sake  of  being  verbose 
and  showing  my  readers  how  much  I 
remember  from  college,  the  simpler 
and  the  shorter  the  better. 

Saul  Kohler 

(Kohler  is  district  staff  manager- 
news  media  for  Bell  of  Pennsylvania.) 


Correction 

Due  to  a  typing  error,  a  June  3 
Ownership  Changes  item  about  the 
sale  of  the  Jessamine  Journal  in 
Nicholasville,  Ky.,  to  Republic 
Newspapers  Inc.  gave  the  incorrect 
circulation  figure.  The  Journal’s  paid 
weekly  circulation  is  5,100. 
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For  instance:  We  allow  the  Ger¬ 
mans  to  try  TWA  hijacker  and  mur¬ 
derer  Mohammed  Ali  Hamadi,  when 
we  could  bring  him  here  overnight 
simply  by  exercising  our  residual 
Occupation  authority.  How  do  I 
know?  Because  I  negotiated  the 
agreements  covering  such  matters, 
still  valid  almost  40  years  later. 

We  could  free  Terry  Anderson, 
convict  Hamadi,  and  bring  a  quick 
end  to  terrorism  simply  by  letting  ter¬ 
rorists  around  the  world  know  they 
were  more  likely  than  not  to  be  called 
to  account.  We  need  to  return  to  that 
situation  of  terrorist  paranoia  wherein 
terrorists  who  blow  themselves  up 
making  bombs  give  CIA  the  credit. 

How  do  we  do  that? 

We  bring  the  top  congressional 
leaders  in  as  non-voting  members  of 
the  National  Security  Council,  mak¬ 
ing  them  share  the  responsibility  as 
well  as  the  authority.  If  the  National 
Security  Council  is  important  enough 
to  involve  the  president,  why  not  the 
leaders  of  the  House  and  Senate? 

We  amend  the  National  Security 
Act  of  1947  to  this  effect,  making  any 
action  taken  by  the  enlarged  NSC 
legal,  as  it  used  to  be.  And  we  cancel 
presidential  directives  against  assas¬ 
sinations  and  attorney  general’s  pro¬ 
hibitions  against  derogatory  files.  We 
let  the  House  and  Senate  Intelligence 


Committees  worry  about  duplication, 
not  operations. 

And  Terry  Anderson  will  be  home 
free  and  clear  in  30  days. 

In  thinking  of  Lebanon,  we  are 
inclined  to  remember  only  the  disas¬ 
ters  accompanying  Reagan’s  sabre- 
rattling  intervention.  Let’s  remember 
that  Eisenhower  sent  a  force  ashore  in 
the  late  ’50s,  large  enough  to  stabilize 
the  situation  without  firing  a  shot. 
What’s  the  difference?  The  Lebanese 
and  Syria  knew  Eisenhower  meant 
business. 

That  is  really  what  it  is  all  about. 
Terrorists  and  kidnappers  pay  much 
more  attention  to  our  National  Secu¬ 
rity  posture  than  the  average  Ameri¬ 
can  or  even  most  Washington  corre¬ 
spondents.  A  Middle  Easterner  is  as 
concerned  about  himself  and  his  cou¬ 
sins  as  a  kid  from  Kansas.  More  so,  in 
most  instances,  because  Middle 
Easterners  are  unlikely  to  place  their 
trust  in  any  unit  larger  than  their 
extended  family. 

So  if  we  want  to  free  Terry  Ander¬ 
son  and  prevent  hostage  taking  and 
terrorism,  all  we  have  to  do  is  let  the 
perpetrators  know  we  are  getting 
back  in  business,  not  against  just  spe¬ 
cific  terrorists  but  anyone  who  takes 
up  that  line  of  work. 

R.H.  Cunningham 


H  As  far  as  the 

editorial  page  is  concerned,  The  Economist  is  essential. 

It's  all  very  valuable  and  beautifully  written.’ 

JAMES  W.  SCOTT.  VICE  PRESIDENT  &  EDITORIAL  PAGE  EDITOR.  KANSAS  CITY  STAR  &  TIMES.  KANSAS  CITY.  MO 

A  Readers  are  sophisticated ... 
they  want  to  know  the  global  view.  The  Economist 
gives  them  that  view  in  their  local  newspaper.’ 

SANDRA  ROBERTS.  EDITORIAL  PAGE  EDITOR.  THE  TENNESSEAN.  NASHVILLE.  TENN. 

A  We  read  too  much  out  of 

Washington;  The  Economist  makes  our  coverage  less  egocentric.’ 

JOHN  BEYDLER,  EDITORIAL  PAGE  EDITOR.  DAILY  DISPATCH.  MOLINE.  ILL. 
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Economist 


THE  ECONOMIST  is  available  every  week  electronically  or  by  mail.  For  a  free  trial  call 
Sue  Sawyer  at  The  New  York  Times  Syndication  Sales  Corp.,  1-800-972-3550  or  (212)  727-4808. 


Our  CommitiTient 
to  a  Better  Future 


In  the  newsroom  and  in  the  classroom, 
we  at  The  Syracuse  Newspapers  have  a 
commitment  to  the  people  in  our  community. 
That’s  why,  in  1985,  we  started  a  credit-bearing 
\  journalism  class  to  interest  minority  students  in 
^  print  journalism  careers.  We  developed  the 
curriculum.  Our  reporters  teach  the  course. 
Our  newspaper  is  the  classroom.  And  we 
\\  enlisted  the  city  schools  and  Syracuse 
University  as  partners  in  our  project. 

Each  year,  we  give  our  top  grad- 
/  uate  a  full  four-year  scholarship  that 

_ /  /  covers  tuition,  room  and  board,  books, 

'  and  fees  to  Syracuse  University’s  New- 
/  house  School  of  Public  Communications. 
/  So  far  six  scholarships  have  been  awarded. 

And  all  winners  have  been  guaranteed  work 
experience  in  our  newsrooms  throughout  their 
college  years  and,  we  hope,  long  beyond. 


Herald-Journal 
Herald  American 
The  Post-Standard 


We  think  of  it  as  an  investment  in  the  future  of  our  community, 
A  real  investment  with  enormous  return. 
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Spare  no  cost 

Quest  for  quality  was  the  buzzword  at  this  year's  ANPA/TEC  conference; 
publishers  told  that  holding  the  line  on  costs  may  no  longer  be  feasible 


By  John  Consoli 

The  latest  advice  for  newspaper 
publishers  is  spare  no  cost  to  reach 
new  readers  and  satisfy  existing  ones. 

“For  every  dollar  we  don’t  spend 
on  low-rub  ink,  we  do  spend,  for  all 
practical  purposes,  on  alienating 
another  reader,”  Ashton  Phelps  Jr., 
publisher  of  the  New  Orleans  Times- 
Picayune,  said  last  week  in  a  talk  to 
the  International  Federation  of  News¬ 
paper  Publishers  (FIEJ). 

The  foreign  publishers  met  in  New 
Orleans  at  the  same  time  the  annual 
American  Newspaper  Publishers 
Association  Technical  Exposition 
and  Conference  was  being  held  there. 

Phelps  addressed  attendees  at  both 
the  FIEJ  and  ANPA/TEC  meetings. 
His  message  was,  newspapers  must 
strive  for  quality,  regardless  of  cost. 
This  message  was  echoed  by  other 
speakers  throughout  the  three  days  of 
seminars  at  both  FIEJ  and  ANPA/ 
TEC. 

“This  quest  for  quality  may  force 
American  publishers  to  think  of  capi¬ 
tal  equipment  less  as  an  investment 
opportunity  than  as  a  means  of 
survival,”  Phelps  said.  “Or,  to  put  it 
bluntly,  we  may  need  to  buy  those 
expensive  color  presses  just  to  stay  in 
business. 

“Controlling  costs  will  always  be 
important,”  Phelps  added,  “but  that 
may  not  be  the  top  priority  for  our 
industry  today.  Sometimes  you  can 
take  cost-cutting  too  far.” 

Phelps  said  he  was  recently  dis¬ 
cussing  with  a  business  associate 
about  encouraging  employees  to 
come  up  with  cost-saving  ideas. 

“He  suggested  that  perhaps  we 
shouldn’t  place  the  highest  priority  on 
cost-cutting,”  Phelps  said.  “Instead, 
he  suggested,  our  top  priority  should 
be  to  encourage  employees  to 
improve  our  newspaper. 


“Or  to  put  it  another  way:  Our 
future  challenge  may  not  be  how  to 
save  dollars,  but  how  to  spend  dollars 
to  enhance  the  satisfaction  of  our 
readers  and  advertisers.” 

One  of  the  most  discussed  topics  at 
the  ANPA/TEC  seminars  was  offer¬ 
ing  readers  zoned  editions  —  even 
though  they  may  be  costly  and  a  dis¬ 
tribution  and  production  headache  for 
newspapers. 

“Our  newspaper  puts  its  resources 
where  its  mouth  is,”  Phelps  said. 
“Today,  at  the  Times-Picayune,  we 
have  six  suburban  news  bureaus  in 
Gretna,  Covington,  Slidell,  St.  Ber¬ 
nard,  River  parishes  and  East  Jeffer¬ 
son.” 


The  Times-Picayune  publishes  43 
neighborhood  news  columns  through¬ 
out  its  metro  area. 

“Our  goal  is  to  have  each  reader 
know  someone  in  his  neighborhood 
who  writes  for  the  newspaper,” 
Phelps  said.  “We  want  each  reader  to 
be  linked  to  our  metropolitan  newspa¬ 
per.” 

The  expansive,  targeted  distribu¬ 
tion  plan  of  the  Times-Picayune 
includes  a  total  of  five  daily  news 
zones  to  cover  local  news  in  each  part 
of  its  metro  area.  Sixteen  community 
news  sections  provide  a  smaller 
denomination  of  news  —  about 
neighborhoods,  schools  and  commu¬ 
nity  activities.  Eleven  non-subscriber 
publications,  most  published  twice  a 
week,  blanket  target  areas  important 
to  advertisers. 


“In  a  good  week,”  Phelps  said, 
“we  produce  150  zoned  main  news 
pages,  500  zoned  community  news 
pages,  and  240  total  market  coverage 
pages.  Printing  of  our  community 
news  sections,  ranging  in  size  from 
four  to  32  pages,  requires  three  to  four 
presses,  due  to  extensive  changes  in 
color  and  press  configurations  from 
one  zone  to  another.” 

Producing  these  zoned  editions 
would  not  be  possible  without  the 
technological  advances  the  newspa¬ 
per  has  made,  Phelps  said. 

“Pagination  has  become  an  essen¬ 
tial  part  of  putting  out  the  Times-Pica¬ 
yune.  Today  we  produce  close  to  400 
pages  a  week  on  our  pagination 


system  —  more  than  200  of  those 
pages  on  deadline.” 

Phelps  advised  newspapers  to 
structure  their  zoned  sections  to  suit 
advertisers  and  readers  and  not  pro¬ 
duce  them  at  the  convenience  of  a 
newspaper’s  production  schedule. 

“When  we  first  attempted  zoning 
back  in  the  1970s,  we  clearly  had  our 
priorities  wrong,”  he  said.  “We  were 
structured  for  the  newspaper’s  pro¬ 
duction  convenience.  We  divided  our 
city  in  three  parts.  We  told  ourselves 
we  couldn’t  handle  producing  zones 
on  Thursdays  and  Sundays  —  our 
busiest  days  —  so  we  used  days  like 
Tuesday  when  the  newspaper  volume 
was  light. 

“The  plan  didn’t  work.  We  were 
giving  priority  to  our  needs  rather 
(Continued  on  page  10) 


“Controlling  costs  will  always  be  important,”  Phelps 
added,  “but  that  may  not  be  the  top  priority  for  our 
industry  today.  Sometimes  you  can  take  cost-cutting 
too  far.” 


Quality 

(Continued  from  page  9) 


than  to  those  of  our  customers.  How 
much  better  we  did  when  we  started 
zoning  on  Thursday  and  Sunday,  the 
days  of  our  biggest  full-run  volume. 

“In  fact,  over  the  last  five  years  our 
zone  linage  has  grown  71%.  On  an 
average  Thursday  or  Sunday,  we  run 
51%  more  zone  than  full-run  linage. 
Our  zoned  sections  have  afforded 
retailers  the  opportunity  to  buy  ads  in 
as  little  as  1.5%  of  our  daily  circula¬ 
tion.” 

Another  newspaper  executive  who 
touted  zoning  for  newspapers  was 
James  Squires,  executive  vice  presi¬ 
dent  and  editor  of  the  Chicago  Tri¬ 
bune. 

According  to  Squires,  “Almost 
without  exception,  the  tighter  the 
zone,  the  more  successful  it  is.” 

The  Tribune  executive  said  that 
since  1980  total  full-run  advertising 
inches  have  had  an  annual  growth  rate 
of  minus  1.8%,  but  part-run  inches 
have  grown  at  3.3%  annually,  includ¬ 
ing  5%  growth  in  classified  and  2.5% 
in  national. 

“Without  this  kind  of  regionaliza¬ 
tion,”  Squires  said,  “the  Tribune 
would  be  quite  a  different 
newspaper  —  a  lesser  one  I’m 
afraid.” 


Ashton  Phelps  Jr. 

part  of  ink  quality  has  meant  using 
low-rub  ink. 

“Another  example  of  putting  qual¬ 
ity  on  our  leaders’  doorstep  was  our 
return  to  32  newsprint  as  our  standard 
sheet  in  early  1987.  Our  readers 
noticed  the  difference.” 

Servicing  the  customer  —  both 
reader  and  advertiser  —  better  was 
also  a  major  theme  of  both  the  FIEJ 
and  ANPA/TEC  conferences  and,  in 
general,  better  customer  service  is 
something  newspapers  can  offer  with- 
out  expending  large  amounts  of 


never  take  customers  for  granted,  but 
make  their  satisfaction  our  central, 
urgent  priority  .  .  .  then  our  future 
will  be  good  —  if  not  better  —  than 
our  past.” 

Tom  Foster,  vice  president  and  cir¬ 
culation  director  for  the  St.  Paul  Pio¬ 
neer  Press  Dispatch,  recounted  his 
newspaper’s  customer  service  pro¬ 
gram  {E&P  will  carry  his  comments  in 
the  July  1  “Shop  Talk  at  Thirty”),  and 
ANPA  chairman  William  Cowles  3rd 
urged  newspapers  experiment  with 
lower-rub  inks,  computerized  ven¬ 
ding  machines  and  renewable  news¬ 
print  resources. 

Cowles,  who  is  also  president  and 
publisher  of  the  Spokane  (Wash.) 
Chronicle  and  Spokesman-Review, 
said,  “I  challenge  every  newspaper’s 
management  team  to  pledge  itself  to 
increased  penetration  of  its  local 
market  —  more  regular  readers, 
more  well-served  advertisers. 

“You  know  only  too  well  that  there 
are  others  out  there  quite  willing  to 
eat  our  lunch  if  we  go  off  and  leave  it 
unprotected. 

“Let  me  suggest  that  it  is  not  about 
tinkering  at  the  margins;  and  it  is  not 
about  tradition.  Tradition  has  its 
rightful  place  in  this  wonderful  busi¬ 
ness  of  ours,  but  we  are  moving  into 
the  final  decade  of  the  20th  century. 
The  time  is  ripe  for  innovation,  cour¬ 
age  to  try  new  things,  and  determina¬ 
tion  to  invest  in  the  future.” 


“This  quest  for  quality  may  force  American  pub¬ 
lishers  to  think  of  capital  equipment  less  as  an  invest¬ 
ment  opportunity  than  as  a  means  of  survival,”  Phelps 
said.  “Or,  to  put  it  bluntly,  we  may  need  to  buy  those 
expensive  color  presses  just  to  stay  in  business. 


Richard  Wallace,  general  manager 
of  the  Orange  County  (Calif.)  Regis¬ 
ter,  said,  “Frankly,  I  don’t  believe  a 
newspaper  should  even  talk  about  the 
quest  for  quality  without  making  a 
commitment  to  quality.  That  commit¬ 
ment  must  come  in  the  form  of  more 
than  just  words. 

“We  invested  heavily  in  equipment 
that  would  help  print  quality.  In  addi¬ 
tion  to  the  state-of-the-art  Hell  Chro- 
macom  system,  which  we  installed  in 
1984  and  have  since  upgraded,  we 
have  purchased  other  pressroom 
equipment  to  give  our  teams  the  com¬ 
petitive  advantage  that  is  crucial  in 
our  market. 

“And  we  have  tried  many  ways  of 
printing  to  seek  the  best  quality.  For 
example,  our  process-color  ink 
sequence  is  used  by  only  two  other 
newspapers.  Like  so  many  of  you. 


money. 

Knight-Ridder  president  and  chief 
executive  officer  James  Batten  has 
been  addressing  an  assortment  of 
newspaper  conferences  around  the 
country,  touting  the  moves  being 
made  by  his  chain  to  better  serve  cus¬ 
tomers. 

Batten  was  at  ANPA/TEC  to  tell 
attendees,  “We  need  to  develop  a 
new  and  fierce  commitment  to  pub¬ 
lishing  newspapers  that  strain  to 
please  and  satisfy  our  customers 
every  day.  The  days  when  we  could 
do  newspapering  our  way,  and  tell  the 
world  to  go  to  hell  if  it  didn’t  like  the 
results,  are  gene  forever. 

“If  we  look  for  ways  to  tell  our 
customers  ‘yes’  instead  of ‘no’  ...  if 
we  work  to  define  quality  and  excel¬ 
lence  in  ways  that  make  sense  to  cus¬ 
tomers,  not  just  ourselves  ...  if  we 


Newsday  has  new 
regional  sections 

Starting  Sunday,  June  25,  News- 
day,  will  introduce  12  new  regional 
sections  for  Long  Island,  N.Y., 
focusing  on  community  news  and 
advertising. 

The  regional  sections  —  for  North 
Hempstead,  Hempstead  West, 
Hempstead  East,  Oyster  Bay  South, 
Babylon,  Islip,  Brookhaven  South, 
East  End,  Brookhaven  North,  Smith- 
town,  Huntington  and  Oyster  Bay 
North  —  will  include  coverage  of 
local  issues  and  personalities,  com¬ 
munity  events  listings,  a  police  digest, 
town  government  news  and  zoning 
changes. 

Since  1980,  Newsday  has  made 
eight  separate  geographic  zones  avail¬ 
able  to  its  advertisers  as  part  of  its 
Sunday  Part  II  section.  Four  regional 
daily  editions  for  news  and  advertis¬ 
ing  were  introduced  in  Suffolk 
County  in  1987,  and  in  1988  the  paper 
added  four  editorial  and  advertising 
sections  each  Wednesday  in  Nassau 
County. 
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UPl  takes  to  the  classifieds 

After  18  months  of  job  trimming,  United  Press  internationai 
is  seeking  reporters  and  editors  via  ads  in  newspapers 


By  George  Garneau 

United  Press  International,  with  its 
union  contract  expiring  June  30,  has 
advertised  in  newspaper  help-wanted 
ads  around  the  country  for  reporters. 

In  an  unrelated  development,  staff¬ 
ers  picketed  UPI  offices  in  major 
cities  June  13  to  protest  the  firing  of 
reporter  Greg  Gordon  for  failing  to 
submit  book  manuscripts  to  manage¬ 
ment. 

The  news  service,  which  has  elimi¬ 
nated  some  four  hundred  jobs  in  the 
last  18  months,  in  newspaper  ads  in 
June  offered  “opportunities”  nation¬ 
wide  for  reporters  and  editors. 

Employees  and  union  officials  said 
it  was  the  first  time  UPI  had  adver¬ 
tised  in  newspapers  for  news  staffers, 
who  normally  apply  unsolicited  or  are 
recruited  from  newspapers  or  broad¬ 
casters. 


of  the  Chicago  Tribune,  New  York 
Times,  Los  Angeles  Times,  Washing¬ 
ton  Post,  Miami  Herald,  Pittsburgh 
Gazette  and  San  Francisco  Exam¬ 
iner,  according  to  one  union  bulletin 
board. 

One  ad  called  for  “fast,  accurate, 
unflappable  newspeople”  who  can 
“write,  report  and  edit  to  meet  high 
standards  under  deadline  pressure.” 
It  offered  pay  “commensurate  with 
experience.” 

Earlier  written  related  items  on  UPI 
appear  on  Page  32. 

“We  are  taking  a  wait-and-see 
approach,”  said  Wire  Service  Guild 
president  Kevin  Keane.  He  said  UPI 
told  the  Guild  it  was  creating  a  pool  of 
applicants  because  of  a  rash  of  resig¬ 
nations. 

Contract  terms  require  laid-off 


“It’s  certainly  the  first  time  I’ve  ever  seen  it,’’  said 
Jim  Pecora,  a  22-year  UPI  veteran.  “I’ve  never  seen 
them  advertise  in  big  papers  like  this,  not  even  during 
negotiations.  If  there’s  a  new  program  to  hire 
people . .  .1  sure  haven’t  heard  about  it.” 


there,  according  to  the  Wire  Service 
Guild,  which  is  representing  Gordon 
in  his  appeal. 

The  union  said  “scores”  of 
employees,  some  wearing  gags  to  pro¬ 
test  the  company’s  attempt  to  control 
speech,  picketed  UPI  bureaus  in  New 
York,  Los  Angeles,  Chicago,  San 
Francisco,  Boston,  Philadelphia, 
Pittsburgh,  Miami  and  other  cities. 

Some  50  people  turned  out  in 
Washington,  including  representa¬ 
tives  from  the  Associated  Press  unit 
and  from  the  Newspaper  Guild. 

“It’s  their  First  Amendment 
right,”  UPI  president  Steinie  said  of 
the  picketing  by  workers  on  their  own 
time.  “It’s  great.” 

Gordon  was  fired  for  refusing  to 
turn  over  to  UPI  managers  manu¬ 
scripts  of  Down  to  the  Wire,  a  book  he 
is  writing  about  the  news  service  with 
former  UPI  editor  Ron  Cohen. 

His  appeal  through  union  grievance 
procedures  is  heading  to  arbitration. 

“This  blatant  attempt  to  suppress 
Gordon’s  constitutional  right  of  free 
speech  is  an  affront  to  every  working 
journalist  in  this  country,”  union 
president  Keane  said. 

UPI  turned  82  years  old  June  21.  It 
was  founded  by  E.W.  Scripps. 


“It’s  certainly  the  first  time  I’ve 
ever  seen  it,”  said  Jim  Pecora,  a  22- 
year  UPI  veteran.  “I’ve  never  seen 
them  advertise  in  big  papers  like  this, 
not  even  during  negotiations.  If 
there’s  a  new  program  to  hire 
people  ...  1  sure  haven’t  heard 
about  it.” 

Newspaper  advertising  “has  hap¬ 
pened  in  the  past  but  it  has  not  been 
regular,”  said  UPI  president  Paul 
Steinie.  He  said  the  ads  were  an 
attempt  to  reach  out  and  expand 
recruiting.  The  ads  “may  be  more 
than  in  the  past,”  he  said,  but  they 
were  placed  to  fill  normal  turnover  of 
10  to  15  jobs  a  month. 

Asked  if  the  timing  were  connected 
to  contract  talks,  he  said,  “No.  It’s 
just  part  of  our  effort  to  expand  our 
base  of  people.” 

Ads  have  appeared  in  recent  issues 


employees  to  oe  offered  new  jobs 
first. 

Several  staffers  suggested  the  ads 
amounted  to  psychological  warfare 
against  the  union  or  insurance  in  the 
event  of  a  job  action. 

No  strike  has  been  authorized. 

The  current  contract  expires  com¬ 
pletely  June  30.  The  “evergreen” 
clause  that  would  continue  Guild  con¬ 
tracts  after  wage  clauses  expired  was 
eliminated. 

UPI  is  seeking  a  wage  freeze  and 
broad  concessions  on  pay  and  bene¬ 
fits. 

Fired  after  18  years,  Gordon 
thanked  picketers  supporting  him  at 
UPI  headquarters  in  Washington, 
D.C. 

In  Detroit,  former  United  Auto 
Worker  president  Douglas  Fraser 
offered  encouragement  to  picketers 


Convention  hall 
space  to  double 

Attendance  at  this  year’s  American 
Newspaper  Publishers  Association 
Technical  Exposition  and  Conference 
in  New  Orleans  was  more  than 
1 1 ,000,  a  larger  turnout  than  the  last 
TEC  show  held  in  that  city  in  1985. 

There  were  some  vendor  and  pro¬ 
duction  manager  rumblings  at  this 
year’s  exposition  because  the  equip¬ 
ment  exhibits  were  displayed  in  two 
different  halls,  but  that  inconvenience 
will  be  alleviated  when  the  show 
returns  to  New  Orleans  in  1993. 

Ashton  Phelps  Jr.,  president  and 
publisher  of  the  New  Orleans  Times- 
Picayune,  said  construction  is  set  to 
begin  that  will  double  the  size  of  the 
New  Orleans  Convention  Center. 
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Mad  at  the  media 


Publishers  and  reporters  believe  the  proliferation  of  anti-press  bills 
reflects  California  lawmakers’  hostility  over  tough  scrutiny 


By  M.L.  Stein 

California  publishers  were  relieved 
recently  when  an  onerous  libel  bill 
was  killed  in  committee,  but  they  also 
realized  it  was  only  a  skirmish  in  what 
they  perceive  as  a  never-ending  battle 
against  an  onslaught  of  legislation 
affecting  the  press. 

There  also  is  a  growing  feeling 
among  some  publishers  and  Sac¬ 
ramento  correspondents  that  a  wave 
of  anti-media  hostility  is  sweeping 
through  the  state  capital. 

Out  of  nearly  5,000  bills  introduced 
in  the  Legislature  this  year,  the  Cali¬ 
fornia  Newspaper  Publishers  Associ¬ 
ation  has  identified  267  as  “being  of 
interest  to  the  newspaper  industry,” 
according  to  CNPA’s  general  man¬ 
ager  and  general  counsel,  Michael  B. 
Dorais. 

About  10%  of  the  latter  bills  require 
CNPA  lobbying,  said  Dorais,  who 
said  he  frequently  puts  in  a  12-hour 
day  in  legislative  activity,  including 
testifying  before  Assembly  and 
Senate  committees. 

Last  month,  Dorais  rallied 
publishers  to  contact  legislators  per¬ 
sonally  in  a  successful  effort  to  defeat 
an  Assembly  bill  that  would  have 
repealed  the  sales  tax  exemption  for 
newspapers  {E&P,  May  27). 

The  industry  also  triumphed  in  its 
drive  to  submerge  the  libel  measure, 
conceived  by  Sen.  Barry  Keene, 
Democratic  floor  leader. 

Under  the  bill,  a  public  figure  could 
win  a  libel  or  slander  suit  by  proving 
through  clear  and  convincing  evi¬ 
dence  that  a  story  or  broadcast  was 
false  and  defamatory.  The  New  York 
Times  v.  Sullivan's  actual  malice 
standard  would  have  been  eliminated 
in  California. 

Dorais  predicted  CNPA  will  engage 
in  “prolonged  and  intense  lobbying 
activity”  in  three  areas  during  the  rest 
of  the  year:  solid  waste  management 
and  recycling,  sales  taxes  and  libel 
reform.  Even  though  bills  involving 
the  last  two  have  been  beaten  back, 
he  has  warned  the  association’s  mem¬ 
bership  they  could  resurface. 

Currently,  10  bills  involving  solid 
waste  management  and  recycling  of 
paper  are  before  the  Legislature,  but 


CNPA’s  governmental  affairs  com¬ 
mittee  has  taken  a  position  on  only 
one,  a  measure  that  would  require 
newsprint  users  to  use  paper  with 
increasing  proportions  of  recycled 
fiber. 

The  committee  recommended  that 
publishers  not  oppose  the  bill  if 
amendments  were  inserted  that 
would  guarantee  the  quality  of  the 
recycled  newsprint  and  the  law  were 
applied  to  coated  as  well  as  uncoated 
grades  of  paper. 

CNPA  similarly  has  taken  a  neutral 
position  on  several  other  bills  that 
impact  on  the  newspaper  business  but 
not  adversely.  An  example  is 
Assembly  Bill  (AB)  1325,  which 
states  that  juvenile  court  confiden¬ 
tiality  shall  not  prohibit  the  press  from 
reporting  felonies  committed  by  juve¬ 
niles. 


AB  711  is  another  matter.  It  says 
that  a  telephone  contract  could  only 
occur  if  the  seller  has  obtained  a  writ¬ 
ten  and  signed  order  from  the  buyer  of 
the  product  or  service.  CNPA  will 
oppose  the  bill  if  it  does  not  contain  an 
exemption  for  newspaper  telemar¬ 
keting. 

Also  on  CNPA’s  hit  list  is  a  bill 
providing  that  anyone  who  wants  to 
call  himself  an  independent  contrac¬ 
tor  can  apply  to  the  state  labor  com¬ 
missioner  for  that  status  and  a  license 
to  operate  as  one. 

Dorais  observed  that  the  flood  of 
media-related  bills  has  been  the  pat¬ 
tern  for  the  past  several  years. 

He  and  various  publishers  and  cor¬ 
respondents  believe  the  legislation 
reflects  a  hostile  attitude  toward  the 
press  by  some  lawmakers. 

Currently,  the  Capitol  Correspon¬ 
dents  Association  is  at  loggerheads 
with  the  Assembly  over  its  closed 
committee  meetings.  Speaker  Willie 


Brown  responded  to  the  reporters’ 
objections  by  claiming  the  body  had 
legal  backing  for  the  practice  and  that 
it  would  continue. 

Gov.  George  Deukmejian  also  has 
displayed  crankiness  toward  the 
press.  A  few  weeks  ago,  in  a  letter  to 
the  editor,  he  castigated  the  Los 
Angeles  Times  for  its  criticism  of  his 
budget  cuts  and  challenged  the  paper 
to  increase  voluntarily  its  tax  pay¬ 
ments  to  support  social  programs. 

Dan  Walters,  the  Sacramento 
Bee's  sydicated  political  colum¬ 
nist,  believes  the  change  to  a  full-time 
California  Legislature  in  1975  created 
a  new  adversarial  relationship 
between  politicians  and  the  press. 

“Reporters  used  to  be  part-timers 
around  here,”  he  noted.  “Now  we 
have  a  resident  press  corps  second  in 
size  only  to  Washington,  D.C.  There 


are  75  to  80  full-time  correspondents 
and  many  are  a  new  breed  of  post- 
Watergate  reporters  with  a  different 
set  of  attitudes.  They  are  more  com¬ 
petitive  and  more  into  investigative 
reporting.” 

Walters  pointed  out  that  various 
legislators  are  presently  being  investi¬ 
gated  by  authorities  for  such  alleged 
violations  as  using  phony  campaign 
mailers  and  illegal  use  of  state 
employees.  Recently,  one  assembly- 
man  was  indicted  on  extortion  and 
racl^eteering  charges  following  an 
FBI  sting  operation  involving  politi¬ 
cal  corruption. 

“All  these  investigations  had  their 
origin  in  press  coverage,”  Walters 
recalled.  “There  is  no  longer  a  cozy 
relationship  between  reporters  and 
legislators.  What  used  to  be  consid¬ 
ered  off-limits  for  the  press  is  no 
longer  off-limits.” 

The  result,  he  continued,  has  been 
a  heightened  sensitivity  by  politicians 


“All  these  investigations  had  their  origin  in  press 
coverage,”  Walters  recalled.  “There  is  no  longer  a 
cozy  relationship  between  reporters  and  legislators. 
What  used  to  be  considered  off-limits  for  the  press  is 
no  longer  off-limits.” 
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to  such  close  scrutiny  and  a  “steadily 
escalating  hostility”  by  the  solons 
toward  the  press. 

“As  the  reporting  became  more 
critical,  investigative  and  adversarial, 
a  lot  of  politicians  got  into  trouble  and 
I  suppose  it  was  only  natural  that  they 
want  to  retaliate  to  protect  them¬ 
selves,”  Walters  went  on.  “If  some¬ 
thing  bothers  them,  they  write  a  bill.” 

Keene,  the  author  of  the  libel  bill, 
could  be  regarded  as  an  example  of 
that  theory. 

Last  November,  California  maga¬ 
zine  profiled  him  in  an  article  with  the 
head  “Bosses  from  hell.”  The  piece 
termed  Keene  one  of  the  10  worst 
employers  in  California. 

The  legislator  fought  for  his  libel 
bill  to  the  bitter  end.  In  an  impas¬ 
sioned  speech  before  the  committee 
vote,  he  urged  his  colleagues  to 
“refuse  to  kneejerk  because  the 
opposition  fancifully  wraps  itself  in 
the  Constitution.”  ' 

He  asserted  his  proposal  would  not 
restrict  free  speech  even  though 
“broadcasters  and  publishers  will  tell 
you  the  sky  is  falling  and  the  Constitu¬ 
tion  is  being  thrown  out.” 

Keene,  an  attorney  who  in  the  past 
had  led  efforts  to  strengthen  open 
meeting  laws,  argued  that  his  libel  bill 


would  simply  permit  a  public  figure  to 
clear  his  name  through  declaratory 
relief. 

Current  law,  he  said,  makes  public 
officials  “inferior  human  beings”  and 
affords  the  media  the  freedom  “to 
lie.” 

Jerry  Gillam,  a  Los  Angeles  Times 
correspondent  who  has  been  covering 
the  Legislature  for  29  years,  agreed 
with  Walters  that  a  new  breed  of 
enterprising  reporters  has  changed 
the  atmosphere  in  Sacramento. 

“At  one  time  the  press  didn’t  dig 
into  certain  stories  and  the  legislators 
are  unhappy  about  the  change  in  tac¬ 
tics,”  Gillam  said. 

He  estimated  there  are  about  125 
“news  types”  covering  the  capital 
and  some  legislators  are  talking  about 
clearing  them  from  the  floor  of  the 
Assembly,  where  they  now  have 
desks  on  the  perimeter,  and  installing 
them  in  a  remote  gallery. 

“They  say  if  s  to  reduce  congestion 
on  the  floor  but  it’s  always  a  hammer 
held  over  our  heads,”  he  related. 

Two  recent  stories  pointed  up  the 
turn  toward  critical  reporting  and 
doubtless  did  nothing  to  warm  Legis¬ 
lature-press  relations.  The  Sac¬ 
ramento  Bee  ran  a  Page  1  piece  with 
the  head  “Absolutely  nothing  begins 


on  time  in  the  Legislature.” 

The  story  by  Capitol  correspondent 
Rick  Kuhirian  said  a  check  of  two  dozen 
subcommittees  revealed  that  no  floor 
session  started  less  than  20  minutes 
late  and  most  were  delayed  more  than 
a  half-hour.  Los  Angeles  Daily  News 
correspondent  James  W.  Sweeney 
reported  that  more  than  half  the  state 
lawmakers  who  have  left  office  in  the 
past  10  years  have  returned  to  the 
public  payroll  in  appointive 
positions  —  “sometimes  at  more 
than  double  their  legislative  salary.” 

Walters,  in  a  recent  column,  called 
the  state  Legislature  a  “sick  institu¬ 
tion.” 

Another  factor  in  the  Legislature’s 
sometimes  acid  view  of  the  media  is 
the  exploding  cost  of  getting  elected, 
according  to  the  CNPA’s  Dorais.  He 
noted  that  lawmakers  are  heavily 
dependent  on  campaign  contributions 
from  lobbyists,  a  practice  that  has 
been  widely  reported. 

“There  are  over  600  registered  lob¬ 
byists  in  this  town  but  legislators  tend 
to  think  we  exaggerate  their  influ¬ 
ence,”  Dorais  remarked. 

San  Jose  Mercury  News  corre¬ 
spondent  Bert  Robinson,  one  of  the 
“new  breed”  in  Sacramento,  attrib- 
(Continued  on  page  42) 


Airing  their  grievances 

Politicians  share  their  complaints  about  the  press  with  California  editors 


By  M.L.Stein 

California  newspaper  editors  and 
reiHJiters,  who  have  criticized  state 
legislators  for  restricting  access, 
heard  complaints  about  their  own 
behavior  from  those  sources  last 
week. 

The  occasion  was  the  annual  meet¬ 
ing  of  the  California  Society  of  News¬ 
paper  Editors  in  Sacramento,  where 
capital  correspondents  and  state  offi¬ 
cios  traded  impressions  of  each  other 
on  a  panel. 

Recently,  the  Capitol  Correspon¬ 
dents  .Association  complained  to  the 
state  Assembly  about  a  series  of 
closed  committee  meetings  The 
Senate,  too,  has  been  accused  of  bar¬ 
ring  reporters  from  some  of  its  com¬ 
mittee  sessions. 

Gov.  George  Deukmejian  also  has 
had  bouts  with  the  media  on  various 
issues.  Recently,  he  upbraided  the 
Los  Angeles  Times  for  criticizing  his 
budget,  challenging  it  to  help  the 
state’s  coffers  with  its  own  money. 

Panelist  Sen.  Robert  K.  Presley  (D- 


Riverside)  said  he  had  no  persona!  ax 
to  grind  with  the  press,  but  he  charged 
that  it  can  be  “manipulated”  by  cer¬ 
tain  elected  officials  because  of  the 
intense  media  competition  in  the  state 
capital. 

“Some  legislators  are  quite  good  at 
manipulating  the  press,”  he  com¬ 
mented. 


cians  nor  the  press  are  liked  by  the 
public. 

“We  [legislators]  don’t  rate  very 
high  with  the  public,”  Presley  noted. 
“You  outrate  us  but  not  by  very 
much.” 

The  senator  urged  both  the  press 
and  legislators  to  strive  to  be  respon¬ 
sible  but  said,  “We  should  not  try  to 


Panelist  Sen.  Robert  K.  Presley  (D-Riverside)  said 
he  had  no  personal  ax  to  grind  with  the  press,  but  he 
charged  that  it  can  be  “manipulated”  by  certain 
elected  officials  because  of  the  intense  media 
competition  in  the  state  capital. 


When  reporters  are  rushing  hard  to 
make  deadlines,  “accuracy  suffers,” 
Presley  said. 

He  described  the  press  as  a  “very 
powerful  institution  in  the  United 
States  because  you  decide  what’s 
news.” 

However,  he  added,  neither  politi¬ 


be  buddies.” 

He  also  asked  for  more  under¬ 
standing  by  journalists  of  how  state 
government  works. 

“Study  major  issues  and  see  how 
we  do  things,”  he  explained,  “and 
consider  the  size  and  complexity  of 
(Continued  on  page  42) 
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Post  takes  heat  for  printing  stolen  test  answers 

But  attorney  generars  office  says  newspaper 
was  within  its  constitutionai  rights  to  do  so  < 


By  Andrew  Radolf 

The  New  York  State  Department  of 
Education  canceled  the  statewide 
regents  test  in  chemistry  after  the 
New  York  Post  printed  on  its  front 
page  the  answer  sheet  to  the  examina¬ 
tion. 

The  cancellation  came  just  hours 
befo^’e  about  80,000  students  were 
scheduled  to  take  the  exam  at  1:15 
p.m.  on  June  20.  The  chemistry  test 
would  have  been  the  last  exam 
administered  this  year. 

Students  were  given  the  option  of 
submitting  their  course  grades  for 
regents  credit  or  taking  the  test  Aug. 
17. 

The  Post  obtained  the  answers  as 
part  of  its  investigation  of  how  easy  it 
had  become  for  New  York  City  stu¬ 
dents  to  purchase  pilfered  copies  of 
not  only  the  chemistry  test  but 
regents  exams  in  10th  grade  mathe¬ 
matics,  geography  and  American  his¬ 
tory.  The  story  said  “stolen  copies  of 
the  current  tests  and  the  critical 
answer  sheets”  were  selling  any¬ 
where  from  $5  to  $2,000  a  copy  and 
were  in  wide  distribution  throughout 
the  city. 

There  were  reports  that  after  the 
Post  front  page,  with  the  headline 
“Easy  as  Pi,”  hit  the  streets,  copies 
were  faxed  all  over  the  state. 

The  Post  said  in  its  story  that  it  took 
just  15  minutes  and  a  couple  of  phone 
calls  for  the  newspaper  to  get  copies 
of  several  exams  “including  a  ‘For 
Teachers  Only’  answer  sheet  to 
today’s  chemistry  exam.” 

The  story  told  in  some  detail  how 
students  are  able  to  steal  copies  of  the 
exam,  including  buying  keys  to  the 
storage  vaults  from  school  janitors. 
The  Post  said  one  student  even 
boasted  of  having  a  key  to  the  trunk  of 
his  principal’s  car. 

The  other  New  York  City  dailies  — 
the  Daily  News,  New  York  Newsday 
and  the  New  York  Times  —  had  also 
reported  that  copies  of  the  regents 
exam  were  being  sold  on  the  street. 
None  of  them  gave  the  story  front¬ 
page  play  and  none  printed  any 
answer  sheets. 

State  Education  Commissioner 
Thomas  Sobol  said  the  Post  was 
“beneath  contempt”  for  “contami¬ 
nating”  the  exam  and  said  the  depart- 
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How  the  Post  ployed  it 


ment  was  looking  into  possible  legal 
action  against  the  newspaper.  It  is  a 
crime  in  New  York  to  traffic  in  stolen 
regents  exams. 

Chris  Carpenter,  an  education 
department  spokesman,  said  that 
until  the  Post  ran  its  front-page  story, 
the  distribution  of  stolen  exams  was 
isolated  to  parts  of  New  York  City, 
notably  Brooklyn. 

“We  had  no  evidence  of  a  security 
breach  in  other  parts  of  the  state,” 
Carpenter  said,  adding  that  “maybe 
2,000  students”  in  all  had  obtained 
copies  of  stolen  exams  before  the  Post 
story  ran.  “The  Post  action  forced  us 
to  cancel  the  exam  on  a  statewide 
basis.” 

The  Post  story  said  that  the  exam 
answers  on  the  front  page  were  to  one 
of  three  different  versions  of  the 
chemistry  test.  But  Carpenter  said 
that  information  was  incorrect  and 
only  one  chemistry  test  was  to  be 
given. 

Carpenter  cited  the  error  in  con¬ 
tending  that  the  Post  was  “not  in  the 
best  position  to  make  a  judgment” 
about  publishing  the  answer  sheet. 

Tom  Gilles,  a  spokesman  for  New 
York  Attorney  General  Robert 
Abrams,  said  the  Post  had  acted 
within  its  constitutional  rights  in  pub¬ 
lishing  the  answers  as  part  of  its 
coverage  of  the  widespread  thefts  of 
the  regents  exams. 

The  attorney  general  instead  would 


recommend  to  the  department  of  edu¬ 
cation  ways  to  improve  security  for 
its  final  exams,  Gilles  said. 

The  attorney  general’s  office  is 
“aggressively  investigating”  the 
exam  thefts,  but  is  not  near  an  arrest, 
Gilles  said.  The  office  is  near  an 
arrest,  however,  in  an  investigation  of 
regent  test  answers  stolen  last  year, 
he  said. 

“We  didn't  contaminate  the  test 
because  we  published  the  answer 
sheet,”  said  Post  editor  Jerry  Nach¬ 
man  in  response  to  Sobol’s  charges. 
“We  published  the  answer  sheet  to  an 
already  contaminated  test.” 

Nachman  said  the  Post  was  being 
set  up  as  a  “straw  man”  by  the  educa¬ 
tion  department  in  order  to  shift 
blame  for  the  widespread  distribution 
of  the  final  exams.  Students  all  over 
Brooklyn,  he  said,  were  “promiscu¬ 
ously  photocopying”  the  answer 
sheets. 

“As  far  as  we  are  concerned,  the 
public  benefit  policy  was  on  behalf  of 
the  students  studying  all  year  who 
would  be  in  competition  with  students 
who  didn’t  study  but  spent  20  or  50 
bucks  for  a  copy  of  the  answers,” 
Nachman  said. 

The  education  department  had 
planned  to  catch  cheaters  after  the 
exam  was  given  by  looking  for  dis¬ 
crepancies  in  test  scores  and  grades. 
But  Nachman  said  such  a  course  of 
action  could  harm  students  who,  after 
getting  poor  grades  in  chemistry  dur¬ 
ing  the  school  year,  studied  hard  for 
the  final  and  did  well. 

Nachman  said  what  sparked  his 
interest  in  the  story  was  that  after 
asking  reporter  Tim  McDarrah  “just 
how  extant  are  these  things,”  McDar¬ 
rah  made  just  two  phone  calls  “and  in 
15  minutes  had  a  copy”  of  the  test. 

He  asked  McDarrah  to  investigate, 
Nachman  said,  because  the  reporter 
“is  very  well-connected  with  the  kid 
network. 

“If  he  was  able  to  score  that  fast, 
what’s  it  like  for  a  17-year-old  who’s 
right  in  the  middle  of  the  network?” 

T’  e  Post  story  also  touched  off  a 
media  firestorm  in  New  York.  Nach¬ 
man  spent  most  of  the  day  giving 
interviews  to  television  news  crews 
and  telephoning  reporters,  and  the 
exam  cancellation  story  led  most  eve- 
(Continued  on  page  42) 
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Not  so  great  expectations 

Forecaster  Robert  Coen  sees  slow  growth  in  1989  newspaper  ad  spending 


By  Debra  Gersh 

The  remainder  of  1989  does  not 
look  encouraging  for  newspaper 
advertising  growth. 

At  his  16th  midyear  advertising 
forecast  update,  Robert  J.  Coen, 
senior  vice  president/director  of  fore- 
casting  at  McCann-Erickson, 
explained  that  newspapers’  first- 
quarter  gains  for  1989  have  been 
lower  than  expected,  but  not  much 
was  expected  of  them,  partially 
because  of  big  gains  showed  at  the 
same  time  last  year. 

“There’s  little  doubt  it  will  be 
sluggish  .  .  .  and  not  a  very  good  year 
for  the  newspaper  advertising  situa¬ 
tion,’’  he  said  at  the  1989  Interpublic 
briefing  for  investment  analysts  and 
the  business  press  in  New  York. 

National  newspaper  ad  spending 
showed  a  1 .7%  gain  for  the  first  quar¬ 
ter  of  1989,  with  a  total  first-quarter 
local  ad  revenue  increase  of  3.7%  — a 
4.8%  gain  for  retail  and  a  classified 
increase  of  2.4%. 

Coen  predicted  that  national  ad 
revenues  in  newspapers  for  the  year 
will  increase  about  3%  to  $3,695  bil¬ 
lion  and  that  local  will  gain  5%  to 
$28.99  billion. 

Total  U.S.  advertising  expendi¬ 
tures  are  expected  barely  to  keep 
pace  with  the  GNP,  increasing  6.9% 
to  $126,170  billion,  an  adjustment 
from  the  6.1%  growth  forecast  by 
Coen  last  December.  Total  national 
advertising  revenues  are  predicted  to 
increase  7.6%  to  $70.6  billion  and 
total  local  advertising  is  forecast  to 
grow  6.0%  to  $55.57  billion. 

Coen  said  he  sees  big  national 
advertising  gains  for  cable  television 
and  syndication  tv  in  1989,  with  each 
category  predicted  to  increase  25% 
over  1988. 

Cable  tv  ad  revenues  showed  a  4 1  % 
gain  in  the  first  quarter  over  1988  and 
a  36%  gain  for  the  first  four  months  of 
the  year,  while  national  syndicated  tv 
posted  a  32%  increase  over  1988,  both 
for  the  first  quarter  and  through  April, 
according  to  Coen. 

He  attributed  the  cable  growth  to 
more  inventory  being  sold  and  its 
being  sold  at  higher  prices  in  keeping 
with  increasing  audience  figures,  and 
the  syndication  spurt  to  new  proper¬ 
ties  —  such  as  The  Cosby  Show  — 


Robert  J.  Coen 


going  at  higher  prices.  Although  he 
does  not  think  the  syndication  growth 
will  hold  up  through  the  fall,  Coen  still 
predicted  that  it  will  come  in  high  for 
the  year. 

Although  ad  spending  is  down 
8%  for  the  first  quarter  and  down  4% 
for  the  first  four  months  of  1989,  net¬ 
work  television  is  doing  better  so  far 
for  a  post-Olympic  year  than  it  did  in 
post-Olympic  1985,  Coen  explained. 


adding  that  while  the  situation  should 
balance  out  somewhat  by  the  end  of 
the  year  —  which  had  a  poor  1988 
showing,  due  in  part  to  the  writers’ 
strike  —  network  will  not  show  big 
gains  for  the  year,  and  should  post 
only  about  a  1%  gain  in  national 
advertising. 

Spot  tv,  which  increased  3%  over 
1988  in  the  first  quarter  and  through 
April,  is  expected  to  do  a  little  better, 
gaining  5%  in  national  advertising  for 
the  year.  “It’s  not  a  big,  successful 
year  for  spot  tv,  but  it’s  not  disastrous 


either,’’  Coen  noted. 

Coen  said  he  thought  local  televi¬ 
sion  advertising  would  do  better  than 
it  has  in  1989,  noting  that  local 
demand  is  still  soft.  He  reported  that 
local  tv  revenues  for  the  first  quarter 
1989  increased  5%,  moving  up  to  a  6% 
gain  for  the  first  four  months,  and 
predicted  that  local  television  adver¬ 
tising  will  increase  by  7%  in  1989  over 
1988. 

Magazine  ad  spending  has  shown  a 
greater  increase  than  originally 
expected  for  a  post-Olympic  year, 
with  pages  up  2%  and  revenues  up  9% 
for  the  first  quarter,  and  each  figure 
gaining  a  point,  to  3%  and  10%  for 
pages  and  revenues,  respectively,  in 
the  first  four  months  of  the  year,  Coen 
reported,  commenting  that  he  expects 
national  ad  spending  in  magazines  to 
increase  by  10%  in  1989. 

The  stunning  increases  in  national 
radio  ad  revenue  is  hard  to  explain, 
but  it  is  increasing  at  a  “much  better 
pace  than  1  thought  it  would,’’  Coen 
said,  noting  that  part  of  the  growth 
can  be  attributed  to  the  increased 
involvement  of  major  retailers  and 
fast  food  outlets  in  the  medium. 

National  radio  ad  revenues  in  the 
first  quarter  of  1989  showed  a  spot 
increase  of  8%  and  a  network  increase 
of  12%,  with  gains  through  April  of 
14%  for  spot  and  12%  for  network, 
according  to  Coen’s  report.  Coen 


forecasted  a  10%  national  ad  revenue 
increase  for  network  radio  and  a  9% 
gain  for  spot  radio. 

Local  radio  growth  has  been  “very 
moderate”  and  has  not  been  “as 
strong  as  everyone  would  have 
hoped,”  Coen  said,  reporting  that 
local  radio  ad  revenues  have  shown  a 
6%  increase  in  the  first  quarter  of  1989 
and  are  expected  to  grow  only  7%  for 
the  year,  not  the  10%  originally  pre¬ 
dicted  in  December. 

Even  though  most  of  last  year’s 
(Continued  on  page  43) 
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very  good  year  for  the  newspaper  advertising 
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Democracy  among  the  White  House  press  corps 

500-member  White  House  correspondents’  group  begins  restructuring 


By  George  Garneau 

Democracy  is  sprouting  in  unlikely 
places.  Forget  about  China,  the 
Soviet  Union  and  Poland.  We’re 
talking  about  perestroika  and  glas- 
nost  in  the  White  House  press  corps. 

The  White  House  Correspondents 
Association  —  at  the  first  open  board 
meeting  in  its  75  years  —  set  in 
mot.jn  a  restructuring  designed  to 
introduce  democracy  and  openness  to 
the  500-member  organization. 

“We’re  looking  to  change,  to 
democratize,’’  johanna  Neuman, 
association  president  and  USA  Today 
reporter,  said. 

What?  Representative  elections 
and  open  meetings  among  the 
Republic’s  most  elite  watchdogs  over 
democracy! 

Yes,  but  slowly.  Committees  were 
formed  at  the  June  16  meeting  at  the 
Hay-Adams  Hotel  to  recommend 
new  election  procedures  and  bylaws. 

Only  last  year  were  elections 
begun,  replacing  a  system  whereby 
board  seats  were  by  invitation  only. 
The  catch:  New  rules  give  directors 
seven-year  terms,  longer  than  many 
correspondents  stay. 

Also  at  the  meeting,  about  30 
reporters  who  attended  voted  to  take 
no  position  on  the  issue  of  U.S.  Infor¬ 
mation  Agency  and  Voice  of  America 
reporters  participating  in  White 
House  press  pools.  Objectors  to  the 
practice  failed  to  appear  and  it  was 
feared  that  taking  a  stand  on  the  issue 
would  send  the  wrong  message,  since 
VoA  captured  world  attention  for 
having  a  correspondent,  along  with 
one  from  the  Associated  Press, 
expelled  from  China  for  reporting  on 
the  pro-democracy  movement  there. 

The  pro-democracy  movement  in 
the  White  House  press  corps  erupted 
earlier  this  year  when  a  group  of  dissi¬ 
dents  opposed  the  private  club  atmo¬ 
sphere  of  the  correspondents  associa¬ 
tion,  in  which  leadership  was  by  invi¬ 
tation,  board  meetings  in  private,  and 
emphasis  more  on  the  star-studded 
annual  black-tie  dinner  with  the  presi¬ 
dent  than  on  advancing  press  issues  in 
the  White  House. 

“They  were  operating  like  a  polit- 
buro  in  China  or  Moscow,”  said 
Owen  Ullman,  Knight-Ridder  News¬ 


papers  reporter. 

Ullman  was  among  18  White  House 
reporters  who  solicited  colleagues  to 
start  another  reporters  group  to 
“negotiate  with  the  White  House 
press  office  on  guidelines  that  meet 
the  diverse,  and  at  times  conflicting, 
needs  of  the  different  news  media  we 
represent.” 

The  disgruntled  were  concerned 
that  most  of  the  500  members  paid  $10 
annual  dues  to  be  eligible  for  the  $80- 
a-plate  dinner,  not  to  support  an  orga¬ 
nization  pressing  the  nuts-and-bolts 
issues  affecting  60  to  100  “regulars” 
who  cover  the  White  House  daily. 


“They  were  operating 
like  a  politburo  in  China 
or  Moscow,”  said  Owen 
Ullman,  Knight-Ridder 
Newspapers  reporter. 

Critics  say  because  all  editorial 
employees  of  news  organizations  that 
cover  the  White  House  are  eligible  to 
join,  many  members  never  set  foot  in 
1600  Pennsylvania  Ave.  They  say  the 
association  rarely  represents  active 
reporters  on  issues  like  press  pools, 
personal  searches  and  press  facilities. 
Closed  board  meetings  shut  out  mem¬ 
bers  from  rule  making  and  leadership 
decisions.  One  rule  keeps  one  man, 
Edgar  A.  Poe  of  the  New  Orleans 
Times-Picayune,  as  treasurer  for  life. 
And  the  association’s  main  function, 
the  annual  dinner,  lost  over  $3,000 
last  year  on  revenues  over  $200,000. 

Ullman  and  White  House  reporters 
Helen  Thomas  of  UPI,  Jim  Gersten- 
zang  of  the  Los  Angeles  Times  and 
Bernard  Weinraub  of  the  New  York 
Times,  Tom  DeFrank  of  Newsweek 
and  others,  in  another  letter  to  col¬ 
leagues,  decided  the  existing  associa¬ 
tion  was  open  to  change  and  encour¬ 
aged  participation. 

“Our  interest  is  to  see  to  it  that 
members  on  the  committee  are  cho¬ 
sen  through  democratic  means  and 
that  anyone  interested  in  serving  on  it 
has  a  chance  to  run,”  they  said. 

Association  president  Neuman  and 
six  other  board  members  expressed  a 


willingness  to  reform.  Committees 
were  named,  and  participation  was 
open  to  Ullman  and  others. 

One  committee  will  examine  new 
bylaws,  elections,  board  composition 
and  a  two-class  membership.  White 
House  regulars  and  members  who 
don’t  actively  cover  the  president.  A 
second  will  look  into  setting  up 
awards  or  scholarships  with  the  asso¬ 
ciation’s  $89,000  surplus  from  profit¬ 
able  dinners.  An  existing  committee 
will  look  into  issues  affecting  regu¬ 
lars,  such  as  pools. 

Neuman  was  authorized  to  write 
letters  informing  members  of  events, 
soliciting  their  opinions. 

She  attributes  the  stirrings  to  a  new 
generation  of  White  House  corre¬ 
spondents.  There  was  little  reason  to 
open  board  meetings  to  discuss  cater¬ 
ers,  and  no  clamor  to  do  so,  she  said. 

In  recent  years,  the  group’s  inter¬ 
ests  have  grown,  she  has  urged 
change  from  within,  and  many  youn¬ 
ger  journalists,  and  some  not-so- 
young  ones,  “made  it  clear  they  want 
us  to  be  more  active,”  Neuman  said. 
“We  are  responding  to  that  in  the 
most  democratic  way  we  can.” 

Antitrust  division 
recommends 
approvai  of  JOA 

The  head  of  the  Justice  Depart¬ 
ment’s  Antitrust  Division  has  recom¬ 
mended  that  the  attorney  general 
approve  the  proposed  joint  operating 
agreement  between  the  York  (Pa.) 
Daily  Record  and  the  York  Dispatch 
and  Sunday  News. 

In  a  report  to  Attorney  General 
Richard  Tho)-nburgh,  acting  Antitrust 
Division  chief  Michael  Boudin  said 
the  Record  was  in  danger  of  failing 
financially  “in  the  near  future”  unless 
the  JOA  were  approved. 

Thornburgh’s  decision  is  expected 
sometime  in  July. 

Under  the  Newspaper  Preservation 
Act  of  1970,  two  newspapers  in  the 
same  city  can  merge  their  non-edito¬ 
rial  functions  if  one  of  them  is  in  prob¬ 
able  danger  of  financial  failure. 
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Ferag,  Harris,  AT&T  and  Bell  Camp  are  E&P  booth  winners 


Ferag  Inc.,  Harris  Graphics  Corp.,  AT«&T  and  Bell 
Camp  Incorporated  were  the  top  winners  in  the  17th 
annual  Editor  &  Publisher  Equipment  Exposition  Awards 
contest  at  ANPA/TEC  89. 

Ferag  Inc.  won  first  place  in  the  Large  Island  Booth 
category  —  over  3,500  square  feet  —  of  the  contest  at  the 
recent  American  Newspaper  Publishers  Association 
Technical  Exposition  and  Conference  in  New  Orleans. 

Winning  a  second-place  certificate  of  merit  in  the  cate¬ 
gory  was  Rockwell  International  Graphics  System  Divi¬ 
sion.  Third  place  in  the  largest  category  was  won  by 
DISC  —  Dewar  Information  Systems  Corp. 

Harris  Graphics  Corp.’s  booth  was  winner  of  the 
Medium  Island  Booth  category,  those  ranging  in  size  from 
1,000  to  3,.'t)0  square  feet.  Second  place  in  the  category 
was  won  by  Howtek  Inc.  Canadian  Pacific  Forest  Prod¬ 
ucts  Inc.  won  third  prize. 

Winning  the  Small  Island  Booth  category  —  for  booths 
under  1,000  square  feet  —  was  AT&T.  TV  Listing  Inc. 
was  second  in  the  category  and  Tech-Energy  Co.  was 
third. 

Bell  Camp  Incorporated  won  the  Non-Island  Booth 
category.  Second-place  certificate  of  merit  went  to  Locker 
Typesetting  Equipment,  and  Lendrum  Associates  won  a 
third-place  certificate. 

Four  top  newspaper  executives  judged  the  booths  dur¬ 
ing  a  tour  of  the  show  floors  that  spanned  320,000  square 
feet  divided  between  two  buildings  —  the  New  Orleans 
Convention  Center  and  Rivergate  Exhibition  Center. 


Judging  the  booths  were  ANPA/TEC  arrangements 
committee  chairman  Gene  Bell,  vice  president  of  newspa¬ 
per  operations  for  the  Tribune  Co.  of  Chicago;  Norman 
Dusseault,  vice  chairman  of  the  arrangements  committee 
and  vice  president  and  assistant  general  manager  of  Times 
Publishing  Co.  of  St.  Petersburg,  Fla.;  Wayne  Patrick, 
publisher  of  The  Herald  of  Rock  Hill,  S.C.,  and  a  member 
of  the  arrangements  committee;  and  Linda  Dennery,  vice 
president  and  general  manager  of  the  Times-Picayune 
Publishing  Corp. 


AT&T  —  Small  Island  Booth  winner 
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Improving  high  schooi  sports  coverage 

Non-game  news  stories  about  high  school  athletics  often  merit 
play  on  Page  One,  says  Springfield  News-Leader  editor  Steven  Koehler 


By  Hugh  Morgan 

Convinced  that  high  school  sports 
are  the  meat  and  potatoes  of  most 
newspapers,  the  sports  editor  of  the 
Springfield  (Mo.)  News-Leader  has 
declared,  “The  events  that  take  place 
on  and  off  the  field  impact  on  more 
lives  and  interest  more  people  than 
almost  any  other  beat  you  or  anyone 
else  in  the  newsroom  has.” 

“You  have  to  go  after  those  stories 
and  inform  the  reader,”  Steven 
Koehler  told  sports  editors  attending 
a  recent  Mid-Arr^rica  Press  Institute 
seminar  in  St.  Louis. 

Analyzing  some  of  the  sports  sec¬ 
tions  sent  to  him  by  seminar  partici¬ 
pants,  Koehler  said  he  had  discov¬ 
ered  that  “There  is  a  little  problem 
over  what  is  non-game  news.  It 
seemed  to  stop  some  of  yru  dead  in 
your  tracks.” 

An  examination  of  the  sports  sec¬ 
tions,  he  observed,  showed  that  a  “lot 
of  the  papers  were  not  meeting  the 
basic  standards  of  a  news  story.  You 
have  to  demand  that  the  stories  give 
all  the  parties  involved  a  chance  to 
comment  or  disavow  the  claims  made 
by  another. 

“You  should  pitch  the  stories  for 
the  front  page  of  the  newspaper.  You 
have  to  fight  for  the  presentation  of 
that  material.  It’s  a  news  story  and 
good  local  news  cries  out  for  play  on 
the  front  and  has  a  strong  following 
among  readers,”  he  stated. 

Koehler,  who  spent  1 1  years  on  the 
news  side  before  becoming  a  sports 
editor  six  years  ago,  said,  “The  key 
thing  to  remember  is  that  you  are  a 
news  department  that  specializes  in  a 
certain  aspect  of  news,  just  as  busi¬ 
ness,  leisure  and  metro  departments 
specialize  in  these  areas  of  news.” 

He  said  many  sports  editors  have  a 
non-news  background  and  a  difficult 
time  “distinguishing  or  even  recog¬ 
nizing  what  a  news  story  is  and  how  it 
should  be  handled  or  covered  to  make 
it  a  complete,  accurate  and  thorough 
report.” 

Koehler  believes  there  is  more  to 


(Morgan  is  an  associate  professor  of 
English  at  Miami  [Ohio]  University.) 


high  school  sports  than  just  covering 
games.  “That’s  the  easy  part,”  he 
said.  “There  are  all  kinds  of  areas  that 
need  to  be  looked  into  and  tapped  as  a 
source  for  stories  on  the  high  school 
level.” 

He  presented  a  partial  list  of  story 
ideas.  It  included: 

•  Comparing  local  schools’  foot¬ 
ball  (or  basketball)  successes  with 
their  basketball  (or  football)  failures. 

•  Series  on  the  decline  of  high 
school  football  interest  (or  basketball, 
if  that’s  the  case). 


involved,  the  degree  of  protection 
provided  for  the  dollar. 

•  Coach-parental  conflicts. 
Examine  the  dynamics  of  conflict 
between  parents  and  coaches  and, 
through  suggestions  by  both  coaches 
and  parents,  how  these  conflicts 
could  best  be  worked  out. 

•  Proposition  48:  Are  area  young¬ 
sters  aware  of  it,  and  what  are  they 
doing  about  it?  How  are  school  dis¬ 
tricts  responding  to  prepare  the  ath¬ 
lete  for  the  future?  What  happens  to 
those  who  were  stars  on  the  court  or 


“You  are  a  news  department  that  specializes  in  a 
certain  aspect  of  news,  just  as  business,  leisure  and 
metro  departments  specialize  in  these  areas  of  news.” 


•  Coaches’ wives:  What  do  they  go 
through  preparing  for  the  season  and 
game  day? 

•  Prep  wrestlers  and  the  possible 
unhealthy  methods  they  undertake  to 
meet  weight  requirements. 

•  The  rising  costs  of  high  school 
sports.  Comparison  of  costs  in  equip¬ 
ment,  insurance  and  other  costs  for 
the  programs.  Sidebar  on  how 
schools  are  paying  the  bills  and  an 
outlook  for  the  future. 

•  Drugs  and  alcohol:  Do  area  high 
schools  have  a  disciplinary  program 
geared  toward  athletes  involved  in 
drugs  and  alcohol?  Compare  troubles 
at  schools  with  a  program  and  at  those 
without.  Look  at  positive  help  pro¬ 
grams  in  other  states. 

•  Increase  in  sideline  violence. 
What  are  the  schools  and  boards  of 
education  planning  to  do  about  it? 
Sidebar  on  what  other  states  are 
doing. 

•  Fast-pitch  va.  slow-pitch  soft- 
ball.  Which  one  do  the  coaches  and 
players  prefer?  Most  colleges  are 
adopting  fast-pitch,  yet  the  high 
schools  are  lagging  behind. 

•  Athletic  trainers:  How  well  are 
high  school  players  protected?  What 
qualifications  are  needed  to  be  a 
trainer?  Look  at  the  financial  situa¬ 
tion  for  the  trainer,  the  hours 


field  but  failed  in  the  classroom?  Do 
they  fade  away  in  junior  college  hell? 

•  Football  coaches  survey:  When 
you  are  sending  out  your  seasonal 
information  sheets  to  be  filled  by  the 
coaches,  include  a  survey  form  to 
generate  a  news  story.  Ask  questions 
such  as:  Who  was  the  best  playfer 
ever?  What  rules  should  be  changed? 
Who  is  the  best  coach  in  the  area? 

•  A  look  at  the  most  successful 
large  school  in  your  readership  area 
and  the  most  successful  small  school. 
What  are  the  similarities  and  differ¬ 
ences? 

•  High  school  booster  clubs.  They 
are  growing  in  size  and  wealth.  Some 
have  reached  the  point  that  they  are 
influencing  decisions  made  by 
schools  and  their  athletic  programs. 
What  is  the  situation  in  your  area? 
Are  the  boosters  pressuring  the  dis¬ 
trict  to  hire  and  fire  coaches?  Are  they 
working  in  the  best  interest  of  the 
school? 

Koehler  told  the  seminar  partici¬ 
pants  that  when  they  handle  a  non¬ 
game  news  story,  they  should  exam¬ 
ine  the  “various  aspects  of  the  story 
and  determine  who  needs  to  be  con¬ 
tacted,  what  sources  and  resources 
will  need  to  be  checked  to  do  a  thor¬ 
ough  job.  If  it  is  a  story  that  spills  over 
(Continued  on  page  31) 
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N(M..RTJN  THE  PAPER 
WEHTHE 

SYSTEMS  SOFTWARE  PEOPLE 
WHO  OUTRUN  THEM  ALL. 


We  say  there’s  been  an  awful  lot  of  confusion 
out  there.  People  stumbling  ail  over  themselves 
trying  to  make  advertising,  circulation,  financial 
and  composition  systems  work. 

We  say  all  that  by-guess  and  by-gosh  can 
cease— ri^t  now.  All  that  programing  and 
reprograming.  Up-loading  and  down-loading. 
Forever  translating  this  language  into  that 
language. 

We  re  INSI— as  in  "I"  for 
integrated— and  that’s 
exactly  what  we’  re  all  about. 

We  say  you  can  operate 
everything  from  one.  single. 


INNSI 

Integrated  Newspaper  Systems  International 
Real  Solutions  for  Revenue 
Development  and  Management 


solitary,  all-encompassing  data  base. 

Not  endless  interfaces.  But  a  true  integra¬ 
tion— so  that  the  left  hand  not  only  always  knows 
what  the  right  one  is  doing,  it’s  all  in  one  brain— 
so  that  everybody  knows. 

This  is  a  bold,  front-running  idea— not  what 
you  generally  see  in  newspapering  today.  It’s  well 
worth  your  investigation  now,  regardless  of 

where  you  stand  with  your 
present  operations,  or  think 
you  stand.  Call  us  today.  And 
see  if  we  don’t  clearly  out¬ 
distance  every  other  system 
runner  in  the  race. 


12  Corporate  Woods  •  10975  Benson  Drive  •  OvertarKi  Park  KS  66210  •  913/451-4618 


Does  demise  of  competition  mean  ioss  of  readership? 

Florida  publisher  thinks  so 


By  John  Consoli 

The  demise  of  competition  in 
American  newspapering  is  one  of  the 
biggest  reasons  for  daily  newspapers’ 
loss  of  readership,  Tom  Giuffrida, 
publisher  of  the  Palm  Beach  Post 
said. 

Speaking  to  the  International  Fed¬ 
eration  of  Newspaper  Publishers 
(FIEJ)  annual  meeting  in  New 
Orleans  last  week,  Giuffrida  said, 
“Nothing  does  so  much  to  cause  a 
newspaper  to  seek  readers  than  the 
existence  of  healthy  competitors  who 
seek  to  captuie  the  same  readers.  No 
matter  how  much  we  proclaim  that 
broadcast  and  other  media,  including 
weekly  newspapers  and  magazines, 
keep  us  on  our  toes,  it  just  isn’t  the 
same.” 

Giuffrida  pointed  out  that  some  of 
the  newspapers  enjoying  the 
strongest  readership  gains  are  located 
in  competitive  newspaper  markets. 
He  cited  competitive  battles  in  Los 
Angeles,  Tampa-St.  Petersburg,  New 
York  City,  and  South  Florida  as 


examples  where  some  newspapers 
are  being  prodded  into  making  aggres¬ 
sive  moves  to  reach  more  customers. 

“The  important  thing,  with  or  with¬ 
out  daily  direct  newspaper  competi¬ 
tion,  is  that  we  must  invest  in  our 
newspapers  as  if  we  were  in  a  daily 
battle  for  readers,”  he  said.  “That  is, 
if  we  truly  are  serious  about  reversing 
the  three-decade  decline  in  reader- 
ship.” 

Giuffrida  discussed  the  commit¬ 
ment  his  newspaper  made  beginning  a 
few  years  ago  in  light  of  competition 
from  the  Miami  Herald  and  the  Fort 
Lauderdale  Sun-Sentinel. 

“Both  had  established  daily  Palm 
Beach  County  editions,  staffing  them 
with  scores  of  reporters  and  editors  to 
provide  Palm  Beach  County  news,” 
he  explained.  “Both  coveted  the 
population  growth  in  this,  one  of  the 
nation’s  fastest  growing,  affluent 
maitiLts.  While  we  remained  the 
don.  nant  newspaper,  our  share  of 
daily  newspaper  readership  was  slip¬ 
ping.” 

To  meet  the  growing  competition. 


the  Palm  Beach  Post  expanded  its 
news  staff  by  20%  over  a  two-year 
period. 

“While  doing  this  we  upgraded 
salaries  significantly  and  began  hiring 
more  topflight  reporters  and  editors. 
One  consequence  was  that  the 
revolving  door  in  the  newsroom 
stopped;  good  people  stayed  with  us. 
The  best  consequence  was  a  better 
written,  better  edited,  more  thorough 
news  report.” 

Giuffrida  said  the  news  hole  was 
also  expanded,  regardless  of  adver¬ 
tising  volume,  and  the  newspaper  was 
redesigned.  Zoning  distribution  capa¬ 
bilities  were  expanded  and  later 
deadlines  were  installed.  Distributor 
compensation  was  increased  and  a 
new  mailroom,  designed  to  speed  the 
loading  and  unloading  of  delivery 
trucks,  was  built. 

“One  consequence  of  these  and 
other  moves  was  a  flattening  of  our 
profits  for  two  years,  in  1986  and 
1987,”  he  said.  “But  another  conse¬ 
quence  was  the  building  of  circulation 
by  8%  in  1987  and  by  10%  in  1988.  So 
far  this  year,  we  are  ahead  of  last  year 
by  9%. 

“And  lest  you  imagine  we  are  unin¬ 
terested  in  profit,  we  have  improved 
in  that  regard  too.  Because  we  have 
increased  our  audience  substantially, 
we  have  been  able  to  justify  higher- 
than-normal  increases  in  ad  rates. 
These,  coupled  with  a  bigger  and  bet¬ 
ter  ad  staff  and  better  sales  presenta¬ 
tions,  have  strengthened  ad  revenues. 
After  two  flat  years,  profits  rose  sub¬ 
stantially  in  1988,  and  are  tracking 
similarly  well  in  1989.” 

Giuffrida  said  the  true  winner  in  the 
South  Florida  battle  is  the  customer, 
both  the  reader  and  the  advertiser. 

“Because  several  newspapers  have 
set  their  sights  on  winning  them,  they 
are  getting  more  for  their  money  than 
they  otherwise  might.” 


N.Y.  Daily  News  is 
sponsor  of  tv  show 

The  New  York  Daily  News  was  the 
exclusive  sponsor  of  “A  Journey  of 
Faith,”  a  broadcast  conversation 
between  professor  Elie  Wiesel  and 
John  Cardinal  O’Connor  broadcast 
on  WNBC-TV,  Channel  4,  and  hosted 
by  Gabe  Pressman,  a  newsman  at  the 
station. 


ROSE  IS  ROSE® 
breaks  through 
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•  in  300  newspapers 

•  In  its  sixth  book,  "Because  I  Said  So" 

(T opper  Books,  1 989) 

If  you're  not  already  a  ROSE  IS  ROSE  client,  call  for  a  free 
copy  of  the  book  and  more  information  on  the  strip; 


Brad  Bushel!  at  1-800-221-4816 
(in  New  York,  212-692-3700). 
United  Media  Canada, 

1-800-668-4649. 
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Things  are  looking  up  ’cause 
things  are  going  up! 

NEW  ENGLAND! 


Downtown  areas  in  New  England  cities  provide  a  strong  buying  base 
for  your  products  and  services.  To  reach  this  base,  advertise  in 
these  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


f.. 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


The  Advocate  (Stamford)  (AD&S) 
The  Bridgeport  Post  (E) 
Bridgeport  Telegram  (M) 
Bridgeixxt  Post-Telegram  (S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Reccrd-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


The  Times-Argus  (Barre-Montpelier)  I 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 


Anderson’s  gun 


By  George  Garneau 

With  cameras  rolling.  Jack  Ander¬ 
son  strode  through  Capitol  building 
security  checks  to  Senate  Minority 
Leader  Bob  Dole’s  office  and  pulled 
out  a  gun. 

Anderson,  who  was  filming  a  tele¬ 
vision  show,  exposed  how  exposed 
Congress  is  to  terrorism.  The  investi¬ 
gative  reporter  and  syndicated  colum¬ 
nist  also  attracted  a  police  investiga¬ 
tion  of  his  own. 

As  a  result  of  the  May  24  incident, 
the  syndicated  columnist  faces  a  pos¬ 
sible  felony  charge,  congressional 
recrimination,  possible  loss  of  his 
press  credentials  and  the  ire  of  Capi¬ 
tol  Hill  reporters,  who  dismissed  the 
maneuver  as  an  unnecessary  public¬ 
ity  stunt. 

“I  think  it  was  a  stupid  stunt  and,  as 
a  result,  it’s  going  to  make  it  difficult 
for  everyone  else  who  reports  in  the 
Capitol,”  said  Los  Angeles  Times 
congressional  correspondent  Sara 
Fritz,  who  has  confronted  tougher 
security  searches  as  a  result. 


LOOKING  FOR 
A  FEW  GOOD 
JOURNALISTS . . . 

Announcing 

JOBS  FOR  JOURNAUSTS 

A  new  journalism  referral 
service 

•  Nationwide  recruitment 

•  Sophisticated  screening 
that  meets  your  criteria 

•  Fast  turn-around  time 

•  Diverse  applicant  pool 

For  further  information: 

Lillette  Knowiton 

Society  of  Professional  Journalists 
Jobs  for  Journalists 
53  W.  Jackson  Blvd.  #731 
Chicago,  Illinois  60604 
(312)  922-7424 

Another  new  service  of  the 

SOCIETY  OF  PROFESSIONAL  JOURNALISTS 


incident  has  journaiists  up  in  arms 


If  reporters  choose  to  break  the  law 
to  get  a  story,  she  said,  “then  they 
have  to  take  the  consequences.” 

“Most  people  are  pretty  upset. 
They  feel  Anderson  abused  the  privi¬ 
lege  of  credentialed  reporters  in 
entering  the  Capitol,”  said  Charles 
Green,  Knight-Ridder  Newspapers 
congressional  correspondent  and 
member  of  the  Standing  Committee  of 
Correspondents. 

The  Standing  Committee,  oversee¬ 
ing  press  credentials  to  over  2,()(X) 
daily  newspaper  and  wire  service 
reporters,  plans  to  meet  June  26  to 
discuss  the  Anderson  incident.  It 
could  do  nothing,  reprimand  him,  sus¬ 
pend  or  revoke  his  credentials,  or 
change  committee  rules  to  make  secu¬ 
rity  violations  punishable  offenses. 
The  committee  has  asked  him  for  a 
written  explanation. 

“It  is  being  handled  as  a  criminal 
matter,”  Capitol  police  spokesman 
Officer  Dan  Nichols  said.  Gun  pos¬ 
session  and  other  charges  are  still 
“under  investigation”  by  the  criminal 
investigations  division.  Charges,  if 
any,  will  be  turned  over  to  a  U.S. 
attorney  for  prosecution. 

Possession  of  a  gun  in  the  Capitol  is 
prohibited  by  federal  law  and  is  pun¬ 
ishable  by  up  to  $5,000  fine  and  five 
years  in  prison.  Also,  joint  Senate 
leaders  Dole  and  Sen.  George  Mitch¬ 
ell  (D. -Maine)  have  asked  the  Stand¬ 
ing  Committee  in  a  letter  “to  carefully 
review  this  serious  incident  and  take 
sufficient  action  to  deter  any  future 
repetition  of  this  act.” 

They  said  without  the  committee’s 
help,  they  “will  be  forced  to  institute 
more  intense  and  time-consuming 
searches  of  members  of  the  press  and 
their  equipment.” 

“We  have  enacted  more  stringent 
procedures  since  this  incident,” 
Nichols  said,  explaining  the  press  and 
the  public  are  being  screened  more 
closely. 

The  press  and  the  public  must  pass 
through  a  metal  detector  and  their 
baggage  through  X-ray  machines 
before  entering  the  Capitol. 

Anderson  admits  to  sneaking  a 
plastic  handgun  and  a  bullet  past 
security  guards  and  into  Dole’s  offic'? 
He  pulled  out  the  gun  and  a  bullei, 
surprising  the  Kansas  Republican,  to 
demonstrate  lax  security.  He  said  he 
did  not  know  it  was  against  the  law. 

Anderson  said  the  idea  evolved 
after  a  convention  of  terrorists  in 
Beirut  targeted  U.S.  political  leaders 
who,  a  terrorism  expert  said,  were 


vulnerable. 

To  test  the  point,  he  “borrowed”  a 
nine-millimeter  handgun,  with  a  plas¬ 
tic  stock  and  metal  barrel. 

Anderson  said  a  person  whom  he 
did  not  name  carried  the  unloaded  gun 
through  security  to  avoid  the  possi¬ 
bility  that  guards  would  allow  the  col¬ 
umnist  to  pass  unchecked,  but  he 
took  full  responsibility. 

“I  brought  a  bullet  in  separately 
and  showed  that  separately  to  Dole  as 
evidence  I  could  have  loaded  the  gun 
if  I  wanted  to,”  he  said.  “We  had  no 
criminal  intent.” 

The  show  was  broadcast  and  seg¬ 
ments  were  used  for  news  stories  on 
local  television. 

Anderson  defended  his  actions. 

“I  just  think  the  investigation  ought 
to  be  of  their  security  —  not  of  the 
person  who  exposed  its  faults,”  he 
said.  “I  was  trying  to  save  lives  on 
Capitol  Hill.  They  obviously  put 
embarrassment  ahead  of  lives.” 

Anderson  called  his  technique 
“legitimate  and  necessary  to  demon¬ 
strate  flaws  and  wrongdoing.  That’s 
our  job.” 

Reporters  disputed  whether  the 
end  justified  the  means.  They  said 
Anderson  proved  an  obvious  and 
easily  provable  point:  Large  public 
buildings  can  never  be  completely 
secure. 

“I  don’t  see  how  he  proved  any¬ 
thing  except  he  got  a  little  footage  for 
his  tv  show,”  said  Larry  McDonnell, 
Washington  correspondent  for  the 
Asbury  Park  (N.J.)  Press.  “He 
wanted  this  stunt  to  get  through 
because  it  would  play  well  on  tv,  and 
as  a  journalist  I  can’t  support  that.” 

Several  reporters  confirmed  being 
subject  to  more  rigorous  searches  of 
their  belongings,  especially  camera 
equipment. 

Fritz  of  the  Los  Angeles  Times  said 
the  incident  has  helped  defeat  the 
purpose  —  extra  access  —  that  a 
press  pass  brings. 

“I,  frankly,  don’t  think  it  was 
worth  it,”  she  said. 

“The  little  stunt  has  made  life  a 
little  bit  more  difficult  for  Capitol  Hill 
reporters,”  said  Chicago  Tribune 
congressional  correspondent  Elaine 
Povich.  She  said  police,  who  were 
embarrassed  by  the  incident,  now 
“dig  more  deeply  into  pocketbooks 
and  briefcases,”  even  of  regular 
reporters. 

Some  reporters  felt  Anderson 
should  be  prosecuted.  Others  said 
(Continued  on  page  42) 
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Newspaper  *  ‘ 
Management  Solution 


■ 


Fast,  reliable  processing. 

RepoMing  accuracy  and  ' 
flexibility.  Improved  control. 

These  results  of  the  CJ/DEC 
VAX  solution  add  Up  to 
higher  profits  for  Pulitzer 
Publishing  Company’s 
Chicago  operations,  which 
include  daily  and  weekly  newspapers  as  well  hs 
shoppers.  Combined  circulation  exceeds  one 
million  and  continues  to  grow.  " 

“The  newspaper  business  and  data  priocessing 


DEC  and  VAX  are  registered  iraTemarks  of  Digital 
.■Equipment  Corporation  ’  : 


“The  CJ/DEC  combination 
saves  us  at  least  $150,000 
annually.  CoUier-Jackson's 
advertising  system  alone  is 
largely  responsible  for  our 
12  percent  increase  in 
revenue,  and  their  finan¬ 
cial  accounting  and  human 
resource  management  sys¬ 
tems  have  reditced  our. 

-  ’  processing  time  by  as 
much  as  50  percent*' 


Gerald  R.  Smith,  (controller 
Pulitzer  (x>mmunit> 
Newspapers,  Inc, 


requirements  are  changing 
so  rapidly  you  can’t  afford  to 
fall  behind  in  either  area,” 
says  the  controller  for 
Pulitzer’s  Chicago  sub¬ 
sidiaries.  “We  rely  on  Collier- 
Jackson  and  Digital  Equip¬ 
ment 'Corporation  to  keep 
pace.  They  hqve  the  resources,  technical 
expertise  and  product  superiority.”  » 
Collier-Jacksbn  and  Digital.  A  powerful  solution 
that' comes  through  with  savings. 

CompuServe 

r  '  Collier-Jackson  . 


3707  West  Cherry-Street 
-Tampa.  FL  33607- • 
Telephone  813  872-9990 
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ADVERTISING 


Newspapers  and  ad  agencies 

Panel  outlines  ways  to  Improve  the  relationship 


By  Debra  Gersh 

Newspapers  have  never  quite 
learned  the  secrets  of  dealing  with 
advertising  agencies,  said  Page 
Haines,  promotion  manager,  the 
Houston  (Texas)  Chronicle,  modera¬ 
tor  of  a  panel  of  advertising  profes¬ 
sionals  at  the  International  Newspa¬ 
per  Marketing  Association’s  annual 
conference  in  Washington,  D.C.,  who 
outlined  some  ways  newspapers  can 
better  deal  with  agencies. 

To  improve  their  image  with  adver¬ 
tising  agencies,  newspapers  must 
work  harder  to  build  stronger  rela¬ 
tionships  with  agency  professionals 
and  promote  themselves  as  effective 
product  image  builders  and  sellers. 

“If  you’re  trying  to  improve  your 
image,  you  have  to  get  out  there  and 
meet  these  people  .  .  .  you’re  not,” 
commented  Allen  Brivic,  senior  vice 
president/media  director,  N  W  Ayer, 
Houston,  Texas,  who  noted  with  200 
newspapers  running  his  agency’s  ads 
for  Continental  Airlines,  he  has  met 
with  eight  papers  and  one  representa¬ 
tive  firm. 

Brivic  sent  a  questionnaire  to  agen¬ 
cies  in  New  York,  asking  how  much 
time  was  spent  with  media  represen¬ 
tatives.  The  results:  newspapers,  5%; 
tv,  6%,  radio,  2%;  outdoor,  2%;  and 
magazines,  85%. 

“Magazines  are  your  real  competi¬ 
tion  for  our  time,”  he  pointed  out. 
“When  you  do  get  in,  you’re  not  see¬ 
ing  the  right  people.”  Those  at  the 
junior  level  are  not  the  ones  who  are 


setting  policy. 

Brivic  noted  that  the  relationships 
with  national  advertising  agencies  are 
not  surprising  since  about  90%  of 
newspapers’  revenue  comes  from 
local  ads.  “I  can  understand  why  you 
don’t  spend  time  calling  on  us,  and 
also  why  we  do  not  call  and  spend 
[money]  on  you.” 

He  said  the  problems  are  both 
rational  and  emotional,  with  the 
rational  problems  —  difficulty  plan¬ 


ning,  buying,  monitoring  and  high 
cost  —  being  addressed,  while  the 
emotional  problems  —  lack  of  rela¬ 
tionships,  a  negative  attitude,  not 
understanding  how  agencies  think, 
ineffectiveness  in  image-awareness 
building  —  are  not. 

Brivic  suggested  that  future  efforts 
to  solve  the  emotional  roadblocks 
include  proving  that  the  newspaper  is 
effective  as  an  image  builder,  seeing 
the  right  people  and  seeing  them  more 
often,  becoming  marketing  partners 
with  the  agency,  building  familiarity 
through  media  planner  comp  sub¬ 
scription  networks  and  training  pro¬ 
grams,  and  understanding  the  agen¬ 
cy’s  problems,  helping  it  with  cre¬ 


ativity  and  special  positioning  and 
sectional  rates. 

Local  ad  agencies  do  not  necessar¬ 
ily  feel  the  same  hostility  toward 
newspapers  as  national  agencies,  but 
there  is  a  great  sense  of  frustration 
over  missed  opportunities,  explained 
William  J.  Stern,  president  of  Stern 
Advertising  in  Pepper  Pike,  Ohio. 

Three  popular  myths,  he  said,  are 
that  agencies  do  not  like  to  do  busi¬ 
ness  with  newspapers,  which  is  not 


true  at  local  agencies;  that  agencies 
do  not  like  newspapers  because  there 
is  too  much  paperwork,  when  actu¬ 
ally  for  the  local  agency  it  is  easier 
because  there  are  no  negotiations  and 
the  like;  and  that  agencies  do  not  like 
to  do  print  ads  because  they  are  not  as 
glamorous  as  television,  which  Stern 
said  also  is  untrue  because  there  are 
many  examples  of  creative  newspa¬ 
per  ads. 

A  self-fulfilling  prophecy  is  that 
newspapers  are  convinced  that  agen¬ 
cies  see  them  as  second-class  citi¬ 
zens.  That  can  be  helped.  Stern  sug¬ 
gested,  by  helping  to  re-position 
salespeople,  giving  them  a  positive 
mental  attitude  and  changing  the 
mind-set. 

In  addition,  newspapers  get  less 
business  from  agencies  because  they 
are  not  aggressively  seeking  agency 
business.  For  example.  Stern  said, 
when  he  signs  a  new  account  and  an 
item  appears,  he  gets  calls  from  other 
media  but  never  from  a  newspaper. 
Newspapers  need  to  monitor  the  mar¬ 
ketplace  and  know  where  the  adver¬ 
tising  money  is  being  spent. 

Newspapers  also  do  not  get  a  fair 
share  of  the  media  dollars  because 
they  go  in  with  a  defeatest  attitude. 

Stern  outlined  some  areas  of  oppor¬ 
tunity  to  do  a  better  job  selling  to 
agencies,  including:  spend  more  time 
at  the  agency,  developing  business 
and  social  relationships  with  the  key 
(Continued  on  page  43) 
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Video  workshop  can  help 
your  staff  create  better  ads 

At  last...a  program  that  is 
tailor-made  for  newspapers! 
Basics  of  Layout  and  Copy  is 
getting  rave  reviews  from 
publishers  and  ad  managers 
coast-to-coast.  Write  for 
brochure. 

John  Foust  Advertising  Seminars,  PO  Box  10861,  Raleigh,  NC  27605,  *  (919)  834-2056 


Newspapers  also  do  not  get  a  fair  share  of  the 
media  dollars  because  they  go  in  with  a  defeatest 
attitude. 


Wve  le-written 
the  book  on 
consumer  information. 


With  our  database,  the  MA*Rr 
Consumer  Intelligence  System,  we 
provide  you  the  most  accurate  pic¬ 
ture  of  your  market  available,  with 
specific  information  on: 

•  retail  shopping  behavior 
patterns 

•  consumer  media  habits 

•  demographics/lifestyles 

•  the  interaction  of  all  data  from  a 
single  consumers  viewpoint 

What’s  more,  we’re  closing  the 
b(X)k  on  outdated  methods  of 
consumer  research.  Our  “one  per 
son,  one  questionnaire’’  approach 
to  gathering  information  is  unique 
in  an  era  of  merged  databases. 
Annually,  we  measure  sample  sizes 


18,000  in  each 
of  our  47  markets. 

We  target  our  information  to  your 
business.  And  we  provide  the 
most  in  depth  profile  of  cus¬ 
tomers  available  today. 

In  upcoming  i,ssues,  you’ll 
be  seeing  more  about  Impact 
Resources  from  the  people  who 
know  us  best:  our  clients.  MA*RT 
users  include  top  professionals  in 
their  fields,  such  as: 


Harvey  Braun 

Chairman,  Retail  Sendees  Group 
Touche  Ross 
Dr.  Barton  A.  Weitz 
Director,  Center  for  Retailing 
Education  and  Research 
University  of  Florida 
Erma  Hassen 

Marketing  Research  Manager 
Los  Ange^  Herald  Examiner 
Diane  McCall 


KTVX  TV,  Salt  Lake  City 
David  Lebow 
National  Sales  Manager 
WJ IB  Radio 

But  if  you’d  like  to  see  more  of 
us  now,  just  call: 

1-800-733-MART 


IMPACT 

RESOURCES 
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St.  Louis  Sun  unveils  innovative  rate  card 


By  Staci  D.  Kramer 

As  advertising  director  of  the  St. 
Louis  Sun,  the  Ingersoll  daily  tabloid 
scheduled  for  a  September  launch, 
Marvin  Naftolin  has  the  chance  to 
create  an  innovative  advertising  rate 
structure  without  the  restrictions 
placed  on  established  newspapers. 

“We’re  starting  a  new  paper.  It 
gives  us  a  chance  to  do  away  with  all 
of  the  problems,”  Naftolin  believes. 
“We’re  making  advertising  easier  to 
buy.” 

To  Naftolin,  doing  away  with  all  the 
problems  means; 

•  Selling  space  in  15  magazine-like 
modular  units  instead  of  lines,  column 
inches  or  SAUs; 

•  Eliminating  the  rate  differential 
between  national  and  retail  advertis¬ 
ing  by  using  one  display  rate  card; 

•  Offering  a  15%  commission  to 
any  “recognized”  advertising  agency 


Mike  Harden  on 

LIFESTYLES 


from 


DISPATCH 

to  your 
newspaper 

via  SHNS. 


Contact: 

Irwin  Breslauer 

212-580-8559 

Fax:  212-769-4384 


providing  camera-ready  material 
instead  of  restricting  commissions  to 
national  advertising; 

•  Giving  advertisers  a  series  of 
stackable  discounts,  including  vol¬ 
ume  and  weekly  frequency  discounts 
and  “special  days”  discounts. 

The  departures  from  the  news¬ 
paper  norm  are  practically  guar¬ 
anteed  to  garner  even  more  attention 
for  the  upstart  Sun,  Ralph  Ingersoll 


man  IV  has  noted.  His  rough  calcula¬ 
tions  put  the  Sun’s  rates  at  about  10% 
below  his  paper’s  equivalent  rate. 

Parity  through  a  single  rate  card  or 
nearly  identical  rate  cards  for  national 
and  retail  is  much  in  demand  by 
national  advertisers  who  resent  pay¬ 
ing  more  than  their  local  counter¬ 
parts.  Most  recently.  Sears,  Roebuck 
&  Co.  made  headlines  by  demanding 
parity,  in  addition  to  several  other 


“I  think  they’ll  do  very  well  in  St.  Louis,  i  suspect 
that  they’ii  take  some  department  store  advertising 
away  from  the  Post-Dispatch.” 


II’s  latest  effort  to  wrest  control  of  the 
St.  Louis  newspaper  market  from 
Pulitzer  Publishing  Co.  and  its  flag¬ 
ship,  the  St.  Louis  Post-Dispatch. 
Ingersoll  Newspapers  Inc.  already 


concessions,  from  newspapers. 

“The  national  advertisers  have 
been  asking  for  that  for  years,” 
Jerry  Tilis,  vice  president  of  market¬ 
ing  for  Knight-Ridder  pointed  out.  “It 
is  easier  to  do  starting  from  scratch.  It 
probably  makes  sense  to  go  with  one, 
but  there’s  no  such  thing  as  a  free 
lunch.” 

Tilis  says  he  knows  and  admires  the 
Sun  team  of  Naftolin,  Ingersoll  and 
publisher  Thomas  M.  Tallarico,  but 
he  sees  an  inconsistency  in  the  intro¬ 
duction  of  a  single  rate  card  in  con¬ 
junction  with  non-newspaper-stan- 
dard  ad  measurements.  “I  think  that 
Ralph  Ingersoll  is  one  of  the  very 
sharp  guys  in  this  business  and  I  guess 
he  has  his  reasons  for  it,”  Tilis 
remarked. 

“I  think  that  this  is  the  most  com¬ 
plex  rate  structure  I’ve  heard  of  any¬ 
where  in  the  business,”  he  added, 
“unless  there’s  some  decoder  ring 
you  and  I  don’t  have.” 

The  weekly  frequency  plan  already 
has  been  changed  because  of  the  diffi¬ 
culty  Naftolin  and  others  encoun¬ 
tered  during  the  rate  card’s  first  week. 
Initially,  plans  called  for  discounts  to 
be  offered  according  to  the  size  of  the 
ad,  with  the  largest  ad  receiving  no 
discount  and  the  seventh  largest  ad 
receiving  a  15%  discount.  The  Sun 
planned  to  design  a  computer  pro¬ 
gram  to  size  the  ads  and  assign  the 
proper  discounts  every  week. 

“It  was  just  too  confusing.  You 
outsmart  yourself,’’  Naftolin  admit¬ 
ted. 

(Continued  on  page  43) 
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Morris  resigns  as  pubiisher  of  Daiiy  News  of  Los  Angeies 


Robert  S.  “Steve”  Morris  abruptly 
resigned  on  June  19  as  publisher  of  the 
Daily  News  of  Los  Angeles  after 
almost  two  years  in  the  post. 

Morris,  37,  told  E&P  his  leaving 
was  “strictly  a  personal  matter 
between  [owner]  Jack  Kent  Cooke 
and  me.” 

Morris  stated  he  was  “pursuing 
other  business  interests,”  but  said  he 
had  no  immediate  plans. 

Cooke,  multimillionaire  owner  of 
the  Washington  Redskins,  a  Ken¬ 
tucky  horse  farm,  cable  tv  interests 
and  the  Chrysler  and  Kent  buildings 
in  New  York  City,  bought  the  Daily 
News  in  1985  for  $176  million. 

Morris,  former  vice  president  for 
advertising  of  the  Denver  Post,  was 
named  publisher  in  August  1987,  suc¬ 
ceeding  Byron  C.  Campbell.  Camp¬ 
bell  is  now  publisher  of  The  Record  in 
Bergen  County,  N.J. 

Morris  also  had  held  executive 
advertising  positions  with  the  Detroit 
Free  Press,  New  York  Daily  News 
and  Kansas  City  Star. 

The  Daily  News  has  posted  sub¬ 
stantial  circulation  gains  since  Morris 
became  publisher.  The  most  recent 


quarter  showed  daily  circulation  of  I  contract  negotiations. 


190,000  and  207,000  on  Sunday, 
according  to  Morris. 

In  April,  Daily  News  reporters, 
photographers  and  copy  editors  voted 
overwhelmingly  to  be  represented  by 
the  Los  Angeles  Newspaper  Guild  in 


A  spoksperson  for  Jack  Kent 
Cooke  Inc.  said  the  company 
declined  to  comment  on  Morris’  res¬ 
ignation. 

—  M.L.Stein 


Gallagher  Report  folds  after  37  years 


After  37  years,  the  Gallagher 
Report,  an  exclusive  weekly  newslet¬ 
ter  on  the  advertising,  marketing  and 
media  fields,  has  folded. 

The  Gallagher  Report  was 
launched  in  1953  to  promote  editor  in 
chief  Bernard  P.  Gallagher’s  media 
brokerage  business.  In  1965  the  Gal¬ 
lagher  Presidents’  Report  debuted  to 


cover  corporate  boardroom  news, 
and  the  Gallagher  Medical  Report, 
covering  medical  and  scientific  news 
for  executives,  appeared  in  1982. 

Gallagher,  who  will  be  80  next 
February,  will  continue  as  president 
and  chief  executive  officer  of  Gal¬ 
lagher  Communications  Inc.  and  the 
Gallagher  Foundation. 


AP  adds  SEC  beat 

The  Associated  Press  is  adding  a  I  court  reporter  in  New  York,  has  been 
staff  position  in  Washington  to  cover  appointed  to  the  new  position,  which 


a  new  beat,  the  Securities  and 
Exchange  Commission. 

John  M.  Doyle,  37,  AP  federal 


comes  under  the  Business  News 
Department.  He  will  also  cover  other 
economic  issues. 


r  0 

Need  to  find  out  what  it 
costs  to  insure^a  flea  circus? 

i  ; 

Sorry.  We  cc^’t^elp. 

.  But  if  It’s  family  insuVan^ce  - 
'  auto,  home,  ^alth  or 
life  -  you  have  a  question 
about,  we  probably  can. 

You’ve  got  our  number(s). 
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NEWSPEOPLE  IN  THE  NEWS 


wwipiiiPflPiPPi^^ 


Michafx  J.  Finney  leaves  the  Min¬ 
neapolis  Star  Tribune  after  six  years 
as  deputy  managing  editor  for  news  to 
become  managing  editor  of  the  Rocky 
Mountain  News  in  Denver. 

Also,  Dennis  L.  Dressman  has 
been  appointed  managing  editor/ 
administration  of  the  News,  moving 
up  from  an  assistant  managing  editor 
post  he  has  held  since  February  1984. 
He  previously  was  executive  sports 
editor  for  two  years. 

Finney  was  managing  editor  of  the 
Minneapolis  Star  in  1981-82  before 
the  afternoon  Star  and  morning  Tri¬ 
bune  merged  to  form  the  Star  Tri¬ 
bune. 

Earlier  he  had  been  executive  edi¬ 
tor  of  the  Grand  Forks  /N.D.)  Herald 
and  held  managing  editor  positions  at 
the  Duluth  Herald  and  Duluth  News 
Tribune,  and  the  Bradenton  (Fla.) 
Herald',  and  was  city  editor,  then  edi¬ 
tor  of  the  Beloit  (Wis.)  Daily  News.  A 
graduate  of  Bradley  University,  Fin¬ 
ney  began  in  daily  papers  as  a 
reporter  for  the  Moline  (111.)  Daily 
Dispatch. 

Dressman  started  his  career  in  1%5 
at  The  Kentucky  Post,  Covington, 
which  is  owned  by  Scripps  Howard, 
parent  company  of  the  Rocky  Moun¬ 
tain  News.  He  moved  to  the  Courier 
Journal  and  Louisville  Times  and  then 
joined  the  Cincinnati  Enquirer,  where 
in  two  stints  totaling  13  years  he  held 
several  posts,  including  assistant 
managing  editor.  His  tenure  was 
interrupted  in  1979  when  he  served  as 
editor  of  the  OflA:/<j/i£/(Calif.)  Tribune. 
*  *  * 

Jack  Duffner,  retail  advertising 
manager  of  the  Los  Angeles  Herald 
Examiner  for  the  past  year,  was  pro¬ 
moted  to  director  of  advertising  with 
responsibility  for  the  advertising  sales 
department,  reporting  directly  to 
John  J.  McCabe,  chief  operating 
executive  and  general  manager. 


AAAL  AAALLETTE,  retired  America  Press 
Institute  director  and  earlier  a  major 
league  baseball  pitcher  and  then  a  sports 
reporter  and  editor,  returned  to  the 
mound  June  10  at  Cooperstown,  N.Y., 
during  the  old-timers'  game  celebrat¬ 
ing  the  Baseball  Hall  of  Fame's  50th 
anniversary. 

AAallette  now  works  part  time  for  the 
World  Press  Freedom  Committee.  His 
baseball  career  included  seven  years  in 
the  minors,  mostly  with  the  Triple  A  Mon¬ 
treal  Royals  and  relief  appearances  with 
the  Brooklyn  Dodgers.  Arm  surgery  cur¬ 
tailed  his  career  and  he  worked  in  North 
Carolina  for  Asheville  Times,  Asheville 
Citizen  and  Winston  Journal  &  Sentinel 
before  joining  API  in  1 966.  (Photo  by  Joe 
Lippincott,  The  Patriot  Ledger,  Quincy, 
Mass.) 


Gannett  Co.  Inc.,  parent  company 
of  the  Detroit  News,  has  named  two 
senior  vice  presidents  at  the  paper. 

Richard  J.  McClennen  was  pro¬ 
moted  from  vice  president  and  mar¬ 
keting  director  to  senior  vice  presi¬ 
dent  responsible  for  advertising,  cir¬ 
culation  and  marketing  services. 

Gary  L.  Anderson  was  promoted 
fro.n  vice  president  of  finance  to 
senior  vice  president  in  charge  of 
finance,  computer  systems,  produc¬ 
tion  and  personnel. 


Dan  Day,  director  of  Associated 
Press  operations  in  Nebraska  since 
1985,  is  moving  to  bureau  chief  in 
Seattle,  with  responsibility  for  four 
Washington  offices — Olympia,  Spo¬ 
kane,  Y,  kima  and  the  control  bureau 
in  Seattle. 

He  succeeds  Thomas  Slaughter, 
who  was  promoted  to  general  execu¬ 
tive  at  AP  headquarters  in  New  York. 


LEE  DIRKS  &  ASSOCIATES 


Owen  Van  Essen 


Norm  McMullin 


We  specialize  in  assisting  owners  in  exploring  and  negotiating 
the  sale  of  their  daily  newspapers  or  non-daily  newspaper  groups. 

255  E.  Brown  St.,  Suite  210,  Birmingham,  Michigan  48009 
313-(>46-4230 


Leon  V.  Sigal,  a  professor  of  gov¬ 
ernment  who  has  taught  international 
politics  at  Wesleyan  University  since 
1974,  Joined  the  editorial  board  of  the 
New  York  Times  on  June  12. 

David  C.  Unger,  currently  the  day 
editor  of  the  editorial  page,  also 
became  a  board  member.  A  Cornell 
University  graduate  who  received  a 
Ph.D  in  1979  from  the  University  of 
Texas,  Unger  has  been  on  the  edito¬ 
rial  staff  since  1977  and  also  special¬ 
izes  in  foreign  affairs. 

i|<  <0 

Herbert  W.  Moloney  111,  display 
advertising  director  for  the  Philadel¬ 
phia  Inquirer,  had  been  promoted  to 
vice  president  in  an  announcement  by 
Philadelphia  Newspapers  Inc.  Molo¬ 
ney  has  worked  for  Knight-Ridder 
Int*.  since  his  graduation  from  the 
University  of  Denver  in  1973  and  has 
been  with  PNI  since  early  1988. 

He  began  at  the  Miami  Herald  and 
during  13  years  was  promoted 
through  management  positions  to 
retail  advertising.  Prior  to  Philadel¬ 
phia,  he  was  local  sales  manager  of  K- 
R’s  WPRI-TV,  Providence. 

Also,  John  R.  Kramer,  general 
merchandise  manager  of  the  Mid- 
Atlantic  region  of  Sears  Roebuck  & 
Co.,  joins  the  company  in  July  as  the 
new  Inquirer  display  advertising 
director,  reporting  to  Moloney. 

ak 

Catherine  A.  Duquette,  assistant 
controller  in  the  Plattsburgh  (N.Y.) 
Press-Republican  business  office  has 
been  promoted  to  controller.  She  suc¬ 
ceeded  Donald  C.  George,  who 
retired  after  holding  the  position  for 
10  years. 


f 


Y 
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A  series  of  promotions  at  Affiliated 
Publications  Inc.,  and  its  subsidiary, 
the  Boston  Globe,  have  been 
announced  by  William  O.  Taylor, 
API  chairman  and  chief  executive 
officer. 

Arthur  F.  Kingsbury,  senior  vice 
president  and  chief  financial  officer, 
has  been  named  executive  vice  presi¬ 
dent  of  Affiliated  and  vice  chairman 
of  Billboard  Publications  Inc.,  Affil- 
iated’s  specialty  publishing  and  infor¬ 
mation  group. 

William  B.  Huff,  vice  president 
and  controller  of  Affiliated,  assumed 
Kingsbury’s  responsibilities  as  chief 
financial  officer  of  Affiliated. 

John  C.  Mullin,  controller  of  the 
Globe,  became  treasurer  of  Affil¬ 
iated. 

Paul  R.  Norman,  director  of  finan¬ 
cial  reporting  for  Affiliated,  moved  up 
to  controller  of  the  corporation, 
replacing  Huff. 

Mary  E.  Marty,  assistant  con¬ 
troller  of  Affiliated,  became  assistant 
treasurer  of  the  corporation. 

William  F.  Connolly,  assistant 
controller  of  the  Globe,  moved  up  to 
controller,  replacing  Mullin. 

♦  ♦  * 

At  the  Warren  (Pa.)  Times 
Observer,  JUDE  Dippold  was  pro¬ 
moted  to  city  editor  and  Tom 
Schultz,  to  night  editor. 

Dippold  joined  the  news  staff  in 
December  1973  and  has  served  as 
night  editor  since  then.  He  previously 
had  been  with  the  Jeannette  (Pa.) 
News  Dispatch  and  the  Greensburg 
(Pa.)  Tribune  Review. 

Dippold’s  father,  James  A.  Dip¬ 
pold,  was  publisher  and  editor  of  the 
St.  Marys  (Pa.)  Daily  Press  until  his 
retirement  last  year  and  his  grand¬ 
father,  the  late  John  Dippold  Sr.,  was 
the  newspaper’s  founder. 

On  the  Times  Observer  staff  since 
1971 ,  Schultz  first  worked  as  a  sports 
reporter  and  then  moved  to  the  news 
side. 

*  *  * 

Christopher  A.  Eddings  is  the 
newly  named  president  and  chief 
executive  officer  of  Beacon  Commu¬ 
nications  Co.,  Acton,  Mass. 

In  nine  years  with  North  Shore 
Weeklies  Inc.,  Ipswich,  Mass.,  he 
held  various  positions  including  vice 
president  of  marketing  and  sales,  gen¬ 
eral  manager,  and  most  recently 
publisher. 

Eddings,  a  graduate  of  Bates  Col¬ 
lege  in  Lewiston,  Maine,  is  a  second 
vice  president  of  the  New  England 
Press  Association  and  has  led  semi¬ 
nars  in  newspaper  marketing  and 
advertising  at  the  American  Press 
Institute  and  toured  India  twice  as 
part  of  a  program  training  Indian  jour¬ 
nalists  in  technology  and  marketing. 


Al  L’Heureux,  who  has  hel^  sev¬ 
eral  marketing  positions  with  Morris 
Communications  since  he  joined  the 
company  in  1961,  is  newly  named 
marketing  resources  director  and  is 
responsible  for  marketing  support  for 
the  company’s  newspapers  in  Geor¬ 
gia,  Texas,  Florida  and  Alaska  and  its 
outdoor  division. 

Also,  H.  Martin  Pippin  has  been 
named  accounting  manager  of  the 
Augusta  (Ga.)  Chronicle  Augusta 
Herald,  succeeding  Alan  M.  Mullis, 
who  was  promoted  to  business  man¬ 
ager  of  Consolidated  Directories  in 
Burlington,  N.C. 

Pippin  joined  Morris  Communica¬ 
tions  Corp.  in  1974  as  internal  auditor 
and  since  1982  has  been  business 
office  manager  for  the  farming  divi¬ 
sion. 

*  * 

Kurt  P.  Kah  has  been  elected 
president  of  the  Findlay  (Ohio)  Pub¬ 
lishing  Co.,  and  Robert  E.  Hesse, 
has  been  named  editor  of  the  com¬ 
pany’s  Findlay  Courier. 

Both  positions  had  been  held  by 
Edwin  L.  Heminger,  who  moved  to 
chairman  of  the  company’s  board  of 
directors  and  continues  as  publisher 
of  the  Courier. 

Kah,  with  the  company  since  1966, 
continues  as  general  manager  of  the 
Courier  and  treasurer  of  Findlay  Pub¬ 
lishing. 

Hesse,  executive  editor  of  the 
Courier  since  1977,  joined  the  paper 
in  1%5  as  a  farm  and  general  assign¬ 
ment  reporter  and  advanced  in  editing 
positions  to  managing  editor  in  1973. 

*  *  * 

Greg  Nucifore,  Sunday  editor  of 
the  Hutchinson  News  was  elected 
president  of  the  Kansas  Associated 
Press  Managing  Editors  for  1989-90 
during  the  convention  in  Wichita.  He 
succeeds  Donald  Ball,  managing 
editor  of  the  Pratt  Tribune. 

Jeff  Funk,  managing  editor  of  the 
Parsons  Sun,  was  elected  vice  presi¬ 
dent. 

*  *  * 

Barry  C.  Cleveland  has  been 
named  publisher  of  the  Carmi  (111.) 
Times  and  White  Countv  Shof. 
News;  and  Andrea  Culbreth,  has 
been  appoined  editor  of  the  two  pews- 
papers.  > 

Cleveland  served  as  interim 
publisher  and  Culbreth,  as  acting  edi¬ 
tor,  since  Jan.  2,  when  the  previous 
publisher,  Anita  L.  Peyton,  died. 

Cleveland  had  a  short  stint  at  the 
Illinois  State  Journal,  Springfield, 
after  graduation  from  Southern  Illi¬ 
nois  University-Carbondale,  and 
returned  to  White  County  as  a  sports- 
writer  for  the  Times  in  1972  and  most 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

recently  has  been  editor  of  the  paper. 

Culbreth,  who  is  vice  president  of 
the  Carmi  Chamber  of  Commerce, 
became  sports  editor  of  the  Times  in 
1981  and  moved  up  to  city  editor  in 
1984. 

♦  *  ♦ 

Dorothy  Bland,  manager  of  the 
USA  Today/Ganneit  Library  and 
Information  Center  since  1987,  has 
been  promoted  to  managing  editor/ 
library  and  information  service.  She 
is  responsible  for  library  and  its  out¬ 
reach  efforts  to  other  Gannett  news¬ 
papers. 

Also,  Julia  Wallace  was  nam.ed 
managing  editor/special  projects  at 
USA  Today,  in  a  promotion  from 
deputy  managing  editor  of  the  special 
projects  department. 

«  «  « 

Sam  Fisher  has  been  named  direc¬ 
tor  of  sales  development  for  Shaw 
Newspapers,  Dixon,  Ill.  He  previ¬ 
ously  was  national  accounts  manager 
at  the  Northwest  Herald,  Crystal 
Lake,  Ill.,  the  company’s  largest 
newspaper. 


“ALL  IT  TAKES  IS 
GUTS!” 

And  Walter  Williams  has  plenty. 
He’s  provocative,  controversial, 
and  regularly  challenges 
conventional  thinking  in  his  weekly 
column  “A  Minority  View.” 

The  outspoken  Williams  is  an 
economist  by  training,  a  former  inner- 
city  street  kid  by  circumstance,  and  a 
columnist  by  choice. 

Find  out  why  his  readers  think  he  is  a 
breath  of  fresh  air  with  a  free  trial 
subscription.  By  mail  or  AP 
DataFeature  wire.  Write  Andy 
Seamans  at  Heritage  features 
Syndicate,  214  Massachusetts  Ave., 
N.E.,  Washington,  D.C.  20002,  or 
phone  (202)  543-0440. 
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Robert  E.  Rhodes,  former  execu¬ 
tive  editor  of  the  Corpus  Christi 
(Texas)  Caller-Times,  is  the  newly 
named  Atwood  Professor  of  Journal¬ 
ism  at  the  University  of  Alaska, 
Anchorage. 

A  former  president  of  the  Asso¬ 
ciated  Press  Managing  Editors  asso¬ 
ciation,  Rhodes  moves  from  Gannett 
Professional  in  Residence  at  the  Uni¬ 
versity  of  Kansas.  He  was  executive 
editor  of  the  Caller-Times  until  his 
1987  retirement. 

Among  his  earlier  posts  were 
executive  editor  of  the  New  Bruns¬ 
wick  (N.J.)  Home  News  and  manag¬ 
ing  editor  of  the  Janesville  (Wis.) 
Gazette.  He  was  Newsday's 
Washington  bureau  chief  for  three 
years  and  has  taught  and/or  been  a 
discussion  leader  at  several  universi¬ 
ties  and  the  American  Press  Institute. 

Rhodes  is  the  seventh  journalist  to 
hold  the  professorship  established  in 
1980  and  funded  by  Robert  B. 
Atwood,  publisher  of  the  Anchorage 
Times. 


Edward  T.  Roberts  retired  as  pro¬ 
motion  and  public  service  director  of 
the  Toledo  (Ohio)  Blade  and  has  been 
succeeded  by  Patrick  Sweeney.  On 
the  staff  30  years,  Roberts  has  headed 
the  department  since  1971  and  is  a 
past  president  of  the  Northwestern 
Ohio  Chapter  of  the  American  Mar¬ 
keting  Association. 

Sweeney  joined  the  Blade  in  1979 
as  marketing  sales  manager  in  circula¬ 
tion,  was  a  regional  circulation  man¬ 
ager  and  then  moved  to  marketing- 
promotion  manager  in  January  1988. 
He  holds  a  liberal  arts  degree  and  a 
law  degree  from  the  University  of 
Toledo  and  is  working  toward  a  mas¬ 
ter’s  degree  in  business  administra¬ 
tion.  ..  ..  u. 

I|c  l|c  :|c 

Ed  Bishop,  formerly  managing  edi¬ 
tor  of  the  Riverfront  Times,  became 
assistant  editor  of  the  St.  Louis  Jour¬ 
nalism  Review  last  month,  replacing 
Staci  D.  Kramer,  contributing  edi¬ 
tor,  who  joins  the  Review’s  board  of 
editorial  advisers  and  becomes  a  con¬ 
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tributing  writer.  She  will  focus  on 
free-lance  writing  and  reporting. 

Bishop  has  worked  for  the  Interna¬ 
tional  Herald  Tribune  in  Paris  as  copy 
editor,  among  other  positions  in  jour¬ 
nalism  and  public  relations. 


F.  Max  Crotser  recently  was 
appointed  general  manager  of  the 
Quincy  (Ill.)  Herald-Whig.  He  moved 
from  Creve  Coeur,  Mo. ,  where  he  had 
been  president  of  West  County  Publi¬ 
cations  Inc.  since  1986.  He  previously 
was  with  Gannett  Co.  for  21  years  in 
advertising  positions  at  several  of  the 
company’s  newspapers. 

Also,  Terese  A.  Almquist  was 
appointed  advertising  director  of  the 
Herald-Whig.  She  was  retail  adver¬ 
tising  manager  for  the  Traverse  City 
(Mich.)  Record-Eagle. 

Thomas  J.  Sewall  joined  the 
newspaper  as  production  manager, 
moving  from  Gannett’s  Des  Moines 
Register  and  Tribune  where  he  was 
night  production  manager. 


Vivian  T.  (Vee)  Curtis,  75,  retired 
assistant  vice  president  for  circula¬ 
tion  at  the  Washington  Post,  died 
May  17  at  his  home  in  Rockville,  Md. 
He  had  worked  for  45  years  in  circula¬ 
tion  at  the  time  of  his  retirement  in 
1980. 

His  newspaper  career  began  in  1934 
at  the  Washington  Times-Herald 
and  he  was  home  delivery  manager 
when  the  newspaper  was  acquired  by 
the  Post  in  1954. 

He  subsequently  joined  the  circula¬ 
tion  staff  of  the  Post  and  in  1973  was 
promoted  to  circulation  manager  and 
in  1979  became  assistant  vice  presi¬ 
dent  for  circulation. 


Edward  S.  Delaplaine,  95,  retired 
Maryland  Court  of  Appeals  judge  and 
patriarch  of  one  of  the  city’s  best- 
known  business  and  philanthropic 
families,  died  May  21  at  his  home.  He 
was  the  last  surviving  son  of  the 
founder  of  the  Frederick  News,  now 
known  as  the  News-Post. 

He  was  chairman  of  the  board  of 
the  Great  Southern  Printing  and  Man¬ 
ufacturing  Co.,  the  parent  company 
of  the  newspaper  and  Frederick 
Cable  vision.  A  nephew,  George  B. 
Delaplane  Jr.,  is  publisher  of  the 
News-Post. 

Judge  Delaplaine  was  appointed  to 
Maryland’s  highest  court  in  1938  and 
served  there  for  18  years. 


Boy  Scouts  of  America 

1989  NATIONAL  JAMBOREE 

“A  tent  city  of  35,000” 

August  2-8,  1989 

For  information  about  how  you  can  cover  the  jamboree  and  the  partici¬ 
pating  Scouts  from  your  community,  call  Boy  Scouts  of  America  Pub¬ 
lic  Relations: 


Prior  to  July  15,  1989 

214-580-2000 


July  16  to  August  9,  1989 

804-633-9602 


H.  Donald  Ramey,  65,  retired 
national  advertising  manager  of 
Springfield  (Mass.)  Newspapers, 
died  May  31. 

I|<  *  I|C 

James  J.  Redding,  65,  retired  vice 
president  of  the  Shipperisburg  (Pa.) 
News  Chronicle  died  May  29  in  Car¬ 
lisle  (Pa.)  Hospital. 

♦  *  * 

Walter  Rue,  83,  one  of  the  first 
full-time  metropolitan  newspaper 
weather  reporters  in  the  United 
States  and  a  former  night  editor  of  the 
Seattle  Post-Intelligencer,  died  May 
22. 

He  had  a  46-year  career  at  the 
newspaper,  beginning  as  an  office  boy 
while  in  college.  He  received  meteo¬ 
rological  training  during  World  War  II 
and  when  he  returned  to  the  newspa¬ 
per  after  the  war  was  given  a  regular 
weather  column. 

*  ♦  * 

Merrel  F.  “Pop”  Small,  87,  one 
of  the  early  presidents  of  the  Califor¬ 
nia  Newspaper  Publishers  Associa¬ 
tion,  died  May  18  in  Rohnert  Park, 
Calif. 

A  native  of  Maine  and  a  World  War 
I  veteran,  he  was  editor  and  publisher 
of  the  Quincy  (Calif.)  Feather  River 
Bulletin  from  1930  to  1944. 

After  selling  the  paper.  Small  cov¬ 
ered  the  Legislature  in  Sacramento 
for  United  Press. 
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Sports 

(Continued  from  page  18) 


into  news  side’s  venue,  don’t  push  it 
off  to  them  to  handle,  but  don’t  be 
afraid  to  ask  for  help. 

“Sports  reporters  should  have 
some  very  basic  knowledge  of  how  to 
check  out  a  police  report  and  a  lawsuit 
filing,”  he  noted.  They  should  know 
how  to  contact  the  school  superinten¬ 
dent  and  board  members. 

“Quote  the  people  you  are  writing 
about.  Coaches  don’t  speak  for  play¬ 
ers.  Players  shouldn’t  speak  for 
coaches.  Principals  don’t  speak  for 
coaches  or  players.  Coaches  don’t 
speak  for  refs.  Coaches  don’t  speak 
for  fans. 

“Stay  away  from  coaches.  They 
don’t  say  much  that’s  useful  or  bril¬ 
liant  unless  their  last  name  is  Stengel, 
Berra  or  Herzog,”  he  suggested. 

In  another  presentation,  John 
Rawlings,  executive  sports  editor  of 
the  San  Jose  (Calif.)  Mercury  News, 
told  the  editors  they  should  demon¬ 
strate  genuine  concern  for  their  sub¬ 
ordinates  at  the  paper. 

“If  you  view  them  only  as  step- 
pingstones  in  your  career,  you’ll  get 
their  hours  but  not  their  hearts.  Go  to 
bat  for  your  people.  Never,  never 
sacrifice  subordinates  to  save  your¬ 
self,”  he  cautioned. 

“If  you  are  a  good  leader,  you  will 
have  no  need  to  take  credit  for  your 
team’s  effort.  Your  contribution  will 
be  obvious,”  he  said.  In  addition,  he 
advised  the  editors  to  “empower  peo¬ 
ple  to  make  decisions.  People  work 
best  when  they  have  a  vested  interest 
in  the  outcome.” 

In  another  presentation,  Darrell 
Christian,  sports  editor  of  the  Asso¬ 
ciated  Press,  detailed  how  the  AP 
covers  major  events  such  as  the  Super 
Bowl  or  World  Series.  He  advised  the 
sports  editors  who  normally  send  one 
or  two  staffers  to  such  events  to  use 
the  AP  to  supplement  their  own  cov¬ 
erage. 

“The  key  to  that  is  to  look  for  those 
advisories  that  move  on  the  night 
before  a  big  event,  or  the  day  before, 
to  see  what  we  are  going  to  do,  and 
don’t  duplicate,  because  you  are  Just 
wasting  your  effort,”  Christian  said. 
“Not  to  say,  I  want  you  to  use  us 
instead  of  you,  but  put  your  own  peo¬ 
ple  to  the  best  possible  use  and,  in 
those  cases,  use  us  to  fill  the  gaps  that 
you  can’t  cover.” 

In  discussing  writing,  Christian 
said  that  the  formula  lead  “is  a  little 
bit  worn-out  these  days.”  He  pointed 
out  that  a  lead  doesn’t  always  have  to 
be  flashy  and  “it  doesn’t  have  to  be 
everything  crammed  into  the  first 


paragraph.” 

He  said  he  recently  called  a  writer 
at  an  AP  bureau  who  had  written  a 
cumbersome  formula  lead  on  a  base¬ 
ball  game  and  asked  him  what  he  said 
when  he  is  asked  by  his  spouse  or  a 
neighbor  to  describe  what  happened 
in  a  game  that  day. 

“You  don’t  say,  ‘Wade  Boggs  went 
three  for  three  with  two 
doubles  .  .  .  .  ’  Do  you  talk  like  that? 
No,  of  course  you  don’t.  What  you  do 
is  that  you  relate  to  the  person  in  a 
very  interesting  fashion  —  some¬ 
times  a  little  colorful  —  exactly  what 


happened  in  the  game. 

“And  if  that  is  what  we  find  inter¬ 
esting  to  talk  about,  that’s  what  we 
should  find  interesting  to  write  about, 
and  that’s  my  message.  Be  interest¬ 
ing.  Be  innovative.  Don’t  be  afraid  to 
fail.  If  a  story  doesn’t  pan  out,  it’s  no 
great  loss,  but  if  a  story  would  have 
panned  out,  and  we  didn't  try  it,  it’s  a 
great  loss.” 

The  co-chairs  of  the  seminar  were 
David  M.  Smith,  managing  editor  of 
the  Battle  Creek  (Mich.)  Enquirer, 
and  Dale  Bye,  executive  sports  editor 
of  the  Kansas  City  (Mo.)  Star  & 
i  Times. 


VNU  acquires  more  research  services 


In  addition  to  its  recent  announce¬ 
ment  that  it  has  agreed  to  acquire 
Belden  Associates  Inc.  (E&P,  June 
10),  VNU  Business  Information  Ser¬ 
vices  Inc.  plans  to  acquire  National 
Planning  Data  Corp.  of  Ithaca, 
N.Y.,  and  Accountline  Financial  Ser¬ 
vices  Inc.  of  Jenkintown,  Pa.  Terms 
of  the  agreements  were  not  disclosed. 

National  Planning  Data  Corp. 
(NPDC)  is  a  provider  of  demographic 
data  to  corporations  and  non-profit 
institutions.  Accountline  is  a  supplier 
of  marketplace  data  to  the  financial 
services  industry. 

In  addition,  Gary  Hill,  former  gen¬ 


eral  manager  of  Donnelley  Marketing 
Information  Services,  has  been 
named  chief  executive  officer  of 
NPDC.  Hill  recently  had  been  named 
president  of  VNU’s  newly  formed 
Consumer  Marketing  Information 
Group,  which  includes  the  Claritas 
Corporation,  Market  Metrics  and 
Urban  Decision  Systems,  as  well  as 
NPDC  and  Accountline. 


Sun.  issue  planned 

The  Daily  Record  of  Lebanon, 
Mo.,  plans  to  begin  a  Sunday  edition. 


How  many  undeserved  radar  tickets 
were  issued  last  year? 

a)  1,012,317  b)  649,119  c)0  d)  No  one  knows 


Unfortunately,  the  answer  is  d)  No  one 
knows.  Over  ten  million  tickets  were  issued 
last  year.  Some  experts  say  up  to  thirty  per¬ 
cent  of  them  were  incorrect. 

Here’s  why 

You  may  find  this  hard  to  believe,  but 
traffic  radar  doesn’t  tell  the  operator  which 
vehicle  he  is  clocking.  The  radar  unit  dis¬ 
plays  one  number.  That’s  all.  It  might  be 
the  closest  car,  it  might  be  the  fastest  car,  it 
might  be  the  biggest  car.  Or  it  might  not 
The  operator  has  to  decide. 

And  since  radar  operators  are  human, 
they  don’t  always  guess  right.  Even  if  only 
one  percent  of  the  tickets  issued  la.st  year 
were  wrong,  that’s  one  hundred  thousand 
undeserved  tickets. 

Free  report 

Our  engineers  had  to  know  every  detail 
about  traffic  radar  before  they  could  design 
Escort  and  Passport  the  most  respected 
names  in  radar  detection. 

Now  we’ve  released  a  report  that  explains 
radar  and  radar  errors,  in  plain  language, 
i^d  it’s  yours  free.  Just  call  us  toll-free  or 
liiail  the  coupon. 


FOR  FREE  REPORT 
ON  TRAFFIC  RADAR 
CALL  TOLL  FREE 

l-800*543-1608»$j| 

fOr  mail  coupon  to: 

I  Cincinnati  Microwave^^''===^^ 

I  Department  959169 
One  Microwave  Plaza 
I  Cincinnati,  Ohio  45249 

j  Rease  send  me  your  free  report 
I  TRAFFIC  RADAR:  How  It  works,  and 
I  why  it  gets  wrong  readings. 
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IN  BRIEF 


Management  OK’d 
book  that  cost 
UPl  reporter’s  job 

Greg  Gordon,  who  was  fired  for 
refusing  to  submit  to  management  the 
manuscript  of  his  book  on  UPI,  had 
received  authorization  —  virtually 
without  restriction  —  from  previous 
management. 

The  case  is  the  subject  of  arbitra¬ 
tion,  in  which  Gordon,  who  is  writing 
the  book  with  former  UPI  managing 
editor  Ron  Cohen,  is  being  repre¬ 
sented  by  the  Wire  Service  Guild. 

In  1986,  then-UPI  chairman  Luis 
Nogales  said  in  a  letter  to  Gordon: 
“United  Press  International  Inc., 
hereby  grants  you,  and  any  collabora¬ 
tor  of  your  choosing,  permission  to 
use  your  UPI  work  product  in  a  book 
about  the  Wire  Service.” 

“Work  product”  included  notes, 
documents,  stories  and  information 
he  gathered  as  a  UPI  reporter  cover¬ 
ing  the  agency’s  bankruptcy  and  own¬ 
ership  change  and  gave  a  deadline. 

According  to  the  letter,  a  copy  of 
which  was  provided  by  Gordon, 
Nogales  said:  “This  permission  is 
granted  with  the  understanding  that 
UPI  shall  have  no  control  over,  or 
responsibility  for,  the  contents  or 
accuracy  of  any  statements  or  infor¬ 
mation”  in  the  book. 

Nogales  went  further,  signing  a  let¬ 
ter  from  Gordon  confirming  that 
deadlines  around  1 987  for  use  of  infor¬ 
mation  he  gained  as  a  UPI  reporter 
did  not  apply  to  information  “stem¬ 
ming  from”  his  work  product. 

“The  letter  seems  to  have 
expired,”  said  UPI  president  Paul 
Steinle,  adding  that  Gordon  was  given 
a  week’s  notice  but  did  not  produce 
the  letter  earlier. 

Gordon  was  fired  June  3  for  failing 
“to  give  assurance  that  the  book  is 
going  to  be  in  the  best  interests  of  UPI 
and  not  create  a  conflict  of  interest 
for  you  and  ihis  company,”  executive 
editor  A1  Rossiter  Jr.  notified  him. 
The  company  relied  on  contract  terms 
saying  outside  writing  “should  not 
create  a  clear  conflict  of  interest”  for 
employer  or  employee. 

Gordon  said  union  representatives 
showed  company  officials  the  letters 
at  a  grievance  hearing  the  day  before 
his  firing  took  effect.  He  said  UPI  was 
told  of  but  never  formally  demanded 
the  letters. 

“They  had  the  letters  and  they  fired 
me  anyway,”  he  said. 

The  letters  were  disclosed  at  a  news 


conference  June  5  in  Washington, 
D.C.,  to  announce  the  book,  Down  to 
the  Wire,  scheduled  for  release  early 
next  year  by  McGraw-Hill  Book  Co. 
Several  UPI  officials  and  an  attorney 
were  conspicuously  present  and 
equipped  with  a  tape  recorder. 

“I  think  this  is  an  ill-advised  dis¬ 
charge  in  blatant  disregard  of  the 
terms  of  the  bargaining  agreement,” 
said  Wire  Service  Guild  president 
Kevin  Keane.  He  said  the  union 
would  press  in  arbitration  for  Gor¬ 
don’s  reinstatement  with  back  pay. 

“This  is  a  highly  visible  and  impor¬ 
tant  case  to  us  that  has  alarmed  not 
only  UPI  employees  but  AP  employ¬ 
ees,  who  expressed  outrage,”  Keane 
said. 

UPI  spokesman 
to  retire 

Dwight  Geduldig  has  retired  as 
senior  vice  president  for  corporate 
affairs  of  United  Press  International. 

Geduldig,  65,  will  remain  a  consul¬ 
tant  to  Infotechnology  Inc.,  which 
took  control  of  UPI  in  March  1988  and 
brought  in  Geduldig,  an  Infotech 
board  member. 

UPI  has  advertised  for  a  replace¬ 
ment  as  company  spokesman,  among 
other  duties,  and  received  some  60 
resumes. 

Geduldig  said  he  will  retire  to  Cali¬ 
fornia  to  be  with  his  wife. 

Health  plan  killed 
for  UPI  retirees 

United  Press  International  is 
canceling  a  health  insurance  plan 
covering  70  retirees,  effective  July  1 . 

The  company  said  soaring  insur¬ 
ance  costs  would  have  raised  monthly 
rates  to  $235  for  individuals  and  $706 
for  families. 

Since  the  retirees  group  was  small 
and  rates  would  have  been  more 
expensive  than  other  available  plans, 
the  company  canceled  the  plan,  UPI 
president  Paul  Steinle  said  in  a  letter 
in  April  to  those  affected.  He  advised 
participants  to  seek  coverage  from 
other  programs. 

A  spokesman  said  UPI  had  been 
paying  premium  increases  for  the  plan 
that  was  supposed  to  be  self  support¬ 
ing. 

“We  are  pretty  alarmed  about  it,” 
said  Wire  Service  Guild  president 
Kevin  Keane.  “We  are  looking  into  it 
to  see  if  it’s  legal,”  he  said,  express¬ 


ing  concern  that  other  plans  would 
reject  retirees  because  of  previously 
existing  conditions. 

Freedman  returns 
as  UPI  radio  exec 

Mike  Freedman,  who  quit  United 
Press  International  in  March  as  radio 
managing  editor,  is  returning  as  vice 
president  for  news  with  expanded 
responsibility  in  a  new  subsidiary, 
UPI  Broadcasting  Inc. 

Freedman,  37,  said  he  had  mixed 
emotion  when  he  left  to  take  a  long- 
sought  job  as  news  director  of  WJR 
radio  in  Detroit,  and  after  three 
months  his  qualifications  surpassed 
the  job  description. 

UPI  “asked  me  to  rejoin  as  vice 
president  and  gave  me  greater  control 
over  the  future  of  the  operation,”  he 
said. 

He  said  he  would  have  some  hand 
in  three  news-oriented  television 
shows  UPI  announced  it  would  pro¬ 
duce  and  syndicate  later  this  year. 

Christmas  in 
May  at  UPI 

It  had  all  the  trappings  of  Christmas 
in  May  at  United  Press  Internation¬ 
al’s  Washington  D.C.  headquarters. 

Staffers  sang  Jingle  Bells,  a  sickly 
plant  at  the  union  bulletin  board  sym¬ 
bolized  a  Christmas  tree  and  Christ¬ 
mas  cards  were  sent  to  UPI  president 
Paul  Steinle. 

No  joy  was  abounding,  however:  A 
streamer  hung  over  the  news  desk 
proclaimed  “Humbug.” 

The  bitter  mock  Christmas  was  in 
reaction  to  the  company’s  opening 
contract  proposal  to  eliminate  Christ¬ 
mas,  July  Fourth,  Labor  Day  and 
three  others  as  paid  holidays  — 
among  a  menu  of  concessions  that 
can  only  be  described  as  drastic. 

But  the  Grinch  had  not  stolen 
Christmas  yet.  No  disciplinary  mea¬ 
sures  were  taken  against  staff  who 
broke  out  caroling  when  Steinle  vis¬ 
ited  the  eighth  floor  newsroom  for  a 
conference  May  25  and  retreated  to 
ninth  floor  corporate  headquarters  in 
a  huff. 

Hard-ball  negotiations  with  the 
Wire  Service  Guild  were  continuing. 

No-smoking  policy 

A  no-smoking  policy  will  go  into 
effect  July  1  at  the  downtown  offices 
of  the  St.  Petersburg  (Fla.)  Times. 
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NAPP  Systems  announces  reproduction  winners 

Fargo  (N.D.)  Forum,  Quad  City  (iowa)  Times  win  ‘Best  of  the  BesV 


NAPP  Systems  Inc.  announced 
awards  for  its  eighth  annual  “Best  in 
the  World”  competition  during 
ANPA/TEC  89  in  f4ew  Orleans  last 
week. 

Voting  was  by  visitors  to  NAPP’s 
booth  at  the  technical  exposition, 
where  tear  sheets  from  worldwide  let¬ 
terpress  newspaper  finalists  were  dis¬ 
played. 

For  black-and-white  reproduction. 
North  American  winners  were  as  fol- 


KRI  completes  sale 
of  California  papers 

Knight-Ridder  Inc.  has  completed 
the  approximately  $55-million  sale  of 
the  Star-New^,  Pasadena,  Calif.,  and 
its  suburban  newspapers  to  Pasadena 
Newspaper  Inc.,  owned  by  William 
Dean  Singleton,  who  is  also  vice 
chairman  and  CEO  of  Media  News 
Group. 

The  Foothill  Intercity  Newspapers 
group  includes  the  Arcadia  Tribune, 
Duariean  of  Duarte,  Monrovia  News- 
Post  and  Temple  City  Times,  twice- 
weekly  newspapers  with  combined 
circulation  of  about  24,000.  The  Star- 
News  has  a  daily  circulation  of  just 
over  38,000  and  Sunday  circulation  of 
about  43,000,  according  to  Knight- 
Ridder,  which  said  it  will  use  the  pro¬ 
ceeds  of  the  sale  to  reduce  its  out¬ 
standing  commercial  paper  indebted¬ 
ness. 


Medill  publishes 
new  journal 
on  urban  affairs 

The  Medill  School  of  Journalism  at 
Northwestern  University  has  begun 
publishing  The  Monitor,  a  publication 
focusing  on  urban  affairs. 

The  publication  is  produced  solely 
by  graduate  students  and  is  funded  by 
the  Gannett  Urban  Journalism  Cen¬ 
ter. 

The  first  issue  of  Monitor  appeared 
in  January  and  the  second  in  April.  It 
is  distributed  free  at  Northwestern’s 
Chicago  and  Evanston  campuses  and 
at  several  downtown  Cnicago  loca¬ 
tions,  including  City  Hall  and  the 
Richard  J.  Daley  Center. 
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lows:  Altoona  (Pa.)  Mirror,  to  50,(X)0 
circulation,  the  Fargo,  N.D.  Forum, 
to  100,(X)0,  Long  Beach,  Calif.  Press- 
Telegram,  to  200,000,  and  the 
Washington  Post,  200,000  and  up. 

North  American  process  color  win¬ 
ner  under  1{X),(X)0  circulation  was  the 
Quad  City  Times,  Davenport,  Iowa. 
Among  all  finalists  worldwide  with 
circulations  of  100,000  or  more,  the 
color  award  went  to  the  Syracuse 
(N.Y.)  Herald-Journal. 

For  black-and-white  printing, 
European  winners  were  the  Tiroler 
Tageszeitung,  Innsbruck,  Austria  (to 
100,0(X));  and  The  Times  of  London 
(over  100,000). 

Osaka’s  Nichi  Nichi  Shimbun  took 
the  black-and-white  award  among 
Asian  papers  to  300,0(X)  circulation. 
Tokyo’s  Asahi  Shimbun  (Setagaya 
plant)  won  in  the  over-300,(KX)  cate¬ 
gory.  Worldwide  in  all  circulation 
ranges.  La  Nacion,  Buenos  Aires, 
Argentina,  took  black-and-white  hon- 


Asahi  Shimbun’s  Setagaya  plant 
also  placed  first  among  Asian  finalists 
(all  circulations)  in  color.  For  color 
printing  in  Europe,  Saale  Zeitung, 
Bad  Kissengen,  West  Germany,  won 
among  papers  up  to  100,000  circula¬ 
tion,  while  The  Guardian,  London, 
placed  first  among  higher-circulation 
European  dailies. 

“Best-of-the-best"  honors  for 
black-and-white  printing  went  to  the 
Fargo  Forum;  Quad  City  Times  took 
the  same  top  honors  among  all  color 
printing  winners. 


Globe  and  K>j\\  co. 
to  represent  WSJ 

Globe  Media  International,  the 
international  marketing  division  of 
the  Toronto  Globe  and  Mail,  has 
become  the  exclusive  advertising  rep¬ 
resentative  in  Canada  for  the  Wall 
Street  Journal. 
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Mailroom  bottleneck  is  breakiiiy  up 

Newspapers  are  having  better  success  in  deaiing  with  the 
tremendous  amounts  of  inserts  they  distribute  each  week 


By  Mark  Fitzgerald 

One  of  the  previously  most  intrac¬ 
table  newspaper  problems  —  the 
mailroom  production  bottleneck  — 
is  slowly  yielding  to  a  number  of 
different  solutions. 

At  the  recent  AN  PA/TEC  exposi¬ 
tion  in  New  Orleans,  several  execu¬ 
tives  discussed  how  they  are  solving 
the  most  common  problems:  mail- 
rooms  and  warehouses  choked  with 
inserts,  sloppy  Sunday  products  that 
require  reinserting,  and  slow-loading 
trucks. 

“The  crushing  tide  of  circulation 
growth,  regionalization,  the  preprint 
and  insert  revolution  and  the  general 
technologies  from  prepress  through 
the  mailrooms  has  chased  the  bot¬ 
tleneck  of  newspaper  production  into 
the  zone  between  our  mailroom  tying 
machines  and  our  out-of-plant  distri¬ 
bution  centers,”  John  Irvin,  opera¬ 
tions  director  for  the  Times  Publish¬ 
ing  Company  in  St.  Petersburg, 
reported  to  the  conference. 

These  problems  also  boost  labor 
costs  even  as  they  slow  production. 

“Materials  handling  is  one  of  the 
last  production  areas  open  for  labor 
reduction,”  said  Washington  Post 
director  of  production  engineering 
William  Card. 

Mailroom  problems  start  even 
before  anything  comes  off  the  press. 

Huge  numbers  of  inserts  intended 
for  the  Sunday  paper  start  arriving 
Monday  —  and  finding  a. place  for 
them  has  become  a  real  problem. 

Consider  the  Post.  To  keep  up  with 
the  ferocious  growth  in  inserts,  the 
paper  began  storing  its  bundles  just 
about  anywhere  it  could. 

“In  the  last  five  years,  inserts  at  the 
Post  have  gone  up  40%.  W'e  now 
handle  1.1  billion  pieces  a  year,” 
Card  said. 

The  Post  has  set  up  satellite  distri¬ 
bution  centers  that  store  inserts  for 
about  60  of  the  newspaper’s  400  dis¬ 
tributors,  Card  said. 

The  paper  has  also  begun  design 
work  on  a  large  space  for  insert  stor¬ 
age  and  three  lines  of  collators. 

What  it  discovered  is  that  much  of 
the  materials  handling  technology 
available  is  not  always  suited  for 


newspapers. 

“With  conventional  vertical  stor¬ 
age,  a  fourth  rack  would  be  up  at  20 
feet  —  and  it's  tough  to  maneuver  a 
2,500-pound  skid  20  feet  in  the  air,” 
Card  said. 

The  newer,  narrower  rack  systems 
include  tolerances  of  inches  that 
inserts  bundles  —  which  tend  to  shift 
over  time  — just  cannot  achieve,  he 
added. 

Instead,  the  Post  has  decided  to 
install  four-high  double-deep  racks 
that  would  be  controlled  by  a  com¬ 
puter-based  inventory  system. 

When  operators  of  the  collator 
need  a  particular  insert,  they  punch  it 
up  on  their  computer,  which  flashes  a 
message  to  a  computer  on  the  forklift. 

The  Post  expects  to  go  to  bid  on  the 
new  space  this  summer. 

Of  course,  the  Post  has  had  great 
success  using  the  collator  with  a  plas¬ 
tic  wrap  for  most  of  its  1.2  million 
Sunday  papers. 


In  Portland,  Maine,  Guy  Gannett 
Publishing  Co.  is  trying  essentially 
the  same  process  with  its  160,000- 
press-run  Maine  Sunday  Telegram. 

Guy  Gannett  production  director 
John  Rodney  said  inserts  have  swol¬ 
len  its  Sunday  package  to  150  pages 
on  a  typical  week. 

It  was,  however,  a  sloppy  150 
pages. 

“Three  years  ago,  I  stood  in  our 
mailroom  one  Saturday  and  watched 
during  one  of  our  three-pound 
advance  package  runs.  There  were  40 
or  50  employees  in  the  room,  our  reli¬ 
able  Harris  1372P  was  kachunking  its 
way  through  an  1 1-to-l  setup  at  about 
8,000  per  hour  —  and  down  at  the 
stacker  end,  at  least  half  or  more  of 
the  stacks  that  came  our  way  fell  right 
over,  discharging  their  contents  all 
over  the  floor,”  Rodney  said. 


“At  the  end  of  the  line,  at  least  a 
dozen  of  the  40  or  so  employees  were 
either  trying  to  hang  on  to  the  stacks 
before  they  fell  apart  or  to  pick  up  the 
mess  that  fell  on  the  floor,”  he  added. 

In  May,  the  Maine  Sunday  Tele¬ 
gram  installed  a  Hall  Onserter,  a  col¬ 
lator  that  can  cycle  up  to  14,000 
copies  per  hour,  producing  a  net  out¬ 
put  of  10,000  collated  and  plastic- 
wrapped  packages  in  an  hour. 

In  its  early  weeks  of  operation,  it 
has  run  at  the  10,000-per-hour  rate  for 
“some  good  stretches,”  Rodney  said. 
However,  because  a  misses-and-dou- 
bles  detection  system  has  not  yet 
been  installed,  the  paper  hesitates  to 
operate  constantly  at  that  rate,  he 
said. 

For  many  newspapers,  the  prob¬ 
lems  don’t  stop  when  their  bundles 
come  out  of  the  mailroom.  Circula¬ 
tion  trucks  have  become  another  bot¬ 
tleneck. 

“Little  has  changed  here  since  our 


fleets  were  Model  T  Fords,”  St. 
Petersburg’s  John  Irvin  said. 

“We  experience  very  poor  truck 
utilization  time,  sitting  idly  by,  being 
slowly  loaded  or  unloaded,  rather 
than  running  on  the  roads.  Manual 
bundle  handling  inflicts  a  high  inci¬ 
dence  of  workmen’s  compensation 
injuries  on  our  staffs.  Product 
accountability  and  damage  are  an 
ever-present  problem  by  this  manual 
load  method,”  he  added. 

Still,  several  metros  are  beginning 
to  get  a  handle  on  the  situation,  Irvin 
said. 

The  Houston  Chronicle,  for  exam¬ 
ple,  moved  all  their  Sunday  “color 
back”  inserting  to  a  remote,  40,000- 
square-foot  warehouse,  where  pieces 
are  inserted  and  automatically  palle¬ 
tized. 

(Continued  on  page  45) 


At  the  recent  AN  PA/TEC  exposition  in  New  Orieans, 
severai  executives  discussed  how  they  are  soiving  the 
most  common  probiems:  maiirooms  and  warehouses 
choked  with  inserts,  sioppy  Sunday  products  that 
require  reinserting,  and  siow-ioading  trucks. 
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NEWS/TECH - 


Lennane  starts  a  newspaper-related  computer  tech  company 


By  Jim  Rosenberg 

Among  the  last  to  buy  a  booth  at  the 
61st  ANPA/TEC,  in  New  Orleans, 
was  Lennane  Advanced  Devices. 
Apparently  founder  and  former  chief 
of  System  Integrators  Inc.,  Jim  Len¬ 
nane,  sailed  into  the  sunset  just  long 
enough  to  start  up  two  more  computer 
technology  companies,  one  of  which 
addresses  the  newspaper  market. 

The  two  new  companies  are  neigh¬ 
bors  in  Sacramento,  Calif.,  home  of 
SlI.  Stressing  that  they  are  entirely 
separate  firms,  Lennane  Advanced 
Devices  marketing  vice  president  Jim 
Brown  said  Lennane  Advanced  Prod¬ 
ucts  is  developing  Microsoft-IBM 
OS/2-based  products  for  the  home, 
office  or  school. 

If  Lennane ’s  presence  at  TEC  89 
was  unexpected,  it  was  because  in 
departing  SIl  he  had  agreed  to  stay 
out  of  the  systems  business  for  sev¬ 
eral  years.  He  may  pursue  business 
only  for  the  MetroScriptor  Post¬ 
Script-compatible  RIP,  a  stand-alone 

AM  International 
reports  increased 
revenues,  profits 

AM  International  Inc.  reported 
third-quarter  revenues  of  $223  mil¬ 
lion,  up  3.7%  from  $215.1  million  a 
year  earlier.  Operating  income  rose 
from  $11.2  million  to  $12.9  million 
over  the  same  period. 

Net  income  before  preferred  div¬ 
idend  stood  at  $8.1  million,  com¬ 
pared  with  the  third  quarter  of  fiscal 
1988,  when  losses  from  discontinued 
operations  reduced  net  income  to 
$174,000. 

Sisto  named 
president 
of  Barneyscan 

Albert  E.  Sisto  has  been  named 
Barneyscan  Corp.  president  and  chief 
executive  officer. 

He  moved  to  the  Berkeley,  Calif.- 
based  marketer  of  35mm  slide  scan¬ 
ning  hardware  and  software  f-om  Uni- 
Soft  Corp.,  where  he  was  Ci.ief  oper¬ 
ating  officer.  He  had  earlier  been  sales 
and  marketing  vice  presidtn'l  at  MIPS 
Computer  Systems. 


product  aimed  at  large  metro  dailies 
and  the  only  one  he  took  with  him 
from  SIL  Even  this  product  could  not 
be  sold  directly  to  SII  customers  for 
two  years,  Lennane  told  E&P  (Oct. 
15,  1988,  P.  48). 

Lennane  himself  was  not  on  hand. 
Current  and  former  business  acquain¬ 
tances  reported  he  was  in  Texas  tak¬ 
ing  further  training  as  a  private  pilot. 

Brown  said  the  MetroScripter’s 
principal  feature  was  that  it  “RIPs 
PostScript  utilizing  pure  RAM,  as 
opposed  to  RIPping  to  a  hard  disc." 
Output  is  in  resolutions  ranging  from 
600  X  600  to  2400  x  2400  dpi  (to  3000 
dpi,  according  to  Brown),  using 
always  the  “square”  resolutions,  in 
contrast  to,  say,  600  x  800  dpi  used  in 
other  devices. 

Not  only  can  a  full  page  be  output  at 
1200  dpi  in  just  over  two  minutes, 
according  to  Brown,  but,  unlike 
attempts  to  speed  PostScript  by  RIP¬ 
ping  to  a  disc,  MetroScripter  elimi¬ 
nates  the  banding  that  can  occur  with 
devices  that  must  start  and  stop. 

Speed  and  continuous  processing 
are  powered  from  the  device’s 
33MHz  reduced  instruction  set  pro¬ 
cessor  linked  to  a  64MB  “Digital  Mir¬ 
ror”  capable  of  holding  in  dynamic 
random  access  memory  the  image 
data  of  a  full  newspaper  page  at  1 200 
dpi. 

Fonts  and  graphics  stored  on  the 


console  are  brought  across  an  SCSI 
channel  into  the  CPU’s  16  megabytes 
for  fast  retrieval  and  use. 

PostScript  files  are  processed  by 
the  CPU,  then  passed  to  the  Digital 
Mirror,  where  pages  are  built.  Page 
data  is  then  transferred  by  fiber  optic 
cable  at  40  megabaud  to  the  recorder. 

Available  output  (imager)  inter¬ 
faces  include  the  Ultre*Setter, 
ECRM  PelBox  and  Hell  Pressfax  fac¬ 
simile  equipment.  Development  of 
other  interfaces  is  offered.  The 
imagesetter  can  be  as  far  as  1 ,000  feet 
from  the  MetroScripter. 

Besides  its  SCSI  communications, 
MetroScirpter  can  function  in  various 
environments  over  Token  Ring, 
AppleTalk  and  Ethernet  networks. 

Calling  it  the  Super  MetroScripter, 
the  company  is  planning  a  higher-per¬ 
formance  model  with  enhanced  pro¬ 
cessing  from  a  second  CPU  and/or 
double  buffering  with  a  second  Digital 
Mirror  (that  will  free  up  the  CPU  for 
further  work). 

When  Lennane  was  about  to  leave 
SII,  he  noted  that  the  new  manage¬ 
ment  would  not  sell  him  his  Ring  oper¬ 
ating  system  project  (Brown  had  been 
with  SII’s  Ring  Computers  Inc.  sub¬ 
sidiary).  This  leaves  Ring  in  limbo 
since  operations  were  scaled  back  last 
year  and  SII  Ring-based  products 
were  recently  dropped  (E&P,  June 
16,  Page  14). 


Preserve  History  in  a  Few  Seconds 


The  time-consuming  process  of  cuUing,  dating 
and  filing  clips  can  now  be  replaced  with  a  proc¬ 
ess  that  handles  it  all  automatically. 

Ou.  -sers  will  tell  you  how  they  have  saved  time, 
money  and  energy  and  improved  their  news  prod¬ 
ucts  with  our  versatile  system. 

I _  Stauffer  Gold  library  systems  arc  the  most  af  ford- 

able  and  efficient  of  their  kind  designed  exclu- 

. -V  sively  for  newspapers  by  professionals  in  the 

industry. 


STAUFFK 

«MEDtA  SYSTEMSL^ 

P.O.  Box  1330,  Joplin,  MO  64802 


Stauffer  Gold  truly  is  a  historical  newspaper 
breakthrough. 

Now  available  on  the  Macintosh* 

Yours  is  a  call  away.. .(417)  782-0280. 

Macintaih  is  i  leg  istsivd  nderiMurk  of  Compuier,  loc. 
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Newsracks  go  high  tech 

Experiments  going  weii  with  computerized  newsrack  systems 


By  Mark  Fitzgerald 

It  was  jjrobably  inevitable:  The 
industry  that  spawned  the  electronic 
newsroom,  the  electronic  pressroom 
and  even  the  electronic  mailroom  is 
now  turning  to  the  electronic  news- 
rack. 

At  the  recent  American  Newspaper 
Publishers  Association  Technical 
Exposition  and  Conference  in  New 
Orleans,  two  circulation  execi.-tives 
spoke  of  the  great  potential  of  two 
computerized  newsrack  systems. 

Both  the  systems  essentially  put 
small  computers  into  the  racks  that 
can  track  sales  in  several  different 
ways.  Route  drivers  can  retrieve  that 
information  —  or  change  prices  — 
with  hand-held  computers. 

The  San  Francisco  Newspaper 
Agency  experimented  with  200  racks 
fitted  with  Bellatrix  mechanisms. 

So  impressed  was  the  agency, 
publisher  of  the  San  Francisco 
Chronicle  and  San  Francisco  Exam¬ 
iner,  that  it  has  ordered  1,200  more, 
said  John  B.  Raytis,  the  JOA’s  vice 
president  of  circulation. 

“We  have  increased  sales  3%  to 
6%,  and  reduced  our  returns  4%  to 
8%,”  Raytis  told  an  ANPA/TEC 
seminar. 

At  the  St.  Petersburg  Times,  Bella¬ 
trix  mechanisms  are  also  being  tested. 
In  early  June,  the  paper  began  an 
experiment  with  yet  another  hand¬ 
held  computerized  newsrack  system 
called  the  Psion  Organiser  II. 

Both  St.  Petersburg  and  San  Fran¬ 
cisco  executives  say  they  are  looking 
at  computer  newsrack  systems 
because  of  the  increasing 
importance  —  and  complexity  —  of 
single-copy  sales. 

“Greater  accountability  and  disci¬ 
pline  are  just  some  of  the  multiplying 
effects  these  systems  can  bring  to  the 
professional  development  of  good 
single-copy  salespersons,"  said 
Michael  L.  Whack,  circulation  super¬ 
visor  for  the  Times. 

“As  managers,  we  are  better  able 
to  research  and  develop  effective  use 
of  the  data  and  to  begin  to  understand 
the  erratic  buying  behavior  of  single¬ 
copy  patrons,”  he  added. 

In  San  Francisco,  single-copy  sales 
account  for  fully  33%  of  the  750,000- 


circulation  Sunday  newspaper,  Ray¬ 
tis  said. 

The  Bellatrix  system  used  in  San 
Francisco  consists  of  a  lithium  bat¬ 
tery-operated  coin  mechanism,  a 
hand-held  computer  wand,  and  a 
buffer  box  that  operates  between  the 
wand  and  an  IBM-AT  personal  com¬ 
puter. 

Route  drivers  open  racks  with  the 
wand,  which  records  sales  activity, 
and  can  input  new  prices. 


“We  have  increased 
sales  3%  to  6%,  and 
reduced  our  returns  4% 
to  8%,”  Raytis  told  an 
ANPA/TEC  seminar. 


At  the  end  of  the  route,  the  driver 
plugs  the  wand  into  the  buffer  box, 
which  formats  it  for  the  AT. 

Information  can  be  pulled  up  in  a 
wide  range  of  ways. 

For  instance,  reports  can  show 
hour-by-hour  sales  at  any  location. 
Day-to-day  sales  can  be  tracked 
much  more  accurately,  Raytis  said. 

“Drivers  tend  when  they  have  a  big 
sale  on  money  to  go  heavy  on  Tues¬ 
day.  They  tend  to  think  in  terms  of 
day  to  day  rather  than  week  to 
week,”  he  said. 

Psion’s  Organiser  11  at  the  St. 
Petersburg  Times  also  works  with  a 
hand-held  computer,  but  is  self-con¬ 
tained,  storing  information  on  thumb¬ 
sized  “datapaks”  that  are  expandable 
to  320  kilobytes. 

“A  salesperson  enters  the  date  and 
time  and,  along  the  route,  inputs  the 
location  number  —  assigned  each 
rack  and  dealer  —  and  puts  in  the 
draw  and  returns,”  Times  circulation 
supervisor  Whack  said.  “By  design, 
all  fields  —  including  type  of  loca¬ 
tion,  draw,  returns,  load  time,  etc.  — 
are  tied  to  the  location  number.  This 
arrangement  gives  the  salesperson 
the  option  of  servicing  the  route  out  of 
sequence.” 

Reports  available  from  the  Orga¬ 
niser  include  a  location  recap  that 
allows  the  newspaper  to  single  out  a 
rack  or  dealer  location  over  any  time 


period,  and  a  returns  summary  that 
shows  rack  locations  which  meet  or 
exceed  an  assigned  percentage  of 
returns. 

Though  the  Times  has  only  just 
started  its  experiment  with  the  Psion 
equipment.  Whack  said  he  sees 
potential  for  even  further  computeri¬ 
zation  of  single-copy  sales. 

“One  example  of  Psion’s  applica¬ 
tions  could  include  run  sheets  with 
printed  bar  codes  for  each  rack/dealer 
location  on  the  route,”  he  said. 
“You’d  simply  scan  the  bar  code  to 
identify  the  location  and  plug  in  sales 
and  return  figures  using  the  hand-held 
computer. 

“Your  finished  product:  electroni¬ 
cally  produced  run  sheets.” 

Flexsys  opens 
new  plant 

Flexsys  Engineering  has  consoli¬ 
dated  engineering  and  manufacturing 
in  a  new  facility  at  5301  Great  Oak 
Dr.,  Lakeland,  Fla.  33801. 

The  company  reports  it  is  now 
manufacturing  ink  handling  systems 
for  five  flexographic  newspaper  pro¬ 
duction  facilities. 

Flexsys  recently  built  a  truck- 
mounted,  centrifuge-based  mobile 
ink  reclamation  system  for  The  Ink 
Company.  It  reports  current  work  on 
systems  for  flexo  ink  color  mixing  and 
flexo  ink  wash  water  treatment. 

Howard  Flint 
elected  NAPIM 
president 

Flint  Ink  Corp.  president  FI.  How¬ 
ard  Flint  II  was  elected  president  of 
the  National  Association  of  Printing 
Ink  Manufacturers  at  its  75th  annual 
convention,  in  Bermuda. 

The  convention  celebrating 
NAPIM’s  diamond  jubilee  featured 
the  association’s  Technical  Achieve¬ 
ment  Award,  which  was  presented  to 
William  E.  Rusterholz,  Sun  Chemical 
Corp.  director  of  regulatory  affairs, 
for  contributions  to  the  advancement 
of  the  printing  ink  industry. 
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Treating  flexo  waste  with  farm  waste 

Newspaper  production  plant  is  test  site  for  organic  waste 
conversion  and  water  recovery  system  fueled  by  manure 


By  Jim  Rosenberg 

Advanced  Manufacturing  and 
Development  has  brought  the  farm  to 
the  factory. 

Serving  nine  vertical  markets, 
including  cosmetics,  paints  and 
foods,  the  firm  has  already  tested  at 
one  newspaper  production  plant  with 
an  organic  waste  conversion  and 
water  recovery  system  fueled  by 
manure  and  the  microorganisms  it 
harbors. 

Sharing  a  booth  with  GBP’s  CPS 
Division  (flexo  ink  and  ink  manage¬ 
ment),  the  Willits,  Calif. -based  com¬ 
pany  made  its  ANPA/TEC  debut  in 
New  Orleans,  to  the  delight  of  local 
media. 

In  the  Advanced  Bio-gest  system, 
“Manure  is  the  medium  for  diges¬ 
tion,”  said  national  sales  manager 
(and  former  newsman)  David  Pearl- 
berg.  The  farm  waste  hosts  a  micro¬ 
biological  community  that  digests  the 
unwanted  manufacturing  waste. 
Pearlberg  said  the  only  additives  are 
potassium  and  nematodes  to  help  out 
the  microbes  already  present  in  man¬ 
ure. 

Though  Advanced  Bio-gest  utilizes 
a  simple,  natural  process,  the  proces¬ 
sor  itself  is  a  sophisticated  unit 
employing  mechanical  and  electronic 
operation  and  control. 

Input  consists  of  animal  and  pro¬ 
cess  waste;  output  is  water  and  car¬ 
bon  dio.\ide.  The  system  does  not 
reclaim  ink  or  solvents.  It  is  designed 
primarily  for  purification  of  wash 
water  and  recently  completed  60  days 
of  testing  on  flexo  wash  water  at  the 
San  Francisco  Newspaper  Agency. 

In  addition  to  water  and  pigment, 
flexo  inks  contain  small  quantities  of 
organic  compounds  such  as  nitrogen¬ 
ous  amines  Wash  waste  carries  the 
inks,  fibers  and  chemical  traces  from 
paper  and  possibly  small  amounts  of 
other  contaminants. 

According  to  the  manufacturer,  the 
process  can  handle  almost  any 
organic  water-borne  waste,  including 
hazardous  substances.  Pearlberg  said 
his  company  will  look  more  closely 
into  customers’  operations  in  which 
waste  may  fall  outside  treatable  para¬ 


meters. 

“This  is  clearly  not  one-size-fits- 
all,”  he  said,  although  he  noted  that 
nonwater-borne  contaminants  can  be 
made  treatable  if  the  vehicle  can  be 
satisfactorily  suspended  in  water  — 
the  object  being  to  make  as  much 
waste  as  possible  available  to  as  many 
hungry  bugs  as  possible. 

Wastewater  transferred  to  the 
reservoir  of  the  30-square-foot  unit  is 
automatically  and  periodically 
pumped  to  a  digestion  chamber  for  a 
specified  duration.  In  the  chamber  it 
is  spread  over  a  “digestion  filter 
medium”  for  filtering  and  decomposi¬ 
tion. 

Warm  air  circulated  through  the 
manure  optimizes  microbial  action 
and  helps  evaporate  liquids.  The  air¬ 
flow  then  carries  the  product  of  diges¬ 
tion  through  activated  charcoal  for 
removal  of  organic  gases,  which  are 
then  further  converted  by  bio-regen¬ 
eration. 

Resulting  air  and  water  vapor  pass 
through  a  condensor,  from  which 
clean  water  is  returned  for  reuse. 
Approximately  75%  of  wastewater 
pumped  in  is  recovered. 

Coil-cooling  the  water  vaf  jr 
demineralizes  it,  removing  pigments’ 
metallic  compounds.  Pearlberg  said 
mineral  residue  is  generally  negligible 
and,  in  any  event,  is  retained  within 
the  unit. 


For  regulatory  purposes,  said 
Pearlberg,  clean-liquid  recirculation 
rather  than  vapor  discharge  makes 
the  unit  a  recycler  instead  of  a  proces¬ 
sor.  The  latter,  he  said,  could  in  some 
instances  require  a  variance  and/or 
expensive  permitting. 

Advanced  Bio-gest  approaches 
most  efficient  operation  about  three 
weeks  from  start-up,  according  to  the 
company.  Output  stabilizes  “as  the 
ideal  digesting  biota  is  established  ” 
Depending  on  the  model,  a  unit 
ships  at  about  a  ton  and  operates  at 
more  than  3,000  lbs.  The  reservoir 
(Continued  on  page  43) 
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Two  divergent  but  important  influences 

Thomas  Nast  and  Mad  magazine  are  subjects  of  discussion  at  the 
recent  Association  of  American  Editoriai  Cartoonists  meeting 


By  David  Astor 

Many  of  today’s  most  influential 
editorial  cartoonists  combine  hard¬ 
hitting  yet  humorous  writing  with  an 
entertaining  drawing  style. 

These  political  satirists  seem  to 
take  their  inspiration  from  two  widely 
divergent  sources  —  the  righteously 
indignant  Thomas  Nast  and  the 
irreverent  Mad  magazine.  And  both 
were  discussed  at  length  during  this 
month’s  33rd  annual  Association  of 
American  Editorial  Cartoonists  con¬ 
vention  in  Newport,  R.I. 

Mad  editor  Nick  Meglin  and  artists 
Jack  Davis,  Mort  Drucker,  and  Gerry 
Gersten  spoke  to  an  admiring  audi¬ 
ence  near  the  end  of  the  AAEC 
gathering.  And  the  day  before, 
Detroit  News  editorial  cartoonist 
Draper  Hill  talked  about  Nast. 

Nast  (1840-1902)  is  perhaps  best 
known  for  creating  the  Democratic 
donkey  and  Republican  elephant  and 
for  helping  to  bring  down  New  York 
City’s  Boss  Tweed.  But  Hill  said  the 
famous  cartoonist  was  also  a  book 
illustrator,  battlefield  artist,  theatrical 
poster  artist,  painter,  reporter,  lec¬ 
ture-circuit  speaker,  and  more  during 
his  eventful  life. 

Hill,  who  is  working  on  a  Nast  bio¬ 
graphy,  said  Nast  first  began  to  make 
a  name  for  himself  drawing  battlefield 
scenes  while  traveling  with  Italian 
leader  Garibaldi  in  1860. 

After  returning  to  the  U.S.,  Nast 
entered  the  political  cartoon  field  by 
commenting  on  the  state  of  the  North 
and  the  South  after  President  Lin¬ 
coln’s  inaugural  address.  Then  Nast, 
continued  Hill,  joined  Harper’s 


Ben  Sargent  presenting  an  award  to 
Lucy  Caswell  for  her  work  with  the 
AAEC.  Caswell  is  curator  of  Ohio  State 
University's  Library  for  Communication 
and  Graphic  Arts. 


Draper  Hill 


Weekly  in  1862  —  and  stayed  there 
over  25  years. 

During  that  time,  he  became 
famous  for  cartoons  that  skewered 
President  Andrew  Johnson  and 
lauded  President  Ulysses  Grant. 
Nast,  said  Hill,  even  drew  an  elabo¬ 
rate  backdrop  for  Grant  that  hung  at 
the  1868  Republican  convention. 

The  cartoonist,  explained  Hill,  had 
“a  continuing  need”  to  set  up  a  dicho¬ 
tomy  of  idealized  heroes  and  evil  peo¬ 
ple.  (Speaking  of  evil.  Hill  said  the 
word  “nasty”  predated  Nast.) 

While  at  Harper’s,  Nast  —  in  a 
scenario  familiar  to  a  number  of 
today’s  political  cartoonists  —  fought 
constantly  with  his  editor  to  keep  his 
work  from  being  softened. 

Harper’s  was  not  Nast’s  only 
employer,  however.  Hill  noted,  for 
instance,  that  Nast  drew  —  in  a  much 
more  caricatured  style  —  for  a  publi¬ 
cation  called  Phunny  Phellow.  While 
there  is  a  huge  amount  of  Nast  mate¬ 
rial  in  various  repositories  around  the 
country.  Hill  said  Phunny  Phellow  is 
hard  to  find  —  and  asked  that  anyone 
aware  of  copies  contact  him  at  the 
News. 

Nast  also  started  the  Thomas  Nast 


Dick  Wright 


Cartoon  Syndicate  later  in  his  career. 
“He  was  really  the  first  syndicated 
cartoonist,”  stated  Hill,  who  showed 
numerous  slides  during  his  presenta¬ 
tion. 

All  in  all,  said  Hill,  Nast  was  “our 
first  celebrity  cartoonist”  —  and  a 
man  who  would  have  been  a  frequent 
guest  “if  there  was  a  Johnny  Carson 
in  1871.” 

Three  celebrity  cartoonists  of  mod¬ 
em  times  talked  to  AAEC  attendees 
the  next  day.  Mad  magazine  artists 
Davis,  Drucker,  and  Gersten  —  and 
Mad  editor  Meglin  —  were  intro¬ 
duced  by  editorial  cartoonist  Dick 
Wright  of  the  Providence  (R.I.)  Jour¬ 
nal-Bulletin  and  United  Feature  Syn¬ 
dicate. 

Wright,  an  AAEC  vice  president, 
asked  attendees  if  they  ever  wanted  to 
work  for  Mad  and  if  they  were 
influenced  by  the  magazine.  Numer¬ 
ous  editorial  cartoonists  in  the  over¬ 
flow  audience  answered  yes  to  both 
questions. 

The  Mad  panelists  subsequently 
offered  some  compliments  of  their 
own,  noting  that  they  admire  the  way 
editorial  cartoonists  meet  tight  dead¬ 
lines  and  write  as  well  as  draw. 

At  Mad,  Meglin  said,  the  writing  is 
done  first  and  then  the  artists  draw 
around  it  —  although  these  caricatur¬ 
ists  are  free  to  embellish  the  story 
with  their  own  one-linefs,  sight  gags, 
etc.  The  usual  end  result,  said 
Drucke’-,  is  a  feature  with  so  much 
going  on  that  a  person  could  read  it 
three  or  four  times  and  still  “spot 
something  new.” 

When  doing  caricatures,  Drucker 
said  he  closely  studies  the  space 
between  the  subject’s  facial  features. 
Davis  looks  for  “the  definitive  fea¬ 
tures  first.”  And  Gersten  reported 
that  he  “heads  for  the  nose  right 
away.” 

Numerous  examples  of  Mad  art 
were  flashed  on  a  screen  during  the 


Gerry  Gersten  (left)  and  Mort  Drucker. 
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David  Horsey  (left)  and  Brian  Basset. 


r 


Scott  Stantis  (right)  and  Denver  Post 
editorial  cartoonist  Rex  Babin. 

session,  including  a  Drucker  drawing 
of  the  LA.  Law  regulars  in  various 
strange  poses.  The  cast  was  so 
thrilled  with  being  caricatured  in  Mad 
that  they  had  a  photo  taken  of  them¬ 
selves  doing  the  same  things  as  in  the 
drawing. 

Another  time,  Drucker  received 
free  mints  after  picturing  the  candies 
in  a  Mad  spread.  “Now  1  draw 
Jaguars  and  Mercedes,”  quipped 
Drucker,  the  artist  on  the  syndicated 
“Benchley”  comic  strip  that  ran  from 
1984-86. 

A  number  of  Taiwanese  editorial 
cartoons  were  flashed  on  a  screen  the 
previous  day  by  Johnny  N.  Chao, 
president  of  the  Cartoonist  Associa¬ 
tion  of  the  Republic  of  China. 

Chao,  an  associate  professor  at 
National  Taiwan  Normal  University, 
told  AAEC  attendees  that  editorial 
cartoons  in  his  country  have  become 
a  lot  more  hard-hitting  since  the  lifting 
of  martial  law  in  1987. 

He  showed  cartoons  criticizing  the 


Carl  Rowan  with  16-year-old  Toacca 
Bailey,  who  received  the  first  Paul 
Robeson  Scholarship  from  Project 
Excellence.  The  North  America  Syndi¬ 
cate  columnist  founded  PE  in  1987  to 
recognize  outstanding  achievement  in 
communication  skills  by  black 


Presidential  meeting 

Ten  editorial  cartoonists  had  a  pri¬ 
vate  luncheon  with  President  Bush 
June  9. 

Among  the  reported  attendees 
were  Tony  Auth  of  the  Philadelphia 
Inquirer  and  Universal  Press  Syndi¬ 
cate,  Jeff  MacNelly  of  the  Chicago 
Tribune  and  Tribune  Media  Services, 
Pat  Oliphant  of  Universal,  and  Dana 
Summers  of  the  Orlando  Sentinel  and 
Washington  Post  Writers  Group. 


Taiwanese  government,  commenting 
on  relations  between  Taiwan  and 
mainland  China,  and  criticizing  U.S. 
tobacco  companies  for  “dumping 
cigarettes”  in  Taiwan. 

Another  cartoon  association  head, 
AAEC  president  Ben  Sargent  of  the 
Austin  American-Statesman  and  Uni¬ 
versal  Press  Syndicate,  chaired  the 
annual  AAEC  business  meeting  dur¬ 
ing  the  last  day  of  the  convention. 

At  the  session,  attendees  agreed  to 
several  changes  in  the  AAEC  bylaws. 
The  revisions  will  now  be  voted  on  by 
all  organization  members  via  the  mail. 

One  of  the  changes  involves  creat¬ 
ing  five  classes  of  AAEC  member¬ 
ship:  regular,  regular  retired,  student, 
associate  (for  people  who  aren't  edi¬ 
torial  cartoonists),  and  sustaining  (for 
newspapers,  syndicates,  press  clubs, 
etc.). 

Also,  the  eligibility  for  regular 
membership  was  clarified  to  state  that 
the  person  “must  publish  editorial 
cartoons  on  a  regular  basis.”  AAEC 
vice  president  Lee  Judge  noted  that 
numerous  recent  applications  for  reg¬ 
ular  membership  have  come  from 
“people  in  other  professions  who  do 
an  editorial  cartoon  once  in  a  while.” 

Judge,  who  is  with  the  Kansas  City 
Times,  was  nominated  to  be  the  1989- 
90  AAEC  president  at  the  business 
meeting.  Nominees  for  the  three  vice 


Washington,  D.C.,  high  school  stu¬ 
dents.  This  year,  PE  gave  51  students 
$4,000  scholarships  —  with  contribu¬ 
tors  including  Barbara  Bush;  the  Gan¬ 
nett,  Scripps  Howard,  and  Philip  Gra¬ 
ham  foundations;  the  Washington  Post 
and  Chicago  Sun-Times;  and  others. 
Bailey,  through  the  generosity  of  Los 
Angeles  businessman  Ken  Boxley,  will 
receive  $40,000  to  attend  Rutgers  Uni¬ 
versity  —  the  alma  mater  of  scholar/ 
athlete/singer/actor/political  activist 
Robeson  (1898-1976).  Rowan  said  D.C. 
'has  gone  through  a  lot  of  bad  news 
about  drugs  and  crime,  and  it  has 
blinded  a  lot  of  people  to  the  reality 
that  there  are  many,  many  thousands 
of  marvelous  black  youngsters  who 
have  .  .  .  rot  yield(ed)  to  peer  pres¬ 
sure.'  (Photo  by  Fred  Watkins/Ebony.) 


presidential  spots  were  Seattle  Times 
editorial  cartoonist  Brian  Basset,  who 
also  does  “Adam”  for  Universal; 
Dwane  Powell  of  the  Raleigh  (N.C.) 
News  &  Observer  and  Los  Angeles 
Times  Syndicate;  and  Detroit  News 
cartoonist  Larry  Wright,  who  also 
does  “Wright  Angles”  for  United  and 
“Kit  ‘n’  Carlyle”  for  Newspaper 
Enterprise  Association. 

Renominated  for  secretary/trea¬ 
surer  was  Jim  Lange  of  the  Oklahoma 
City  Daily  Oklahoman.  And  vying  for 
two  AAEC  director  slots  will  be 
Vance  Rode  wait  of  the  Calgary  Her¬ 
ald,  Scott  Stantis  of  the  Memphis 
Commercial  Appeal,  and  John  Trever 
of  the  Albuquerque  Journal. 

AAEC  members  will  vote  for  the 
officers  via  mail  ballots  this  summer. 

Also  discussed  at  the  meeting  was  a 
plan  for  editorial  and  other  cartoon¬ 
ists  to  make  sketching  and  speaking 
appearances  in  America’s  inner 
cities.  Hy  Rosen,  who  noted  that  car¬ 
toonists  would  appear  in  locales  near 
them,  said  that  anyone  interested 
should  contact  him  at  the  Albany 
(N.Y.)  Times  Union. 

Draper  Hill  told  attendees  about 
the  availability  of  grants  for  exhibi¬ 
tions,  fellowships,  publications,  and 
more  from  the  Swann  Foundation  for 
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GAME  PLAN 
FOR  MORE 
READERS.  1 


If  you're  game  for  more  readers,  do 
wnat  more  than  200  newspapers 
across  the  country  do  weekly.  Order 
our  CROSSWORD  &  GAMES  pack¬ 
age  for  a  weekly  horoscope,  two 
brain  teasers  and  a  crossword 
puzzle.  It's  all  part  of  playing  the 
game  of  increased  readership— and 
winning. 

Call  toll-free  800-445-4555  for  a 
free  sample  package.  Alaska.  Califor¬ 
nia,  Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 
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SYNDICATES/NEWS  SERVICES 


King  Features  Syndicate/North  Amer¬ 
ica  Syndicate  managing  editor  Tom 
Pritchard. 


Arnold  Roth,  who  also  does  'Poor 
Arnold's  Almanac'  for  Creators  Syndi¬ 
cate. 


more  Sun  and  Cartoonists  &  Writers 
Syndicate. 


Bob  Jorgensen,  an  Extra  Newspaper 
Features  editorial  cartoonist  who  works 
for  the  Rochester,  Minn. -based  Agri 
News  and  other  publications. 

ested  people  can  contact  him  at  his 
magazine,  which  is  based  at  P.O.  Box 
1458,  North  Wales,  Pa.  19454. 

Speaking  of  1990,  Basset  and  Seat¬ 
tle  Post-Intelligencer  editorial  car¬ 
toonist  David  Horsey  —  who  also 
does  “Boomers’  Song”  for  Tribune 
Media  Services  —  briefed  business 
meeting  attendees  about  plans  for 


Jack  McLeod,  who  does  editorial  car¬ 
toons  for  the  Army  Times  and  other 
publications. 

next  year’s  AAEC  convention  in 
Seattle.  Judge  said  people  with  work¬ 
shop  suggestions  for  that  June  13-17 
gathering  should  send  him  ideas  at  the 
K.C.  Times. 

And  Stantis  talked  about  the  April 
1991  AAEC  convention  in  Memphis. 
A  possible  guest,  he  quipped,  will  be 
Elvis  himself. 


AAarty  Garrity,  a  cartoonist  for  55  years 
as  well  as  a  teacher. 

(Continued  from  page  39) 
Cartoon  and  Caricature  in  New  York 
City.  He  said  people  desiring  more 
information  can  reach  him  at  the 
Detroit  News. 

And  Witty  World  publisher/editor- 
in-chief  Joe  Szabo  said  he  is  trying  to 
organize  an  international  cartoon  fes¬ 
tival  in  Hungary  for  next  year.  Inter- 


The  title  panel  for  'Outland,'  the  Sunday-only  successor  to  'Bloom  County. 


WPWG  releases  details  about  new  Breathed  comic 


Berkeley  Breathed’s  new  “Out¬ 
land”  comic,  which  will  be  intro¬ 
duced  September  3  by  the  Washing¬ 
ton  Post  Writers  Group,  includes  at 
least  two  “Bloom  County”  charac¬ 
ters. 


an  alley. 

In  a  sample  strip,  Ronald-Ann 
encounters  several  cartoony  crea¬ 
tures  who  recoil  at  the  sight  of  a  “bad- 
for-your-heart,  antiobiotic-injected” 
steak.  One  of  them  pounds  the  slab  of 
beef  repeatedly,  and  declares:  “Now 
it’s  safe.”  But  Ronald-Ann,  peering 
at  the  chopped  meat,  counters:  “Now 
it’s  a  ‘Whopper.’” 


Opus  the  penguin,  the  most  famous 
“Bloom”  character,  will  be  a  sup¬ 
porting  player  in  the  Sunday-only 
“Outland.”  The  new  comic  will  focus 
on  the  experiences  of  Ronald-Ann,  a 
black  inner-city  girl  who  had  a  small 
“Bloom”  role,  when  she  steps  into 
another  world  via  a  door  at  the  end  of 


Breathed,  who  is  now  using  his  full 
first  name,  is  ending  the  Pulitzer 
Prize-winning  “Bloom”  on  August  6 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Oct.,  1 988) 
1989  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  May,  i989) 


Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  < 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  ^r  copy  outside  U.S.  &  Canada  Number  of  < 


Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 
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NEWS/TECH  - 

Toronto  Globe  and  Mail  buys  250-terminal  Atex  system 


The  Toronto,  Ont.,  Globe  and  Mail 
signed  a  purchase  order  at  last  week's 
ANPA/TEC  89  for  a  250-terminal 
Atex  editorial  system. 

The  order,  which  will  replace  an 
SDC-Macintosh  system,  according  to 
Atex,  comprises  Series  60  application 
servers.  Advanced  Display  Termi¬ 
nals,  PC  Preference  workstations  and 
Atex  editorial  software. 

PC  Preference  will  run  Atex  soft¬ 
ware  on  high-end  IBM  PS/2  Model  70 
personal  computers  equipped  with 
Atex  keyboards.  Standard  Ethernet 
will  link  workstations  to  the  Atex 
application  server. 

in  addition  to  the  335,000-circula¬ 
tion  Thomson  Newspapers  daily,  the 
equipment  will  be  used  in  production 
of  five  magazines  associated  with  the 
Globe  and  Mail. 

An  order  for  even  more  hardware 
was  announced  a  day  earlier  at  the 
annual  newspaper  technology  show. 
Over  the  next  three  years,  Atex  will 
install  a  600-workstation  classified 
advertising,  billing  and  pagination 
system  at  the  Los  Angeles  Times. 
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The  Total  Advertising  Manage¬ 
ment  System  (TAMS)  is  currently 
under  development  by  Atex.  The 
IBM-based  system  uses  Atex  applica¬ 
tions  software  and  combines  distrib¬ 
uted  processing  (IBM  PS/2  worksta¬ 
tions)  and  centralized  control  (IBM 
30390  mainframes)  in  a  “single  work¬ 
station,  unified  system  approach  to 
the  integration  of  newspaper  adver¬ 
tising  activities,”  according  to  the 
Atex  announcement. 

Although  Atex  will  “draw  on  the 
resources”  of  parent  company  East¬ 
man  Kodak  Co.  and  its  business  part¬ 
ner,  International  Business  Machines 
Corp.,  it  will  be  responsible  for 
installation  and  support  of  the  com¬ 
plete  system,  pending  final  contract 
negotiation  and  execution. 

The  publishing  systems  vendor  also 
announced  extension  of  its  licensing 
agreement  with  Waltham,  Mass.- 
based  Archetype  Inc.  for  develop¬ 
ment  of  a  product  to  replace  Atex’s 
PC  Page  Make-up  program  and  to  be 
used  as  an  Ad  Make-up  station. 

It  is  to  run  in  protected  mode,  fea¬ 


ture  functional  and  performance 
improvements,  and  integrate  tightly 
with  existing  Atex  J- 11 -based  sys¬ 
tems  and  Atex  PC  networked  solu¬ 
tions. 

Bidco  to  work 
with  Berthold 

Bidco  Manufacturing  Corp. 
announced  its  intention  to  cooperate 
with  Berthold  Corp.  in  Berthold’s 
effort  to  penetrate  the  U.S.  display  ad 
production  market. 

Bidco  is  designing  interfaces  to 
allow  Berthold  graphic  design  and  im¬ 
aging  systems  to  drive  all  Bidco 
Frontpage  laser  recorders. 

Bidco  already  has  working  rela¬ 
tionships  with  Camex,  Autologic, 
Ho\x1ek,  Chelgraph  and  Protec.  Bid¬ 
co  recently  announced  its  color  re¬ 
corder,  the  roll-fed  FrontPage  SOC. 

Tom  Malone,  formerly  of  Auto¬ 
logic,  is  now  Berthold  Corp.  presi¬ 
dent. 


BOB  BERNARD 


ANDY  HUNTLEY 


Gordon  Wahls  Company 
makes  N.E.W.S.  In  1988! 

National 

Executive  search  firm 
Works  with  clients  to 
Satisfy  human  resource  needs. 

Nearly  a  hundred  ISSUES  were  put  to  bed  last  year.  The  scope  of 
these  ISSUES  included  the  full  range  of  human  resource  needs  of 
newspapering. 

Our  Total  Market  Coverage  (TMC)  included  searches  in  pro¬ 
duction,  advertising,  general  management,  circulation,  finance, 
and  editorial— for  dailies,  weeklies,  and  shoppers. 

Informed  sources  confirm  that  the  knowledgeable  team  of  former 
newspaper  industry  people  at  Gordon  Wahls  Company  expect  to 
fill  the  searches  they  accept  this  year. 

By  all  accounts,  this  makes  them  a  ‘cost-effective’  value  in 
executive  search.  Most  agree  that  the  Gordon  Wahls  Company  is 
the  one  to  call  first  in  1989. 
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Grievances 

(Continued  from  page  13) 


California.” 

Sen.  Rebecca  Morgan  (R-Los 
Altos)  contended  that  politicians  are 
held  to  a  different  standard  than  other 
people. 

“We  have  no  private  life,”  she 
said.  She  conceded  that  reporters  and 
officials  have  their  jobs  to  do, 
although  some  in  both  camps  are 
more  conscientious  than  others. 

James  Robinson,  the  governor’s 
public  affairs  and  communications 
director,  charged  that  “Some  report¬ 
ers  are  regularly  unfair”  to  Deukme- 
jian. 

He  also  complained  about  what  he 
described  as  a  communications  gap 
between  capitol  correspondents  and 
editorial  writers  on  their  newspapers. 


“There’s  little  communication 
between  them,”  he  continued.  Robin¬ 
son  asserted  that  editorial  writers 
deliver  opinions  on  state  government, 
although  “the  people  you  have  here 
are  the  experts.” 

Still,  he  went  on,  “reporters’  biases 
sometimes  spill  over  into  the  news 
columns.” 

“Is  the  public  getting  an  accurate 
picture  if  the  emphasis  is  continually 
on  the  bad  things  here?”  he  asked. 

Robinson  also  advised  the  press  to 
engage  in  “self-examination”  con¬ 
cerning  the  content  of  news  stories. 

“Some  things  should  not  be  in  the 
story,”  he  stated.  “We  hear  a  lot 
about  the  public’s  right  to  know  but  is 
there  always  a  need  to  know?”  Pres¬ 
ley  maintained  that  most  legislative 
meetings  are  open.  The  statement 
was  challenged  by  George  Skelton, 
Los  Angeles  Times  bureau  in  Sac¬ 
ramento,  who  said,  “The  Leigslature 


regularly  meets  in  private”  for  its 
committee  sessions. 

The  other  press  panelist,  Rick  Rod¬ 
riguez,  the  Sacramento  Bee's  deputy 
bureau  chief  in  the  capitol,  agreed, 
saying,  “There  are  more  closed 
meetings  than  there  should  be.” 

He  cited  one  secret  Assembly 
meeting  in  which  members  voted 
themselves  free  life  insurance  policies 
to  be  paid  with  state  funds. 

Later,  the  CSNE  membership 
adopted  a  resolution  calling  on  the 
Legislature  to  “promptly  adopt  for 
itself  the  specific  standards  of  the 
Brown  Act  [the  state’s  open  meetings 
law],  which  the  Legislature  has  man¬ 
dated  for  other  public  bodies  in  the 
state.” 

Editors  are  concerned,  the  resolu¬ 
tion  declared,  that  the  Legislature  and 
its  committees  “consider  it  proper 
and  legal  to  work  in  closed  sessions 
whenever  they  choose”  in  violation 
of  the  federal  and  state  constitutions. 


Mad 

(Continued  from  page  13) 

uted  some  of  the  ill  feeling  between 
the  press  and  legislators  to  major  bills 
like  the  libel  and  sales  tax.  But  Robin¬ 
son,  who  broke  the  story  about  secret 
Assembly  meetings,  learned  also  that 
elected  officials  don’t  like  their  pri¬ 
vate  sessions  exposed. 

A  spokesperson  for  Speaker  Brown 
told  his  top  editors  that  Brown  “has 
nothing  to  say  to  the  Mercury  News 
and  would  not  talk  to  its  reporter,” 
Robinson  said. 

“But  he  will  talk  to  me  if  1  ask  him 


questions  at  a  press  conference,”  the 
newsman  added. 

“1  don’t  think  there  is  hostility  all 
the  time  around  here  but  there  have 
been  a  lot  of  complaints  by  legisla¬ 
tors,”  Robinson  continued.  “The 
press  and  the  Legislature,  by  their 
nature  are  antagonistic.  It’s  difficult 
to  imagine  it  could  be  any  other  way 
but  [legislators]  think  less  kindly  of 
the  press  than  in  the  past.” 

Robinson’s  disclosure  of  the  closed 
Assembly  meetings  has  drawn  the 
outraged  attention  of  the  California 
First  Amendment  Coalition,  which 
issued  a  statement  hinting  at  a  lawsuit 
if  the  lawmakers  do  not  change  their 
ways. 


The  watchdog  group,  which 
includes  both  print  and  broadcast 
media  in  its  membership,  said  it  was 
“alarmed”  by  the  secret  sessions, 
charging  that  they  have  been  used  to 
give  Assembly  members  life  insur¬ 
ance  policies,  air  travel  and  car  allow¬ 
ances,  car  phones  and  “other  ameni¬ 
ties  at  taxpayer  expense.” 

The  coalition  urged  Willie  Brown 
and  the  Assembly  membership  to 
abide  by  the  state’s  open  meetings 
law  “so  that  we  do  not  have  to  call 
upon  the  courts  to  make  the  Legisla¬ 
ture  obey  the  law.” 

Speaker  Brown  did  not  return 
E&P’s  phone  calls. 


Post 

(Continued  from  page  14) 

ning  television  news  broadcasts  — 
bumping  the  William  Hurt  palimony 
c<"‘.se  from  the  top  slot. 

WNBC-TV,  Channel  4,  where 
Nachman  had  once  been  news  direc¬ 
tor,  also  noted  that  its  reporters  had 
also  easily  obtained  stolen  copies  of 
the  regents  exams. 

The  New  York  Times,  which  the 
day  before  had  run  an  Associated 
Press  story  on  stolen  tests  being  cir¬ 
culated  in  the  city,  played  the  cancel¬ 
lation  story  on  its  front  page  June  21 . 
Newsday  and  the  New  York  Daily 
News  —  both  tabloids  like  the 
Post  —  gave  the  cancellation  story 
upfront  play  but  did  not  give  the  story 
front-page  headlines. 

Although  he  seemed  pleased  by  all 


the  media  attention  the  financially 
struggling  tabloid  was  receiving, 
Nachman,  who  is  also  a  vice  presi¬ 
dent  of  the  company,  said  he  “wasn’t 
wearing”  his  business-side  hat  in 
deciding  how  tr  play  the  story. 

“You  don’t  win  a  marathon  in  a 
single  day,”  he  said,  and  then  mixed 
his  sports  metaphors  a  bit  in  adding, 
“but  that  doesn’t  mean  you  don’t  try 
to  hit  a  home  run.  It  was  a  helluva 
story.” 

Academic  awards 
to  j-school  students 

Awards  for  academic  excellence  in 
the  University  of  Oklahoma’s  H.H. 
Herbert  School  of  Journalism  and 
Mass  Communication  were  awarded 
to  71  journalism  students  who  earned 
a  3.75  or  better  grade  point  average  in 
12  or  more  credit  hours. 


Anderson 

(Continued  from  page  22) 


because  of  the  harmless  intent  and 
journalistic  purpose,  harsh  penalties 
were  unwarranted. 

Journalists  were  mixed  on 
whether  —  and  when  —  it  is  justified 
to  break  the  law  to  get  an  important 
story. 

“There  are  times  when  it  is  a  legiti¬ 
mate  journalistic  technique,”  said 
Newsday  congressional  correspon¬ 
dent  Myron  Waldman.  “1  really  think 
it  depends  on  the  circumstances,”  he 
said,  adding  Anderson’s  case  was  not 
one. 

“I  think  the  feeling  is  there  are 
other  ways  security  problems  could 
have  been  demonstrated,"  said 
Green  of  Knight-Ridder. 


42 


EDITOR  &  PUBLISHER  for  June  24,  1989 


St  Louis  Sun 

(Continued  from  page  26) 

“I’m  glad  to  see  that  they’re  look¬ 
ing  at  things  a  little  differently,”  com¬ 
mented  one  advertising  executive 
familiar  with  the  St.  Louis  market 
who  declined  to  be  identified.  “I  think 
they’ll  do  very  well  in  St.  Louis.  I 
suspect  that  they’ll  take  some  depart¬ 
ment  store  advertising  away  from  the 
Post-Dispatch,”  but  he  does  not  see 
new  ad  dollars  coming  into  the  mar¬ 
ket.  “I  don’t  know  an’i  retailer  today 
that’s  adding  lots  of  i^d  dollars  —  it 
would  end  up  being  a  shift  of  dollars.” 

Naftolin  does  not  see  the  Post  as 
their  only  competition,  citing  direct 
mail,  spot  tv,  outdoor,  and  the  Jour¬ 
nals  as  other  competitors. 

As  for  sign-ups,  Naftolin  reported 
that  “There’s  lots  of  interest  but 
we’re  not  ready  to  talk  about  sign-ups 
yet.”  Actually,  the  paper  has  yet  to 
sign  its  first  account. 

The  first  rate  card,  three  photocop¬ 
ied  pages  stapled  together,  was  “fin¬ 
ished”  late  June  5,  the  night  before  a 
presentation  to  the  agency  handling  a 
major  St.  Louis  mall.  It  is  being  cir¬ 
culated  to  advertising  agencies  as 
Naftolin  and  other  Sun  executives 
make  the  rounds.  They  were  so  cer¬ 
tain  the  Sun  advertising  structure 
would  make  news  that  the  public  rela¬ 
tions  firm  Hill  and  Knowlton  was  told 
to  fax  a  press  release  and  rate  card  to 
members  of  the  media  on  June  8,  even 
though  media  buyers  at  D’Arcy, 
Masius,  Benton  &  Bowles,  the  largest 
advertising  agency  in  St.  Louis,  had 
yet  to  see  the  card  or  hear  any  of  the 
details. 

Unlike  most  American  tabloids, 
which  use  the  back  page  to  start  the 
highly  popular  sports  section,  the  Sun 
will  sell  its  back  page  at  a  premium. 
“It’s  a  logical  position  for  a  major 
department  store,”  predicted  a  hope¬ 
ful  Naftolin. 

The  Sun  will  be  distributed  in  a 
roughly  30-mile  radius  from  the 
downtown  Gateway  Arch.  Until  the 
paper  builds  a  larger  circulation  and  a 
less  diffuse  penetration,  Naftolin 
expects  it  to  appeal  mostly  to  adver¬ 
tisers  with  multiple  retail  outlets  such 
as  Silo  and  Famous-Barr,  car  dealers, 
and  furniture  stores. 

“It’s  not  the  paper  for  some  little 
comer  knitting  shop.  They’re  prob¬ 
ably  better  off  running  in  the  Jour¬ 
nals,”  Naftolin  said. 

Many  industry  observers  expect 
the  Sun  and  the  Journals  to  offer  a 
combination  buy,  but  Naftolin  said, 
“At  this  point  we  have  no  plans  to 
offer  a  combination  rate.” 

Tilis  noted,  “If  I  were  an  adver¬ 


tiser,  what  I  would  like  is  a  bulk  vol¬ 
ume  rate  structure  with  variable 
attractive  pick-up  rates.” 

The  Sun  and  the  Journals  are  dis¬ 
cussing  a  combination  pick-up  rate 
for  some  classified  ads,  especially  pri¬ 
vate  party  and  recmitment  ads.  As  for 
any  plans  to  combine  the  new  Jour¬ 
nals’  Sunday  advertising  product  with 
the  Sunday  Sun,  Naftolin  asserted,  “I 
don’t  see  it.” 


Ad  forecast 

(Continued  from  page  15) 

first-quarter  third-class  presorted 
commercial  mail  was  sent  out  just 
prior  to  a  large  postal  rate  increase  — 
leading  to  a  32%  revenue  gain  over 
1988  in  the  first  quarter  of  1989  —  the 
number  of  pieces  sent  out  increased 
by  5%,  indicating  that  an  increasing 
number  of  mailings  are  being  sent 
despite  the  rate  increases.  Coen 
expects  national  ad  revenues  in  direct 
mail  to  increase  10%  in  1989  over 
1988. 

National  advertisers  are  expected 
to  spend  just  under  $  I  billion  in  yellow 
pages  advertising  in  1989,  gaining 
10%  over  1988,  while  local  advertis¬ 
ers  will  likely  spend  just  over  $7  bil¬ 
lion  for  a  gain  of  7%,  Coen  reported, 
noting  that  sluggishness  on  the  local 
level  that  is  being  seen  in  all  catego¬ 
ries  is  also  being  felt  here,  although 
some  new  national  units  have  been 
selling  well. 

Making  his  first  forecast  for  1990, 
Coen  said  he  thinks  total  U.S.  ad 
spending  will  increase  7%,  hitting 
$136  billion. 


Waste 

(Continued  from  page  37) 

holds  56  gallons  and  the  digestion 
chamber  holds  about  half  that 
amount.  For  operation.  Advanced 
Bio-gest  requires  a  weekly  feed  of 
about  two-thirds  cubic  foot  of  man¬ 
ure,  depending  on  digestion  rate, 
which  can  vary  according  to  ambient 
temperature  and  humidity  or  accord¬ 
ing  to  input  metering  rates. 

Horse  manure  was  chosen  as  a 
digesting  medium  “for  its  wide  range 
of  microoiganisms  and  a  nearly  ideal 
convoluted  fiber  structure,”  accord¬ 
ing  to  a  company  release. 

Inventor  R.  Edward  Burton’s  ear¬ 
lier  patents  made  similar  use  of 
natural  wastes,  including  redwood 
logs’  waste  bark  to  process  human 
wastes. 


Ad  agencies 

(Continued  from  page  24) 

players;  become  the  client’s  m.arket- 
ing  partner  and  know  his  goals;  be  as 
aggressive  as  television  and  radio 
salespeople,  arming  newspaper  sales¬ 
people  with  the  numbers  and  the  data 
they  need  for  support  material  to  sell 
the  medium;  utilize  “’90s”  selling 
techniques;  utilize  more  creative 
specs,  juicing  up  the  presentation 
with  some  sizzle  and  capturing  the 
agency’s  imagination;  and  more  fre¬ 
quent  and  better  mailers. 

Specifically,  Stem  said  newspapers 
can  create  local  awards  competitions 
for  outstanding  ROP  advertising; 
send  newspaper  people  to  speak  at 
local  ad  club  functions;  conduct  semi¬ 
nars  on  presentation  style  and  tech¬ 
niques;  maybe  make  a  tv  commercial 
selling  newspaper  to  agency  people, 
especially  the  young  media  planners 
who  tend  to  relate  better  to  televi¬ 
sion;  hire  an  agency  person  to  give 
advice  to  the  sales  staff;  and  help  the 
sales  department  get  a  greater  share 
of  the  bottom  line. 

Creativity  is  the  key  to  competing 
in  the  1990s,  according  to  Thomas  L. 
Woodard,  senior  vice  president/ 
group  director  at  Hill,  Holliday,  Con¬ 
nors,  Cosmopulos  in  Boston. 

To  help  build  relationships  with 
agency  people,  newspapers  need  to 
expose  who  they  are,  since  many 
agency  staffers  do  not  understand. 
Newspapers  must  also  be  pro-active, 
knowing  who  consumers  are  now  and 
into  the  ’90s. 

Newspapers  are  also  constantly 
competing  with  other  media,  Wood¬ 
ard  noted.  Television,  for  example,  is 
seen  as  responsive  because  of  its  time 
flexibility,  the  ability  to  buy  regional 
or  local,  innovative  promotions,  cen¬ 
sorship  of  programs  and  research  like 
Scan  America.  Magazines  have 
shown  advances  in  production  with 
ink-jetting  and  personalized  mes¬ 
sages,  allowing  for  rate  negotiations, 
corporate  discounts  and  buys  within 
multimedia  conglomerates. 

Newspapers  in  the  ’90s  will  need  to 
understand  the  market,  both  qualita¬ 
tively  and  quantitatively,  Woodard 
suggested,  adding  that  they  should 
leverage  added  value  of  up-front 
buys,  networking,  positioning, 
targeted  supplements  and  adverto¬ 
rials. 

They  should  also  build  relation¬ 
ships  with  agencies,  helping  each  to 
better  understand  the  other,  Woodard 
noted  and,  the  “extra  slice  of  balo¬ 
ney,”  newspapers  must  know  the 
market  trends  and  understand  the 
consumer  of  the  ’90s. 
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Shop  talk 


(Continued  from  page  56) 


newsrooms.” 

The  AN  PA  Foundation  has  said: 

“There  is  no  mystery  to  recruiting 
and  developing  talents  of  minority 
employees,  any  more  than  with  other 
employees.  If  the  truth  be  admitted, 
the  newspaper  business  has  come 
relatively  late  to  the  recognition  that 
money  spent  on  human  resource 
development  pays  for  itself  many 
times  over  in  a  better  product,  more 
satisfied  employees  and  more  appre¬ 
ciative  customers.” 

So  you  see,  it  makes  good  business 
sense  to  hire  minorities  and  women. 

This  means  we  really  need  to  get 
into  high  gear  in  hiring  and  promoting 
minorities  and  women,  but  this  is  not 
going  to  be  any  easy  task. 

Minorities  and  women  are  still 
viewed  in  too  many  circles  as  being 
“inferior.”  The  resentment  white 
males  develop  when  minorities  and 
women  enter  the  workplace  needs  to 
be  eradicated  and  a  new  attitude  of 
respect  and  cooperation  should 
replace  this  resentment. 

The  racial  jokes,  innuendos,  subtle 
acts  of  discrimination  —  all  of  these 
must  be  eliminated  if  we  are  going  to 
establish  a  positive,  diverse  work 
force. 

Another  reason  this  is  not  going  to 
be  easy  is  the  workplace  myth:  To  be 
successful  today,  all  one  has  to  be  is  a 
woman  or  minority. 

The  myth  does  not  hold  if  yoalook 
at  the  statistics  alone.  Any  company 
that  believes  in  quality  is  not  going  to 
sacrifice  that  belief  just  to  get  num¬ 
bers.  Competitiveness  is  the  key  to 
our  strength  and  success  in  the  news¬ 
paper  business,  and  I  know  of  no 
publisher,  general  manager  or  editor 
who  would  lower  standards  just  to 
hire  a  minority  or  woman. 

Now,  there  have  been  many 
instances  in  which  women  and 
minorities  are  measured  by  higher 
standards.  There  has  been  a  practice 
in  this  business  for  a  long  time  known 
as  the  old-boy  network. 

Well,  if  you  are  hooked  up  to  the 
network,  you  are  on  the  inside.  Most 
minorities  and  women  are  on  the  out¬ 
side  looking  in. 

Many  white  males  were  elevated  to 
positions  to  which  they  were  not 
qualified  but  were  given  the  oppor¬ 
tunity  to  learn  on  the  job.  Minorities 
and  women  are  told  they  must  train 
and  be  prepared  to  ascend  to  a  posi¬ 
tion.  Sometimes,  some  minorities  and 
women  spend  the  bulk  of  their  careers 
training. 

You  know,  this  is  interesting.  Dur¬ 


ing  the  early  years  in  my  career  when 
I  was  an  aspiring  reporter  and  copy 
desk  editor,  I  never  had  the  privilege 
of  participating  in  the  available  train¬ 
ing  programs.  1  didn’t  know  about 
them  because  I  was  on  the  outside  of 
the  network  —  looking  in. 

Finally,  when  someone  felt  I  had 
some  potential  of  being  promoted,  my 
editors  proceeded  to  train  me  to 
death.  I  was  trained  for  one  year 
before  I  became  assistant  state  editor. 
After  spending  three  years  as  assis¬ 
tant  state  editor,  they  took  away  my 
title,  moved  me  to  the  copy  desk  so  I 
could  train  to  become  an  assistant 
news  editor.  After  one  year,  I 
received  the  title. 

So  is  it  easy  for  minorities  and 
women? 

Human  behavior  is  such  that  most 
individuals  prefer  relationships  and 
associations  with  homogeneous 
groups.  This  behavior  prevents 
healthy  growth  and  development  in 
the  workplace  because  it  is  built  on 
the  principle  of  exclusion. 

When  women  and  minorities'  an 
excluded  from  the  group  we  hi  ve  iosi 
two  great  dimensions  to  a  stronger, 
healthier,  positive  work  environ¬ 
ment. 

What  about  the  whit<  male?  Is  he 
really  being  discriminated  against? 

One  sometimes  hears  the  argument 
that  minorities  and  females  are  hired 
over  equally  qualified  males.  My 
answer:  When  one  starts  a  race  50 
yards  behind  his  or  her  opponent, 
how  does  one  catch  up  to  get  an  equal 
opportunity?  If  we  had  all  started  this 
journey  at  the  same  starting  gate, 
there  would  be  no  need  to  play  catch¬ 
up. 

What  about  our  marketing  strate¬ 
gies  for  the  future?  Are  we  prepared 
to  respond  to  the  changing  needs  of 
our  changing  society? 

First,  we  need  to  eliminate  these 
myths: 

Myth  number  one:  Pursuing 
minority  markets  is  futile  because 
minorities  do  not  read  newspapers. 

The  fact  is,  minorities  in  higher- 
income  and  -educational  levels  read 
newspapers  at  about  the  same  rate  as 
non-minorities.  Readership  rates 
among  black  and  Hispanic  graduates 
total  71%  and  69%,  respectively, 
compared  with  72%  for  non-minority 
graduates. 

Myth  number  two:  Spanish-speak¬ 
ing  and  Asian  groups  make  poor 
markets  because  they  resist  English- 
language  newspapers. 

The  fact  is,  even  if  there  is  resis¬ 
tance  to  an  English-language  paper 
among  first-generation  minority 
adults,  their  children  and  grandchil¬ 
dren  will  be  the  newspaper’s  future 
readers. 


Myth  number  three:  Minority  hir¬ 
ing  levels  cannot  be  raised  because 
there  are  not  enough  qualified  minor¬ 
ity  employees. 

The  fact  is,  increasing  numbers  of 
minorities  are  graduating  from  college 
and  entering  the  profession. 

Myth  number  four:  Minority 
groups  cannot  afford  to  read  or  adver¬ 
tise  in  the  newspaper. 

Although  minority  income  levels 
are  lower  on  the  average,  the  fact  is, 
minority  income  levels  are  increasing 
and  growing  faster  than  non-minority 
income.  Disposable  household 
income  between  1980  and  1986  rose 
21%  for  blacks,  45%  for  Hispanics 
and  58%  for  Asian-Americans  com¬ 
pared  with  only  18%  for  non-minori¬ 
ties. 

Once  we  have  eliminated  these 
myths,  we  will  be  on  the  right  track  to 
achieving  diversity  in  the  workplace. 
We  will  be  responding  to  the  needs  of 
our  readers  and  customers  and  truly 
reflecting  the  society  in  which  we 
live. 


Bulk 

(Continued  from  page  34) 


Palletizing  insert  loads  at  the  Los 
Angeles  Times  has  reduced  unloading 
at  its  San  Fernando  Valley  plant  from 
90  minutes  to  30. 

“He  not  only  completes  offloads  in 
one-third  the  time,  he  remains  fresh 
and  ready  for  another  run,”  Irvin  said 
of  drivers  in  general. 

In  Miami,  the  Herald  has  decided 
to  concentrate  on  containerized  bulk 
handling.  Bundles  are  loaded  on  cage¬ 
like  carts  that  each  carry  20,000 
pounds. 

The  system  will  have  2,500  carts 
with  its  own  fleet  of  38  trucks  with 
special  beds  and  restraining  bars. 

Up  the  Florida  coast,  the  Palm 
Beach  Post  installed  hydraulic  dock 
levelers  at  its  new  production  facility. 
Conveyor  belts  load  bundles  into 
carts  that  hold  about  60  to  70  bundles. 

At  the  St.  Petersburg  Times,  bun¬ 
dles,  about  136  of  them,  are  manually 
loaded  into  weatherproof  containers. 

In  addition  to  easier  handling,  the 
Times  looks  at  the  containers  as  “a 
portable  weatherproof  expansion  of 
storage  facilities  at  our  smaller  dis¬ 
tricts,”  Irvin  said. 

Also  using  a  bulk  distribution 
method  is  the  Star  Tribune  of  Minne- 
apolis-St.  Paul.  At  its  new  Heritage 
Center  production  plant,  papers  are 
loaded  on  carts  that  roll  along  rail¬ 
road-like  tracks  that  extend  into  the 
carrier  trucks. 

Loading  and  offloading  of  650  bun¬ 
dles  per  truck  can  be  completed  in 
about  20  minutes. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washin^on  Ave.,  Staten  Island,  NY 
10314,  (718)  6«8-6979. 


NATURE  &  OUTDOORS 


THE  NATURAL  WORLD 
Weekly  column.  Allows  readers  to 
become  intimate  with  nature.  Includes 
birdwatching,  wildflowers,  hiking, 
camping,  how-to’s.  Enjoyed  by 
amateurs  and  professionals  alike.  Joel 
Cook,  c/o  The  Agency,  PO  Box  139, 
Kings  Park,  NY  11754,  call  (516) 
544-0703.  Samples  available. 


Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
45882  Emerson  St.,'  Hemet,  CA  92344 
Phone:  (714)  927-5594 
The  finest  in  enjoyable  and  intriguing 
Daily  and  Sunday  Crossword  Puzzles 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTOR,  joint  venture  partner  or 
publishing  management  company 
wanted  for  established  and  largest 
Hispanic  weekly  newspaper  in  the  US. 
with  paid  circulation  In  the  northeast 
and  south  Florida.  Capital  needed  to 
expand  to  other  Hispanic  markets.  Call 
Mr.  Ibarria  at  (201)  348-1959. 


INVESTORS  WANTED 


Established  Fairfield  County  publica¬ 
tion  seeks  investing  partner  for  equity 
position  in  unique  lucrative  market  with 
proven  potential.  Call  (203)  348-6590. 


There’s  a  story  in  this  and  a  service  for 
you.  The  National  Business  Associa¬ 
tion,  a  non-profit  organization,  is 
providing  big  business  benefits  such  as 
Credit  Union,  College  Education  assis¬ 
tance  for  employees’  children.  Long 
Dis',ance  Telephone  discounts  for  busi¬ 
ness  and  home  phones,  and  group 
health  insurance  at  low  family  rates  for 
small  businesses.  A  thousand  small 
businesses  per  week  are  joining  our 
association  for  good  sound  business 
and  philanthropic  reasons.  To  find  out 
why,  call  l-(800)  999-9345. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  lean,  depre¬ 
ciation.  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  defail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights.- 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


imns  Drive,  Marietta,  GA 
(404)  953-0199 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus.  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  1 50  sales 
Michael  0.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-91 12 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newi  aper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  $175,000  gross. 
Motivated  seller.  WEBSTER  &  ASSOCI- 
ATES  (214)  722-3030. _ 

COME  TO  TEXAS:  Established  weeklies 
in  east,  west,  central  and  Rio  Grande 
Valley.  Publishers  want  to  retire.  From 
$10,000  down,  some  with  buildings 
and  owner  financing.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition  Blvd.,  Aust-n,  TX  78703. 
(512)  476-3950.  Write  or  call  for  list. 


NEWSPAPERS  FOR  SALE 


Community  Newspapers,  trademarked 
in  Florida,  and  registered  in  Miami, 
operating  for  30  years,  6300-foot  build¬ 
ing,  and  4-unit  Goss  Community. 
Currently  leased  to  separate  corpora¬ 
tion,  and  being  published  3  times  week¬ 
ly.  14  editions,  34  times  a  week.  Lease 
is  about  to  end  due  to  family  disagree¬ 
ments.  Contact  Ron  Miller,  founder, 
13705  SW  74th  Court,  Miami,  FL 
33158.  (305)  232-2930. 


FOR  SALE:  Coastal  Georgia  award¬ 
winning  weekly.  $  1 50-200,000  annual 
gross.  Write  Publisher,  Gazette,  4700 
Hwy.  80  East,  Savannah,  GA  31410. 


GROUP  OF  SOUTH  FLORIDA 
WEEKLIES  FOR  SALE 
Our  tabloid  newspapers  are  comprised 
of  over  150  pages  per  week,  as  well  as 
an  additional  20  pages  a  week  of  city 
and  attorney  legal  ads.  100,000  circu¬ 
lation  out  of  which  12,000  are 
subscribers.  If  we  can.'t  strike  up  a  deal, 
maybe  we  could  form  a  holding 
company  and  acquire  other  newspap¬ 
ers.  Box  3893,  Editor  &  Publisher. 


High  growth  market.  County  seat.  Close 
to  metro  area.  $950,000  gross, 
$150,000  cash  flow.  Western  US. 

Jim  Webster  (214)  722-3030. 


Highly  profitable  weekly 
published  under  contract 
with  U.S.  government 

Unique,  highly  profitable,  free  weekly 
newspaper  published  under  5-year 
renewable  contract  with  U.S.  govern¬ 
ment.  Operating  profit  near  40%  on 
revenues  exceeding  $750,000.  Present 
owner  will  continue  to  print  on  favofable 
basis  if  new  owners  desire.  Requires 
little  time  and  effort.  One  person  can 
handle  most  display  ad  sales.  Circula¬ 
tion  above  15,000.  Midwest  location. 
Owner  will  sell  for  5  times  current  oper¬ 
ating  profit  and  finance  25%  of  purch¬ 
ase  price.  If  you  are  serious  and  can 
handle,  write  Box  3916,  Editor  & 
Publisher. 


INVESTOR,  joint  venture  partner  or 
publishing  management  company 
wanted  for  established  and  largest 
Hispanic  weekly  newspaper  in  the  US 
with  paid  circulation  in  the  northeast 
and  south  Florida.  Capital  needed  to 
expand  to  other  Hispanic  markets.  Call 
Mr.  Ibarria  at  (201)  348-1959. 

Missouri  weekly-shopper  in  growth  area. 
$550,000  gross  last  year,  over 
$600,000  projected  in’89.  Positive 
cash  flow,  priced  at  $500,000,  terms, 
building  included.  Contact:  Michael  D. 
Lindsey,  Media  Consultants,  Inc.,  PO 
Box  1797,  Cheyenne,  WY  82003. 
(307)  638-2130 

MONTHLY,  COMMUNITY,  newspaper 
for  sale  in  sunny  Long  Beach,  CA. 

Call  (213)  597-9996. 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

Move  to  L.A.  and  run  your  own  news¬ 
paper  -  "British  Weekly"  in  Santa  Moni¬ 
ca.  Regular  Advertisers.  $3,000  profit  a 
month.  $30,000.  Phone  Ian  Brodie 
(213)  394-6101. 


NORTHEASTERN  SUBURBAN 
GROUP,  high  demo  neighborhoods, 
excellent  central  plant,  good  growth 
record,  grossing  $2.5  million.  $3.5 
million  includes  real  estate. 

TREMENDOUS  GROWTH  POTENTIAL 
for  Carolina-Virginia  specialty  publica¬ 
tion.  Grossed  $132,000  first  year. 
Market  barely  tapped. 


ANNOUNCEMENTS 

PUBUCATIONS  FOR  SALE 

ESTABLISHED  monthly  Massachusetts 
real  estate  publication,  grossing  150K 
annually.  Options  for  sale.  Please  send 
letters  of  inquiry  to  Box  3908,  Editor  & 
Publisher. 

Publishing  Opportunity 

The  oldest  and  most-trusted  guidebook 
to  fishing  in  Colorado  and  (Aborning  is 
available  for  sale.  The  ideal  candidate  Is 
someone  who  loves  to  hike  and  fish,  and 
wants  a  good  return  on  his/her 
investment.  Tom  at  (303)  779-0880. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  S  DARKROOM 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CK(5ptical  213/372-0372. 

COMPUTER  SOFTWARE 


EQUIPMENT  A  SUPPLIES 
PHOTOTYPESETTING 

Compugraphic  MCS  100  syste.Ti.  2 
terminals  with  laser  printer.  16  fonts 
and  power  page  software  and  ruling 
software,  excellent  condition.  Perfect 
for  expanding.  Will  do  some  training. 
Presently  being  used.  (512)  %4-3882. 

FOR  SALE:  Harris  parts  for  2500  and 
2200.  LA  36,  LA  180,  PDP  1135, 
Versatec,  and  Berpee.  Call  (201) 
265-2448.  Leave  messsage. 

LINOTRON  202,  dual  floppy,  $6,000; 
LINOTRON  202,  high-sp^,  hi^-res, 
$8,500: 

LINOTRON  202N,  $11,000; 
LINOTRON  202W,  dual  floppy, 
$17,500. 


2  EXCLUSIVE  IOWA  county  seat 
biweeklies  with  web  plant.  Grossing  $1 
million.  $1.4  million  with  terms. 

HIGH  PROFILE  West  Florida  consumer 
publication.  Highlighting  local  busines¬ 
ses,  lifestyle  advertising.  30,000  free 
circulation  weekly  in  growth-oriented 
publication.  Terms  to  right  buyer. 
$495,000. 

OUTSTANDING  BREED  publication  for 
horse  industry.  Growth-oriented,  on  the 
brink  of  new  profits.  Well  established, 
management  in  place,  if  needed.  Busi¬ 
ness  could  be  moved  to  new  location. 
$825,000. 

SOUTH  DAKOTA  county  seat  exclusive 
weekly  with  separate  printing  web 
plant.  Gross  $1,175,00(1.  Both  highly 
profitable.  Publisher  seeks  retirement. 
Terms  to  qualified  buyer. 

MIDWESTERN  WEEKLY  GROUP  gross¬ 
ing  $960,000,  6-unit  press  central 
plant.  $1.1  million. 

EXCLUSIVE  OZARKS  county  seat  week¬ 
ly,  good  cash  flow,  4,000  paid  circula¬ 
tion,  well  equipped,  growing  area,  real 
estate  included  in  $340,000  price. 

MISSOURI  OZARKS  weekly  and  shop¬ 
per,  $232,000  gross,  building  for 
$260,000.  Terms. 

For  details  on  any  of  these  newspapers, 
please  contact: 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

FO  Box  492  Bolivar,  MO  65613 


PROFITABLE,  PRIZE  WINNING  north¬ 
east  Iowa  weekly,  3,600  paid,  for  sale 
at  less  than  its  $315,000  gross.  Two 
central  Iowa  weeklies,  $70,000  gross, 
only  $60,000,  including  good  building. 
Northern  Missouri  weekly,  $200,000 
gross,  with  excellent  building,  reason¬ 
able.  John  E.  van  der  Linden,  broker. 
Box  275,  Spirit  Lake,  lA  51360. 

PROFITABLE  WEEKLY  newspaper/, 
shopper  in  growing  community  near 
Eugene,  OR.  Macintosh-laserwriter 
equip.  Gross  $100K,  Price  $65K, 
$30K  down,  terms.  PO  Box  11224, 
Eugene,  OR  97440. 

WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

Consider  selling  your  newspaper  and 
have  a  circulation  of  over  4,000.  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

Small  Rural  Newspaper  or  agricultural 
publication  wanted.  Will  buy  outright  or 
make  deal  for  experienced  manage¬ 
ment.  We  are  interested  in  building  a 
national  rural  circulation.  Call  David 
Firebaugh  (800)  999-9345. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

America’s  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 

A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 

CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
rererences.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 

DAILY  &  WEEKLY  NEWSPAPERS. 

KEVIN  S.  PAPPERT 
(313)  683-2963 

J.  BLENKARN  HOLDINGS 
Canada's  foremost  authority  in 
circulation  telemarketing 
Is  now  available  in  the  U  3.  A. 

Jeff  Blenkarn  (514)  227-6478. 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


SERVICE  &  REPAIR 

WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


_ MAILROOM _ 

For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  "Toll  Free"  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (8(X)) 
527-1668  or  (214)869-2844. 

Kansa  320  inserter.  4  station  double 
out.  (409)  753-3208  or  423-3797. 

Model  705  Xerox/Cheshire 
Address  Card  Lister 
7  years  old.  Used  very  little 
and  in  excellent  condition. 

$495  or  Best  Offer. 

Call  (312)  834-0900,  ext.  314 

Muller  227  inserter.  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 

RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 

TYPACK  USA 

Exclusive  North  American  Agent  for 
"Hit"  tying  machines.  Several  models 
available  Tor  all  newspaper  mailroom 
applications.  We  stock  parts  for  ail 
makes  of  tying  machines!  Buy-Sell- 
Trade.  GREAT  prices  on  quality  twine 
and  poly-tape  shipped  from  our  ware¬ 
houses  nationwide.  Call  TOLL-FREE 
l-(800)  545-5408. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


ATTENTION  ADVERTISERS: 

E&P’s  offices  will  be  closed  on 

Tuesday,  July  4th,  independence  Day. 

Please  senci  your  ad  copy  in  early  to  meet  the 
Friday,  June  30th,  1 2  noon  (EST)  deadline 
for  the  July  8th  issue. 


BOB  WEBER  (216)  831-0480 
FAX  LINE  (216)  831-1628 _ 

MCS  8668,  90  Day  Part  Warranty, 

$10,000; 

MCS  100  Front  End,  1  Terminal,  512K 
2  floppy  Drives,  $3500; 

MCS  1(50  WORKSTATION,  Monitor  and 
Keyboard,  $1250. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628 

RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

_ PRESSES _ 

2  GOSS  URBANITE  PRESSES 
We  are  offering  exclusively  2-7  unit 
22-3/ A"  Urbanite  presses.  Both  are  in 
exceptionally  good  condition  and  can  be 
viewed  in  operation.  These  can  be 
supplied  with  additional  add-on  mono 
units  or  3-color  units.  Available  in 
September  ’89. 

Also,  we  offer  for  sale  on  22-3/4"  Urba¬ 
nite  press  with  5  units,  one  3  color  unit, 
800  series,  4  Cary  pasters.  Operating 
now.  Available  Oct.  ’89. 

BELL  CAMP  INCORPORATED 
(201)  492-8877  Fax  (201)  492-9777 

Fincor  Mag.  Amp.  Control  panel  and  40 
horsepower  drive.  $2500.00. 

(812)  385-2525. _ 

FOR  SALE:  1988  newspaper  stacker 
model  V-650  with  Compucount  Batch 
Counter  Marker.  Purchased  in  July 
1988  from  SMC.  Very  good  condition. 
Asking  $39,000.  Call  Phil  Markward  at 
(219)  347-0400. 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offse\  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
(206)  387-0097 

_ FAX  206-387-9090 _ 

GOSS  URBANITE 

22"  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 
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FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder 
12-Fully  automatic  45"  reels 
New  Gb  drives  in  1984 
Excellent  folders,  for  flexo,  offset 
ONE  GOSS  MARK  V  8-UNIT  PRESSES 
8  -  Units,  digital  reels 
1  -  Halt  deck 
8  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

ONE  GOSS  MARK  V  6-UNIT  PRESS 

6  -  Units,  digital  reels 
1  -  Half  deck 

4  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4" 

ONE  GOSS  MARK  II  PRESS  22-3/4" 

8  -  Units,  digital  reels 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SITR  motor  and  drive  in  1986 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16" 

Each  consisting  of: 

7  -  Goss  Mark  II  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (913)  492-6217 


GOSS  URBANITE  (Presently  in  use) 
6  Printing  Units 
2  Three  Color  Satellites 
2  Folders  (One  1/4  folds) 

6  Automatic  Splicers  and  Infeeds 

For  Sale  Owner 
Contact:  A.  C.  Andrews 
(901)  423-1340. 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


LET  OUR  RECENT  NEW  SALES 
SUCCESS  SAVE  YOU  MONEY  ON 
TRADE-IN  PRESSES 

2- Unit  Color  King  w/KJ6  folder, 
autolube 

8-Unit  Color  King  W/KJ8,  upper  former, 
KJ6  (1983),  25,000  IPH 

3- Unit  News  Kingw/KJ6  folder  (1973), 
from  small  AR  weekjy. 

5- Unit  News  King  (1976),  can  be  seen 
in  operation  doing  quality  work 

4- Unit  Goss  Comm.  w/Comm.  folder 
from  wkly.  Wl  paper,  extra  clean 

6- Unit  Goss  Community  Press  (1977) 

7- unit  1987  Goss  Community  press 
with  2  SSC  folders;  can  be  seen  in 
operation. 

5- Unit  1976  Goss  Community  located 
at  Midwest  daily;  can  be  seen  in  oper¬ 
ation;  clean  -  priced  to  sell 

4-Unit  Web  Leader  press  w/8  web  folder 
(1976),  20,000  IPH 

1 -Quadra-Color  unit  (1981) 

Baldwin  count-o-veyor 

All  equipment  offered  "as-is”  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office 
(913)  236-4127 
5300  Foxridge  Drive 
Mission,  Kansas  66202 
Contact:  Terry  Morton 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floe 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

7-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- Unit  Community,  SC  folder  1968/74 

5- Unit  Community,  SSC  folder 
1978/80 

6- Unit  Community  (4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

4-Unit  Urbanite  U-528,  Urbanite  1/2  & 
1/4  page  folder 

10-Unit  Urbanite  U-664  with  upper 
former 

HARRIS  COTTRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,  JF7  folder  1975 

MISCELLANEOUS 

4- Unit  Web  Leader,  “as-is"  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


NEWSKING,  5  units,  2  stacked  sidelay, 
five  roll  stands,  KJ6  1/2  1/4  folder, 
complete  press.  Must  sell,  make  offer. 


Worry  compounds  the 
futility  of  being 
trapped  on  a  dead¬ 
end  street.  Thinking 
opens  new  avenues. 
Cullen  Hightower 


WEB  OFFSET  PRESSES 

8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 
5-Units  Hantscho  MK  II 
8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 
1  Hantscho  Sheeter  w/Patent  Perforator 
4  Hantscho  Infeeds 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK.  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 


WANTED  TO  BUY 

Small  daily  newspaper  seeking  inserting 
equipment.  Prefer  3  or  4  pocket  but  will 
consider  more  if  priced  right.  Call  Phil 
Markward  at  (219)  347-0400. 


HELP 

WANTED 


_ ACADEMIC _ 

BRIAR  CLIFF  COLLEGE  is  seeking  an 
Instructor/Assistant  Professor  in  Mass 
Communications  to  teach  B&W  and 
color  photography,  photo  editing, 
desktop  publishing,  publication  design 
and  introductory  radio/TV.  Also  serve  as 
faculty  advisor  to  the  student  bi-weekly 
newspaper.  Send  letter  of  application, 
resume,  and  the  names,  addresses  and 
telephone  numbers  of  three  profession¬ 
al  references  by  July  5,  1989,  to:  Di. 
Jeffrey  B.  Willens,  Executive  Vice  Presi¬ 
dent,  Briar  Cliff  College,  Box  2100, 
Sioux  City,  Iowa  51104,  (712)  279- 
5403.  AA/EOE. 


ADMINISTRATIVE 


Curator  of  Nieman 
Foundation 


Harvard  University  invites  applications  and  nominations  for  the  posi¬ 
tion  of  Curator  of  the  Nieman  Foundation  for  Journalism.  The  Univer¬ 
sity  seeks  applicants  who  have  had  at  least  20  year;;;’  experience  in 
journalism  and  who  have  held  significant  positions  in  print  media  or  in 
broadcasting.  Applicants  must  possess  a  broad  and  deep  understanding 
of  the  principles  and  practices  of  journalism  and  be  able  to  articulate 
views  concerning  journalism  to  a  world  wide  audience.  The  curator 
must  also  serve  as  a  mentor  to  promising  journalists  and  participate 
actively  in  shaping  programs  and  seminars  for  Fellows  and  in  the 
intellectual  life  of  the  University.  The  curator  must  have  extensive 
contacts  in  journalism  and  be  able  to  expand  the  foundation’s  program 
of  outreach  in  helping  to  identify  future  fellows,  both  from  the  United 
States  and  abroad.  The  curator  must  possess  significant  administra*!'  '?, 
management  and  fundraising  abilities.  Applicants  must  express  a  long¬ 
term  commitment  to  serve  as  curator. 


All  applications  and  nominations  should  be  sent  to: 

John  Shattuck,  Chair,  Nieman  Search  Committee,  Massachusetts 
Hall,  Harvard  University,  Cambridge,  MA  02138.  An  affirmative 
action/equal  opportunity  employer. 


.1 


Harvard 

University 


V'  a 


ADMINISTRATIVE 


ASSISTANT  EMPLOYEE 
RELATIONS  MANAGER 

Major  downtown  communication  firm  is 
seeking  an  individual  to  assist  the 
Employee  Relations  Manager  in  the 
daily  function  of  the  fast  paced  Person¬ 
nel  Department. 

Qualified  candidate  has  5  years  experi¬ 
ence  in  the  personnel  field  and  has 
experience  with  computerized  person¬ 
nel  system. 

Duties  will  include  training  and  deve¬ 
lopment  of  supervisors,  coordination  of 
computer  functions,  salary  administra¬ 
tion  and  all  other  aspects  of  employee 
relations. 

We  offer  an  excellent.starting  salary  and 
an  exceptional  benefits  package.  (Quali¬ 
fied  candidates  should  send  their 
resume,  including  salary  history,  to: 
Box  3875,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


CONTROLLER  -  Zone  8  -  21,000  daily 
newspaper.  Responsible  for  manage¬ 
ment  of  all  accounting  operations  and 
business  computer  activities  as  well  as 
for  operating  and  capital  budgets,  inter¬ 
nal  control  systems  and  Federal  income 
taxes.  CPA  and  management  experi¬ 
ence  required,  newspaper  experience 
highly  desirable.  Excellent  benefits  and 
advancement  potential.  EOE.  Qualified 
applicants  should  submit  resumes 
including  salary  requirements  to  Box 
3884,  Editor  &  Publisher. 


*  ^  -  'V-' 


ADVERTISING 


ADVERTISING  DIRECTOR 

We  are  seeking  an  experienced  sales- 
oriented  leader  for  a  seven-day  family- 
owned  23,000  circulation  newspaper 
with  a  reputation  for  excellence  for  all 
areas.  Excellent  market  with  new  shop¬ 
ping  mall  and  centers  under  construc¬ 
tion.  One  of  the  finest  communities  in 
the  midwes:.  Dominant  medium  in  a 
seven-county  market  but  we  are  seeking 
an  aggressive  individual  who  will 
manage  as  a  challenger.  All  applica¬ 
tions  will  be  held  in  strict  confidence. 
Reply  to  Don  Bucknam,  Publisher,  The 
Republic,  333  Second  St.,  Columbus, 
IN  47201. (No  phone. calls,  please) 


ADVERTISING  SALESPEOPLE 
Year  old  weekly  community  newspaper 
in  beautiful  northern  California.  90-day 
guarantee,  commission  thereafter. 
Established  client  list  plus  cold  calling, 
in  Resumes  to  Betty  McCann,  828  Merk- 

iinq  ley  Ave.,  Wes)  Sacramento,  CA  95691 

or  (916)  372-6397. _ 

ADVERTISING  MANAGER 
If  you've  got  the  ability  to  sell  yourself 
and  your  abilities  to  the  publisher  of 
this  Wisconsin  daily  newspaper,  then 
m  chances  are  you’re  the  one  to  be  our 

advertising  manager.  We've  got  an  able 
[,  and  eager  staff  just  waiting  for  your 

guidance  and  direction  in  helping  to 
ig-  develop  new  advertising.  We  are  in  a 
competitive  market  so  m  prepared  to 
make  plenty  of  outside  sales  calls  and 
be  ready  for  a  challenge.  In  return  we 
offer  a  competitive  salary  and  full  bene¬ 
fits  package.  Reply  to  Box  3913,  Editor 
&  Publisher. 

ADVERTISING  SALES 
South  Florida  daily,  25,000  circula¬ 
tion,  seeks  high  energy,  experienced 
sales  professional.  Experience  in 
competitive  market  a  plus.  Immediate 
availability  preferred.  We  have  lots  of 
palm  trees  and  beautiful  beaches  to  go 
along  with  a  fair  compensation  pack¬ 
age.  Please  send  a  resume  to  Box  3911, 
'  Editor  &  Publisher. 
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ADVERTISING  DIRECTOR  to  manage 
retail  sales  for  strong,  58-year-old 
weekly  and  shopper  group  in  New  York 
City.  Send  resume  to  Frank  Griffin, 
8723  Third  Ave.,  Brooklyn,  NY  11209. 


ADVE  RTISING  DIRECTOR 
For  6-day  20,000  daily  with  TMC 
product  in  Zone  2.  Only  motivated 
persons  with  people  skills  need  apply. 
Competitive  market  with  many  week¬ 
lies.  Must  have  classified  or  retail 
I  management  experience.  Outstanding 

I  benefits  package.  Good  salary  plus 

^  MBO's.  This  is  a  key  position  with  excel¬ 

lent  growth  potential  with  Ottaway 
Newspapers  Incorporated.  Send  resume 
and  salary  history  in  confidence  to 
Richard  J.  Anthony,  Publisher,  The 
Daily  Star,  PO  Box  250,  Oneonta,  NY 
13820. 


ADVERTISING  DIRECTOR 
For  16,500  7-day  daily.  In  charge  of 
retail  and  classified  stan,  handle  mark¬ 
eting  and  some  commercial  printing. 
Experienced  only.  Immediate  opening. 
Write  only  to  J.P.  Matasich,  Publisher, 
Ypsilanti  Press,  20  E.  Michigan  Ave., 
Ypsilanti,  Ml  48198. 

ADVERTISING  DIRECTOR 
Dover,  Delaware 

The  Delaware  State  News,  a  24,000 
plus  morning  daily,  seeks  an  exper¬ 
ienced  manager  with  strong  people 
skills  to  direct  and  train  display  and 
classified  staffs,  handle  key  major 
accounts.  Successful  experience  work¬ 
ing  with  agencies  and  chain  store  ad 
managers  a  plus.  Submit  resume,  cover 
letter,  salary  history,  requirements  to 
General  Manager,  Delaware  State 
News,  PO  Box  737,  Dover,  DE  19903. 


CLA.SSIFIED  MANAGER 
Experienced  classified  or  assistant 
manager  with  strong  skills  in  training, 
motivation,  and  account  development 
needed  for  7-day  AM  daily  with 
20,0000  plus  circulation  in  Zone  2. 
Send  resume  and  cover  letter  to  Box 
3921,  Editor  &  Publisher. 


CLASSIFIED  SYSTEMS/ 
DEVELOPMENT  MANAGER 

The  Providence  Journal-Bulletin  is 
seeking  a  people-oriented  manager  to 
join  its  highly  successful  classified 
advertising  team  in  one  of  Newsweek’s 
"hottest”  American  cities. 

Tnis  individual  will  be  responsible  for 
all  classified  systems  -  front-end,  PCs 
and  telephone  -  and  for  MIS  reports,  but 
will  not  be  a  frustrated  programmer. 
Other  major  responsibilities  include: 
supervising  a  support  staff  of  twelve; 
identifying  marketing  opportunities, 
assisting  in  the  development  of  market¬ 
ing  plans  and  monitoring  their  perfor¬ 
mance;  and  senring  as  the  department’s 
liaison  with  our  mechanical,  systems 
and  research  departments. 

The  ideal  candidate  will  have  classified 
advertising  and  supervisory  experience 
and  an  understanding  of  computer 
f  systems  and  their  capabilities.  Excel¬ 
lent  interpersonal  and  communications 
skills  are  a  must. 

The  Journal-Bulletin  has  a  160-year 
tradition  of  local,  independent  owner¬ 
ship,  technological  innovation  and  jour¬ 
nalistic  excelTence  and  was  recently 
named  New  England’s  "Newspaper  of 
the  Year". 

We  offer  an  excellent  smarting  salary  and 
oenefits  package  that  includes  a  401(k) 
savings  plan  and  educational  assis¬ 
tance.  Please  send  a  resume  and  a 
cover  letter  outlining  your  qualifications 
and  salary  history  in  confidence  to: 

Don  Zimmerman 
Assistant  Personne'  Director 
The  Providence  Journal-Bulletin 
75  Fountain  Street 
Providence,  Rhode  Island  02902 


CLASSIFIED  ADVERTISING  MANAGER 
We  are  seeking  a  talented,  energetic 
sales  professional  to  manage  a  classi¬ 
fied  advertising  staff  of  a  30,000  circu¬ 
lation  daily.  Candidate  must  have 
strong  skills  in  management,  training 
and  motivation.  Camex  system  know¬ 
ledge  a  plus.  Attractive  salary,  benefits 
and  incentives.  Send  resume  and  salary 
history  to  Kevin  Kelly,  Advertising 
Director,  Daily  Evening  Item,  PO  Box 
951,  Lynn,  MA  01903. 


CUSSIFIED  SALES  SUPERVISOR 
Seeking  experienced  classified  sales 
supervisor  to  manage  a  staff  of  eigh¬ 
teen.  West  Coast  Florida  newspaper 
with  an  average  daily  circulation  of 
80,000-plus  and  Sunday  circulation  of 
100,000-plus.  Direct  sales  efforts  in  an 
exploding  growth  market.  Must  be  a 
promotional-minded  person  with  good 
sales  and  people  skills.  Good  salary  and 
full  benefits.  Send  resume  to  Mary  Ann 
Vysa,  Personnel  Manager,  News-Press 
Publishing  Co.,  2442  Anderson  Ave., 
Fort  Myers,  FL  33901. 


CLASSIFIED  ADVERTISING  MANAGER 
Northern  New  Jersey  suburban  news¬ 
paper  group  seeks  experienced  classi¬ 
fied  advertising  manager.  Must  have 
phoneroom  experience,  both  in  and 
outbound,  preferably  in  a  competitive 
market.  Will  supervise  inside  staff  of  six 
plus  and  outside  staff  of  four.  Plenty  of 
room  for  advancement  with  a  growing 
established  organization.  Excellent 
salary  and  benefits.  Reply  in  confidence 
to  Box  3925,  Editor  &  Publisher. 


JOB  WITH  A  FUTURE 
Immediate  opening  for  a  classified 
advertising  manager  at  this  mid-size 
Wisconsin  daily  newspaper.  Must  enjoy 
selling  and  working  with  the  staff  and 
the  public,  through  an  organized  selling 
program.  Self-starter  who  can  and  will 
get  the  job  done.  Good  salary  and  bene¬ 
fits  for  the  right  person.  Excellent 
opportunity  for  advancement  at  the 
newspaper.  Reply  to  Box  3914,  Editor 
&  Publisher. 


MIDWEST 

Major  metropolitan  daily  newspaper  is 
seeking  a  senior  account  executive. 
Responsibilities  include  maintaining  a 
$4  million  territory,  making  top-notch 
company  presentations  and  competent¬ 
ly  handling  the  needs  of  individual 
accounts.  An  outstanding  opportunity 
for  anyone  with  three  to  five  years  exper¬ 
ience  who  would  like  to  move  up  from  a 
smaller  newspaper.  Excellent  benefits 
and  compensation  package.  Send 
resume  and  sample  of  presentations  to 
Box  3904,  Editor  &  Publisher.  An  Equal 
Opportunity/Affirmative  Action 
Employer. 


OUTSIDE  SALES  MANAGER 
Classified 

This  is  a  unique  opportunity  for  the 
experienced  sales  manager  to  join  the 
oldest  continuously  published  news¬ 
paper  in  the  nation.  The  Hartford  Cour- 
ant  is  looking  for  the  spscisi  individual 
whose  leadership  and  sales  motivation¬ 
al  ability  can  inspire  an  established 
staff  to  succeed  in  outside  classified 
display  sales.  College  degree  and  prior 
management  experience  is  required. 
Interested  parties  call  Colleen  Barry, 
Employment  Manager,  The  Hartford 
Courant  (203)  241-3810. 

An  equal  opportunity  employer. 


SALES  PROFESSIONAL  NEEDED 

Come  sell  with  America’s  #1  advertis¬ 
ing  team.  The  Ora-ge  County  Register. 
Call  Earl  Rush  !71-r)  953-4982. 


REGIONAL  ADVERTISING 
SALES  MANAGER 

Lee  Enterprises,  Inc.,  a  Davenport, 
Iowa  based  communications  firm,  is 
developing  a  regional  sales  team 
charged  with  coordinating  regional, 
retail  chain,  majoi  account,  and  nation¬ 
al  sales  among  our  18  newspaper 
divisions. 

The  regional  sales  manager  will  work 
closely  with  advertising  managers  to 
identify  opportunities  for  increased 
revenue,  make  regional  and  national 
sales  calls,  and  develop  creative  pack¬ 
ages  for  target  accounts.  Our  team  will 
also  coordinate  regional  and  national 
sales  efforts  with  our  national  represen¬ 
tative  firms  and  take  an  active  role  in 
the  activities  of  the  reps. 

Only  accomplished  advertising  persons 
with  major  account  and  a  national  or 
regional  experience  should  apply. 
Extensive  travel  required.  Base  salary  cf 
$30-35,000  plus  bonus,  with  benefits 
package.  Apply  with  a  resume  and  solid 
letter  selling  yourself  to:  Sue  Sharp,  Lee 
Enterprises,  Inc.,  130  E.  Second  St., 
Davenport,  lA  52801. 

Equal  Opportunity  Employer. 


RETAIL  ADVERTISING  MANAGER 
If  you're  an  aggressive  leader  who  can 
motivate  others,  you  may  be  the  retail 
advertising  manager  we  are  looking  for. 
We’re  a  group-owned,  award-winning, 
7-day  morning  paper  with  a  circulation 
above  22,000.  We  need  a  manager  who 
can  lead,  direct  and  train  a  staff  of 
seven  outside  salespeople  in  addition  to 
promoting  the  product;  planning 
special  sections;  developing  and  imple¬ 
menting  marketing  strategies;  assisting 
with  the  development  of  the  annual 
budget;  and  overseeing  the  day-to-day 
operation  of  the  department.  Five  years 
of  hands-on  experience  in  sales 
management  is  required,  and  a  degree 
in  marketing  is  preferred.  We  offer  a 
good  starting  salary  and  bonus  plan, 
major  corporate  benefits  and  opportuni¬ 
ty  for  advancement  within  the  group. 
Please  send  your  resume,  salary  history 
and  present  salary  requirement  to  Patri¬ 
cia  Goodwin,  The  Leaf-Chronicle,  PO 
Box  829,  Clarksville.  TN  37041.  EOE. 


HELP  WANTED 


ARTIGRAPHICS 


EDITORIAULAYOUT  ARTIST 

Have  backpack,  will  travel? 

Europ^n  Stars  and  Stripes,  headquar¬ 
tered  in  Darmstadt  West  Germany,  is  a 
daily  135,(X)0-circulation  paper  serv¬ 
ing  American  service  members  and 
their  families  overseas.  We  need  some¬ 
one  with: 

Strong  design  skills  for  layout  of  daily 
features. 

3  years  in  newspaper  or  publications 
field. 

Editorial  drawing  skills  a  must. 
Experience  with  informational 
graphics  on  Macintosh  computer. 
Graphic  or  Fine  Arts  Degree. 

Starting  salary  $23,846  per  annum 
plus  tax-free  living  quarters  allowance, 
group  insurances  and  a  variety  of 
privileges  and  benefits  including  mili¬ 
tary  PX,  commissary,  etc.  Round-trip 
relocation  expenses  paid.  Three-year 
renewable  service  agreement  required. 

If  you  fit  the  bill,  call  (212)  620-3333 
or  write  Room  4(31,  252  7th  Ave.,  New 
York,  NY  10001,  for  an  application 
form  (DA  Form  3433).  Return  it  with  a 
letter,  resume  and  portfolio  directly  to 
the  Civilian  Personnel  Office,  European 
Stars  and  Stripes,  APO  NY  09211. 
Applications  must  be  postmarked  no 
later  than  1  July  1989. 


EDITORIAL  ARTIST 
The  News  and  Observer  Publishing 
Company  has  a  need  for  an  experienced 
artist  for  its  Editorial  Art  Department. 
Responsibilities  include  cartooning, 
black  and  white  illustrations,  air  brush, 
acrylics  and  water  color  art. 

If  you  have  a  BFA  or  ^uivalent,  at  least 
2  years  experience  in  graphic  design 
and  illustrating  for  a  daily  newspap^, 
and  Macintosh  or  other  PC  graphics 
experience,  we  want  you  to  contact  us; 
send  your  resume  including  salary 
history  to: 

Personnel  Department 
The  News  and  Observer  Publishing  Co. 

PO  Box  191 

Raleigh,  NC  27601-9146 


irS  A  CLASSIFIED  SECRET! 

WeHl  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  dis¬ 
card  your  reply. 
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HwmD^wyllwnir  I6IUI00 

A  maiot  meiro  n  the  Northeast  s  seeking  candtjales 
a  iTwwnum  ot  5  years  experience  n  a  conipeMve  eiv- 
ronmeni  Slrongbackground(itranng,salesandprorrio- 
lions,  and  customer  servce  required  A  colege  degree  IS 
a  must  Oppoitunily  lor  advancement  IS  exceienl  Good 
benefits  package 

lloiiiiMwiyllwigir  tism 

A  iTiaior  metro  in  the  noitheeslem  Uraled  Sl^  IS  looking 
tor  a  home  dekvery  manager  v«di  sktnglhs  n  sales  and 
promotions  A  college  degree  is  requted  Persons  must 
have  worked  in  a  urwn  environment  previously  and  a 
conveUve  inarkelplace  Mnmum  of  seven  to  ten  years 
experience  n  newspaper  management  requred  Com¬ 
pensation  package  reludes  excettent  base  salary  plus 
bonus  and  benefils  package 

IhMhgSriwIlmtir  tmm* 

An  East  Coast  ma|or  metro  s  seeking  persons  with  back¬ 
ground  n  sales  and  promobons  to  expand  n  a  rapkfy 
growing  compeUive  marketplace  Prior  working  expe- 
nence  in  ma|or  metro  environmem  requred  Cornpensa- 
ton  deludes  base  salaiy  plus  bonus  plus  company  car 

vRUMHOMraQIf  |Ba,DW 

A  maior  metro  d  the  northwestern  Unied  Stales  6  seek¬ 
ing  a  crculabon  manager  to  supervise  a  staff  of  fifty  plus 
Candktales  rikjsl  be  degreed  and  vvilng  to  develop  mar¬ 
keting  and  sales  straleges  Prior  experienced  running  a 
circuaton  depaitiTient  al  a  rnedum  sized  newspaper  IS  a 
must  Salary  plus  benefits  plus  an  V  B  O 

ZomMmgtr  $4IMI00 

A  500.000  orciiaton  daily  IS  looking  for  a  zone  manager 
with  background  d  vvorkdg  with  independenl  contactors 
Camkdales  should  have  a  stong  sdgle  copy  sales  back¬ 
ground  and  be  willing  to  expand  nto  Ihe  home  dekveiy 
market  wlltiin  six  to  twelve  months  In  adddion  to  salary, 
there  IS  a  twenty  percent  M  B  0  potential  and  a  company 


CkcuWkmDMor  $35^100 

A  30 000  daky  d  the  southeastern  Llniled  Slates  IS  lookdg 
for  a  cxculation  drector  who  can  supervise  a  slafi  of 
twenty  persons  plus  the  makroom.  Strong  background  in 
leiemarkeldg  crucial.  Candklales  should  have  stong 
sales  ark)  promoton  background  plus  a  rninirrium  expe¬ 
rience  of  SIX  years  d  the  industy  College  degree 
preferred  In  addkionlo  salary  bonus  potenial  of  approxi¬ 
mately  twenty  percent  annually  Insurance  programs 
ddude  hospilalizalKd.  dental  and  life  insurance  coverage 
plus  a  401k  plan 

CkciWonDkMlor  $2S^ 

A '0.000  daily  located  in  the  upper  Midwest  is  looking  for  a 
circuit  dkector  who  is  stong  in  sales,  people  skits, 
and  knows  posla  and  ABC  regulatons.  A  degree  is  not 
required  Supervisory  responsibility  for  seven  to  len 
employees  Good  benefits  packaged  addition  to  salary 


HELP  WANTED  | 

CAMERA  ROOM 

CAMERA  OPERATOR 
The  Anchorage  Daily  News,  a  2-time 
Pulitzer  Prize-winning  newspaper, 
needs  a  camera  operator  to  work  with 
our  state-of-the-art  equipment.  Mini¬ 
mum  of  3-5  years  camera  experience 
which  includes  4-color  stripping  and 
color  scanner  operations.  Excellent 
company  benefits,  salary  DOE.  Send 
resume  to  Anchorage  Daily  News,  PO 
Box  149001,  Anchorage,  AK 
99514-9001.  EOE. 

_ CIRCULATION _ 

ASST.  SINGLE  COPY  MANAGER 
Large,  progressive  metropolitan  news¬ 
paper  has  an  opening  on  its  dynamic 
single  copy  management  team.  Quali¬ 
fied  candidates  will  have  successful 
single  copy  promotion  and  marketing 
experience,  proven  leadership  skills  and 
excellent  verbal  and  written  communi¬ 
cation  skills. 

We  offer  an  excellent  benefit  and  salary 
plan,  including  401 K  and  bonus.  Inter¬ 
ested,  qualiflM  candidates  should  send 
resume  with  salary  history  and  require¬ 
ments  to:  Human  Resources  Manager, 
Single  Copy,  PO  Box  70,  Seattle,  WA 
98111-00/0.  No  phone  calls,  please. 

CIRCULATION  MANAGER 
for  successful  New  York  based  daily 
racing  paper.  Hands-on  and  must 
supervise  small  circulation  staff.  Good 
salary  plus  bonuses  plus  benefits  plus 
stock  option.  Excellent  opportunity  for 
Mrson  with  background  and  references. 
Respond  to:  P.  Sinn,  Figs  Form,  Box 
274,  Canal  Street  Station,  New  York, 
NY  10013. 

CIRCULATION  MANAGER 
7-day  AM  daily  with  20,000  plus  circu¬ 
lation  seeks  proven  leader  who  under¬ 
stands  all  facets  of  selling  and  deliver¬ 
ing  a  newspaper.  Marketing  expertise 
and  experience  a  must.  You'll  like  our 
location  in  Zone  2.  Very  livable,  small 
city  near  the  coast.  Send  resume  and 
cover  letter  to  Box  3922,  Editor  & 
Publisher. 


HOME  DELIVERY  MANAGER 
for  20,000  daily  and  Sunday  located  in 
Southern  California.  Smog-free  coastal 
city  60  miles  north  of  L.A.  Must  be  well- 
versed  in  all  aspects  of  home  delivery. 
To  27K  to  start,  advancement  oppor¬ 
tunities  unlimited.  Send  complete 
resume  to  Clyde  Barrow,  Circulation 
Manager,  The  Press-Courier,  300  W. 
9th  St.,  Oxnard,  CA  93030. 

Single  Copy/Transportation  Manager, 
metro  AM/PM,  good  working  knowledge 
of  circulation  software.  Must  be  team 
builder  and  trainer.  In  Zone  8  Reply  to 
Box  3937,  Editor  &  Publisher. 


HELP  WANTED 


Able  to  work  with  local  and  wire  copy/ 
pages  on  deadline  with  equal  aplomb? 
Editor  with  solid  news  judgment,  edit¬ 
ing,  l^out  skills  for  No.  2  news  posi¬ 
tion.  Growing  paper  will  move  in  new 
plant  this  fall.  Excellent  salary  for  the 
right  person.  Resume,  non-returnable 
layout  samples,  three  professional 
references  to  Jamie  Hurly,  Managing 
Editor,  The  Daily  Independent,  PO  Box 
7,  Ridgecrest,  CA  93556.  Application 
deadline  July  10. 


ASSISTANT  NEWS  EDITOR: 

The  Times  News,  paginated,  state-of- 
the-art,  daily  newspaper  serving  south¬ 
ern  Idaho,  IS  looking  for  an  Assistant 
News  Editor  to  join  its  universal  desk 
team. 

This  is  an  ideal  entry  job  for  a  recent 
graduate  or  a  seasoned  pro  looking  for  a 
fast-paced  daily  news  environment 
which  features  the  latest  in  Macintosh, 
Barneyscan  and  Quark  technology  for 
the  news  editing,  graphics  and  imaging 
phases  of  newspaper  production. 

Candidates  should  have  appropriate 
college  training  in  journalism  and/or 
related  field;  editing  and  graphics 
experience;  and  computer  familiarity. 

The  Times  News  is  a  22,000,  7-day 
morning  newspaper  serving  8  counties 
in  beautiful  southern  Idaho.  Outdoor 
recreational  opportunities  abound.  In 
short,  a  great  job  in  a  great  place  for  the 
right  person. 

Send  resume,  cover  letter,  work 
samples  and  names  of  references  to 
Stephen  Hartgen,  Managing  Editor,  The 
Times-News,  Box  548,  Twin  Falls,  ID 
83301. 


ARTICLES  EDITOR  AND  WRITER, - 
REPORTER.  Positions  with  the  National 
Examiner,  a  fast  growing  weekly  tabloid 
based  on  South  Florida’s  Gold  Coast. 
Applicants  must  be  experienced, 
aggressive  and  imaginative,  capable  of 
producing  concise,  snappy  stories. 
Good  pay  and  benefits  package  for  right 
people  looking  for  opportunity  to  work  in 
the  sun  with  other  professionals.  Cover 
letter  and  resumes  to  Cliff  Linedecker, 
Executive  Editor,  National  Examiner, 
5401  NW  Broken  Sound  Blvd.,  Boca 
Raton,  FL  33487.  No  phone  calls. 


HELP  WANTED 


ASSISTANT  BUSINESS  EDITOR  -  The 
Arizona  Republic  needs  a  person  exper¬ 
ienced  in  writing  and  editing  economic 
and  financial  news  to  help  manage  its 
growing  business  department.  Write 
John  Oppendahl,  Managing  Editor,  PO 
Box  1950,  Phoenix,  AZ  85001. 


BUREAU  REPORTER 

Dynamic  reporter  with  love  of  clear  writ¬ 
ing  and  eye  for  detail,  to  work  in  the 
Washington  bureau  serving  the  Army 
Times,  Na'/y  Times  and  Air  Force  Times 
newspapers.  Must  become  conversant 
in  retirement  issues  for  military  fami¬ 
lies.  assist  Capitol  Hill  and  Pentagon 
reporters. 

College  degree/equivalent  and  at  least 
three  years  daily  newspaper  reporting 
experience  required.  Familiarity  with 
military  and  retirement  issues  a  plus. 

We  offer  a  competitive  salary  and  excel¬ 
lent  company  paid  benefits.  Please 
send  cover  letter,  resume  and  clips  to: 
THE  TIMES  JOURNAL  COMPANY 
Human  Resources 
Attn:  Bureau  Reporter  EP-133 
6883  Commercial  Drive 
Springfield,  VA  22159 
EOE 

24  hour  job  line  (703)  750-7435 


BUREAU  REPORTER 
The  Daily  Astorian,  circulation  10,000, 
seeks  a  highly  motivated  experienced 
reporter  capable  of  working  indepen¬ 
dently.  Coverage  duties  of  this  one- 
person  bureau  range  from  municipal 
government  to  features;  crime  to  the 
arts.  We  require  a  quality-minded  repor¬ 
ter  with  judgment,  energy,  self- 
discipline  and  imagination.  Northwest 
candidates  preferred.  Send  resume  and 
clips  to  Tom  Jackson,  News  Editor, 
Daily  Astorian,  Box  210.  Astoria,  OR 
97103. 


BUSINESS  EDITOR 
Award-winning  7-year-old  regional  busi¬ 
ness  monthly  is  seeking  editor.  Experi¬ 
ence  in  editing,  management  and  busi¬ 
ness  writing  required.  Excellent  career 
opportunity.  Publication  is  BPA  audited 
and  member  AABP.  Send  resume  and 
sample  of  work  to  Publisher,  Business 
Report,  PO  Box  1949,  Baton  Rouge,  LA 
70821. 
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HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER 
and 

CITY  DESK  REPORTER 

A  major  metropolitan  newspaper  in  the 
midwest  is  looking  for  a  business  writer 
and  a  city  desk  reporter  with  a  good 
command  of  the  English  language. 
Candidates  must  also  have  the  ability  to 
identify,  secure  and  write  news  stories 
succinctly  and  clearly  against  daily 
deadlines.  Bachelors  degree  and  a 
minimum  of  four  years  experience 
preferred. 

We  offer  an  exceptional  benefits  pack¬ 
age  and  a  starting  salary  in  the  range  of 
$23,000  to  $39,000  depending  on 
years  of  experience.  Qualified  candi¬ 
dates  should  send  their  resume  and 
work  samples  to  Box  3900,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer 


BUSINESS  REPORTER 
The  Arizona  Republic  is  seeking  an 
experienced  reporter  to  cover  business 
and  financial  news.  Write  John  Oppen- 
dahl.  Managing  Editor,  PO  Box  1950, 
Phoenix,  AZ  85001. 


BUSINESS  REPORTERS  &  EDITORS 

Growth-oriented  Cincinnati  publishing 
company  seeks  reporters  and  editors 
with  top-notch  journalism  skills  for 
current  and  future  openings.  Must  be 
accurate,  creative,  willing  to  hustle  and 
care  about  quality.  Must  have  minimum 
of  one  year  of  experience.  Send  resume, 
samples  and  salary  history  tO:  Editor, 
Greater  Cincinnati  Business  Record,  36 
East  Seventh  Street,  Suite  1500, 
Cincinnati,  OH  45202.  An  Equal 
Opportunity  Employer. 

CITY  EDITOR 

Are  you  a  misfit?  May  have  been  fired 
once?  Been  accused  of  being  too 
temperamental?  Too  demanding?  If 
these  are  you,  you  may  be  the  person  for 
us.  You  need  one  more  qualification  to 
make  it:  No  one  has  accused  you  of 
lacking  talent  or  ability.  In  fact,  the 
clincher  may  be  a  couple  of  references 
who  say  you  may  be  too  brillant.  We’re 
70,000  D/S  in  Zone  2.  Send  resume, 
samples  of  stories  you’ve  edited, 
directed  to  Box  3877,  Editor  & 
Publisher. 


CITY  EDITOR  -  Excellent  opportunity  for 
hard-news  oriented  team  player  who 
wants  to  live  in  a  growing  town  with  a 
high  quality  of  life  on  the  scenic  eastern 
shore  of  Lake  Michigan.  You  should 
have  demonstrated  achievement  as  a 
reporter  and  have  one  to  two  years 
supervisory  experience.  You’ll  have 
plenty  of  opportunity  to  sharpen 
management  planning  skills  in  our 
competitive  market.  We’re  19,000 
Monday-Saturday  and  growing.  We’re 
good  -  we  won  the  Michigan  Press  Asso¬ 
ciation’s  general  excellence  award  in 
1988  -  and  we’re  committed  to  becom¬ 
ing  better.  Send  cover  letter  and 
resume,  including  salary  expectations, 
to  Jerry  Ford,  managing  editor,  Holland 
Sentinel,  54  W.  8th  St.,  Holland,  Ml 
49423.  Or  call  (616)  392-2311. 

CITY  EDITOR 

The  Frederick  News-Post,  a  Monday 
through  Saturday,  two-editions-daily 
publication  of  Frederick,  Maryland,  is 
seeking  a  city  editor.  Excellent  writing 
and  management  skills  a  must.  Will 
oversee  a  reporting  staff  of  15,  edit  and 
approve  all  stories.  Assign  stories  and 
determine  play  of  news.  Minimum  five 
years  experience  in  editor  capacity. 
Must  relocate  to  Frederick  County, 
Maryland.  Send  resume  and  salary 
requirements  to  Frederick  News-Post, 
Human  Resources  Dept.,  PO  Box  578, 
Frederick,  MD  21701.  EOE 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR  wanted  at  community- 
oriented  newspaper  in  Rocky  Moun¬ 
tains.  Send  resume  to  Mike  Simmons, 
The  Herald  Journal,  75  West  300 
North,  Logan,  UT  84321. 


CLASSICAL  MUSIC  CRITIC 
The  Pittsburgh  Press  is  seeking  a  music 
journalist  with  solid  news  reporting  and 
enterprise  skills,  plus  a  minimum  of  five 
years  experience  covering  a  major 
league  symphony  orchestra.  The  posi¬ 
tion  also  includes  covering  dance  and 
scheduling  freelance  reviewers.  Send 
cover  letter  outlining  your  philosophy  of 
the  beat,  a  resume  and  a  dozen  clips 
showing  versatility  in  above  areas  to: 
Barbara  Griffin,  AME/Features,  The 
Pittsburgh  Press,  34  Boulevard  of  the 
Allies,  Pittsburgh,  PA  15230.  No 
phone  calls,  please.  Application  dead¬ 
line:  July  20th. 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

Zone  3,  47G  daily  in  very  competitive 
environment  seeks  hands-on  city  editor 
with  strong  management  and  editing 
skills.  We  were  just  named  tops  in  our 
state  for  general  excellence  in  public 
service,  oeating  newspapers  lOx  our 
size.  Reason:  outstanding  repc^ing  and 
editing.  If  you  can  help  continue  that 
effort  send  resume,  salary  requirements 
to  Box  3889,  Editor  &  Publisher. 


COMING  TO  CALIFORNIA? 

Journalists  are  always  welcome  to  tour 
our  plant  and  discuss  current  or  future 
openings.  We  are  located  in  the  Central 
Valley,  two  hours  drive  from  San  Fran¬ 
cisco,  Monterey  and  Yosemite.  Contact 
Personnel  Department,  Lesher  News¬ 
papers  Inc.,  PO  Box  739,  Merced,  CA 
95341.  (2091  722-1511.  EOE. 


HELP  WANTED 
EDITORIAL 


COPY  EDITOR  PLUS 
We  are  looking  for  a  well-rounded  editor 
who  can  perform  any  editing  or  layout 
task  on  the  news  desk.  Must  have  at 
least  two  years  on  the  desk  of  a  profes¬ 
sional  daily.  More  would  be  better. 
Opportunity  for  advancement.  Over¬ 
night  shift  for  5:15  AM  press  start.  This 
7-day  Gannett  newspaper  serves  an 
exciting,  highly  competitive  suburban 
market  one  hour  from  New  York  City. 
Send  resume  and  tearsheets  to  Laura 
Harrigan,  Executive  News  Editor,  The 
Courier-News,  PO  Box  66(X),  Bridgewa¬ 
ter.  NJ  08807. 


E&P  Employment 
Zone  Chart 
on  page  55. 


The  Food  and  Agriculture  Organization  of  the  United  Nations 
Invites  Applications  for  the  Post  of 


CHIEF  EDITOR,  CERES  AAAGAZINE 

at  its  Headquarters  in  Rome,  Italy 

•  Duties:  To  assume  overall  editorial  responsibility  for  the  content  and  presentation 
of  CERES,  the  FAO  Review  edited  in  English  and  distributed  worldwide  in  Arabic, 
English,  French,  and  Spanish  editions.  To  develop,  in  consultation  with  editorial 
team,  an  annual  editorial  plan.  To  supervise  the  work  of  a  multilingual  editorial 
team  including  both  staff  and  free-lance  contributors,  maintaining  high  journalistic 
standards.  To  initiate  and  maintain  contact  with  information  sources  both  inside 
and  outside  the  Organization  and  with  potential  contributors  to  the  Review. 

•  Requirements:  University  degree  in  journalism,  agriculture,  economic,  social  or 
political  science  or  history.  Ten  years’  experience  in  writing  for  and  editing  English 
language  periodicals  or  newspapers.  Thorough  experience  in  modern  techniques  of 
magazine  presentation  and  production.  Excellent  knowledge  of  English  and 
demonstrated  ability  to  write  clearly  and  concisely  in  this  language.  Ability  to  speak 
and  read  Arabic,  French  or  Spanish.  Sound  knowledge  of  international 
development  issues  particularly  with  reference  to  the  Third  World.  Willingness  to 
use  word-processing  equipment.  Familiarity  with  agricultural  matters  desirable. 

•  Benefits:  Relocation,  tax  free  salary,  cost-of-living  adjustment,  education  grant 
and  other  benefits  of  International  Civil  Service. 


Please  send  detailed  curriculum  vitae  not  later  than  26  July  1989  quoting 
VA  397-GII/EP  to:  Personnel  Officer  GID/FAO  -  Via  delle  Terme  di  Caracalla 
00153  Rome  -  ITALY. 
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COPY  EDITORS 

The  Ann  Arbor  News,  honored  by  ASNE 
as  one  of  the  top  fourteen  community 
newspapers  in  the  country,  is  expanding 
its  copy  desk.  We're  looking  for  two 
editors  who  know  how  to  polish  copy, 
write  sparkling  headlines  and  layout 
attractive  pages.  Ann  Arbor,  home  of 
the  University  of  Michigan,  is  an  excit¬ 
ing  place  to  live  and  work.  Send  resume 
and  layout  samples  to  David  Bishop, 
Associate  Editor,  PO  Box  1147,  Ann 
Arbor,  Ml  48106. 


COPY  EDITOR/PAGE  DESIGNER 
Immediate  opening  for  a  strong  team 
player  on  a  features  desk  committed  to 
excellence  in  producing  lively  Style, 
Travel.  Food,  Fashion  and  Calendar 
sections  for  the  Houston  Post.  Must 
excel  in  page  design  (color  fronts  and 
inside  pages),  possess  strong  copy¬ 
editing  and  headline-writing  skills,  pay 
attention  to  detail,  have  three  to  five 
years  newspaper  experience.  Competi¬ 
tive  pay.  Send  resume,  samples  of 
headlines,  editing,  color  and  B&W  page 
designs  including  section  fronts  and 
inside  pages,  along  with  three  profes¬ 
sional  references  and  cover  letter  stat¬ 
ing  how  your  abilities  fit  our  needs,  and 
date  of  availability  to:  Lori  Schaeffer, 
Chief,  Features  Designs  and  Editing 
Desk,  The  Houston  Post,  PO  Box  4747, 
Houston,  TX  77210-4747. 


COPY  EDITOR 

needed  for  southwest  Florida's  fastest 
growing  seven-day-a-week  morning 
newspaper.  This  is  the  top  job  on  this 
four-person  desk.  Applicants  must  have 
experience  as  a  reporter  and  have  good 
la^ut  and  desk  skills.  Sair'y  commen¬ 
surate  with  experience.  Contact  Jim 
Gouvellis,  Managing  Editor,  Charlotte 
Sun  Herald,  23170  Harborview  Rd., 
Charlotte  Harbor,  FL  33980  (813) 
629-2855. 


COPY  EDITOR 

European  Stars  and  Stripes  -  Darms¬ 
tadt,  Germany  -  has  a  vacancy  for  a 
COPY  EDITOR.  Successful  candidate 
will  work  on  the  rim  of  a  night  or  day 
universal  news  desk  performing  editing 
and  headline  writing  duties.  Qualified 
applicants  must  have  5  years  general 
experience  including  3  years  on  a 
metropolitan  daily  newspaper.  Begin¬ 
ning  salary  $23,846.00  plus  tax  free 
housing  allowance,  group  insurance 
and  a  variety  of  privileges  and  benefits 
including  military  PX,  commissary,  etc. 
Round  trip  transrortation  and  moving 
expenses  paid.  Three-year  renewable 
service  agreement  required.  Call  our 
New  York  office  (212)  620-3333, 
between  9AM  and  5;30PM  Monday 
through  Friday  for  an  application. 
Return  it  with  resume,  cover  letter, 
references  and  work  samples  to:  Euro¬ 
pean  Stars  and  Stripes,  Attn:  Civilian 
Personnel  Office,  APO  NY  09211.  Job 
applications  must  be  postmarked  not 
later  than  14  JULY  1989. 


COPY  EDITORS  (News  and  Feature 
Section)  needed  for  42,000  circulation 
daily  in  South  Central  Pennsylvania. 
Familiarity  with  pagination,  Mac  help¬ 
ful.  Must  be  detail-oriented  and  crea¬ 
tive.  Send  resume  to  James  McClure, 
Managing  Editor,  1891  Loucks  Rd., 
York,  PA  17404. 


COPY  EDITOR 

Wanted  in  Annapolis,  MD.  If  you  like 
seafood  and  enjoy  the  water  and  know 
how  to  edit  copy,  this  is  the  job  for  you. 
Write  Tom  Marquardt,  The  Capital,  PO 
Box  911,  Annapolis,  MD  21404.  Send 
resume  and  tearsheets.  Layout  experi¬ 
ence  required.  No  phone  calls,  please. 


COPY  EDITOR 

The  Lansing  State  Journal  is  seeking 
experienced  copy  editors  to  add  creative 
spark  to  solid  and  experienced  copy 
desk  team.  We  are  looking  for  aggres¬ 
sive  editors  who  want  to  work  hard  and 
move  up  quickly  at  an  award-winning 
newspaper  in  a  vibrant  and  growing 
university  and  state  capital  community. 
Design  skills  a  must,  although  we  won't 
lower  our  high  standards  on  word  edit¬ 
ing.  Technical  savvy  desirable.  Great 
opportunity  for  advancement  with  a 
Gannett  newspaper.  Send  resume  and 
clips  to  Tom  Callinan,  Editor,  The  Lans¬ 
ing  State  Journal,  ''20  E.  Lenawee, 
Lansing,  Ml  48919. 


EARN  MONEY  READING  BOOKS! 
$30,000/yr  income  potential.  Details. 
Call  l-(805)  687-6000  Ext.  Y-4261. 

EDITOR 

Community  editor  for  weekly  publica¬ 
tion  in  Tampa  Bay  area  of  Rorida. 
Strong  community  journalism  skills  and 
degree  required.  Experience  in  a  strong 
weekly  a  plus.  Applicants  with  know¬ 
ledge  of  Florida  public  records  and  libel 
law  preferred.  Salary  commensurate 
with  experience.  Excellent  benefits. 
Send  resume  to  Sunbelt  Publishing, 
6214  U.S.  Hwy.  19,  New  Port  Richey, 
FL  34652,  Attn:  Personnel.  EOE 

EDITOR  for  monthly  Jewish  community 
newspaper,  and  other  P.R.  tasks.  Must 
be  experienced  in  writing,  researching, 
layout,  paste-up,  printing,  and  photo 
supervision.  Good  opportunity.  Resume 
to  EVP,  JFRI,  130  Sessions  St.,  Provi¬ 
dence,  Rl  02906  or  call  (401) 
421-4111  for  interview. 


EDITORIAL  WRITER 
The  Lexington  Herald-Leader  has  an 
immediate  opening  on  an  editorial  page 
staff  that  included  two  Pulitzer  finalists 
this  year.  We're  a  Knight-Ridder  AM 
with  a  tradition  of  forceful,  effective 
commenta^  on  state  and  local  issues. 
We're  looking  for  a  graceful  and  persua¬ 
sive  writer;  a  background  in  education 
and  family  issues  would  be  a  plus.  Send 
a  resume  including  references  and  no 
more  than  seven  nonreturnable  clips  to 
David  Holwerk,  Editorial  Page  Editor, 
Lexington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40508.  An  Equal 
Opportunity  Employer,  M'F. 


EDITOR 


CindniMti  based,  FORTTJNE  SOO  company  seeks  editor  with 
extensive  experience  in  trade  publications.  Must  have  familiarity 
with  financial  seivices  industry. 

This  outstanding  opportunity  offers:  full  benefits,  bonuses,  a 
state-of-the-art  technology  working  environment,  and  great 
potential  for  career  advancement. 

Reply  in  confidence  to: 

Editor 

The  Financial  Services  Institute 
250  West  Court  Street  Suite  400  E. 

Cincinnati,  Ohio  45202 
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EDITORIAL  PAGE  EDITOR 
We  seek  a  persen  interested  in  helping 
people  understand  complex  social  and 
political  issues.  Our  editorial  page 
strives  to  reflect  the  values  most  impor¬ 
tant  for  society:  openness  and  fairness. 
Above  all,  we  are  concerned  about  the 
welfare  of  our  community,  especially 
the  vulnerable.  We  affirm  and  celebrate 
community  strength  and  propose  solu¬ 
tions  to  problems.  A  national  survey  has 
Identified  the  Messenger  Inquirer 
(33,000  circulation)  as  one  of  the  best 
small  dailies  in  the  nation.  To  apply, 
send  letter,  resume  and  samples  of  writ¬ 
ing  to  John  Hager,  Editor,  Messenger 
Inquirer,  PO  Box  1480,  Owensboro,  KY 
42302. 

EXPERIENCED  REPORTER  for 
Performing  Arts/Entertainment  beat. 
Movies,  club  scene,  local  theater, 
concerts,  ballet,  symphony.  Send 
resume,  clips,  to  Mary  Durusau,  People 
Section  Editor,  Morning  Advocate,  PO 
Box  588,  Baton  Rouge,  LA  70821. 

FASHION  REPORTER 

A  major  metropolitan  daily  in  the 
midwest  is  seeking  a  reporter  with  a 
minimum  of  three  years  fashion  writing 
experience  to  work  with  the  current 
fashion  writer. 

Applicants  should  have  a  good 
command  of  the  English  language,  the 
ability  to  identify,  secure,  and  write 
news  stories  succinctly  and  clearly 
against  daily  deadlines.  Candidates 
must  also  type  proficiently  and  with 
accuracy.  A  bachelors  degree  is 
preferred.  Box  3874,  Editor  & 
Publisher. 


FEATURES  COPY  EDITOR 
Immediate  opening  on  features  copy 
desk  of  mid-sized  daily  on  East  Coast. 
Primary  duties  to  include  layout,  editing 
and  follow-up  production  of  lifestyle, 
food,  arts  and  entertainment  and 
weekend  pages,  and  compilation  of 
calendars  for  arts  and  weekend 
sections.  Ideal  candidate  has  at  least  1 
year's  experience  on  a  daily  copy  desk, 
but  will  consider  talented  recent  grad 
with  some  hands-on  experience.  Send 
resume  and  work  samples  tO:  Mary 
Mayle,  Features  Editor,  Savannah 
News-Press,  PO  Box  1088,  Savannah, 
GA  31402. 


FEATURE  WRITER/EDITOR 
For  growing  publishing  company  near 
Washington,  DC.  Must  have  3-4  years 
experience,  strong  writing  and  editing 
skills.  Journalism  degree  preferred. 
Send  resume,  cover  letter,  3  published 
feature  articles  to:  Gerry  Snyder,  Editor, 
Campus  USA,  1801  Rockville  Pike, 
Ste.  216,  Rockville,  MD  20352. 

GENERAL  ASSIGNMENT  REPORTER 
European  Stars  and  Stripes,  a  135,000 
circulation  daily,  needs  a  versatile 
general  assignment  reporter  for  its  main 
office  in  Darmstadt,  West  Germany. 
Candidates  must  have  five  years  general 
experience,  including  three  years  on  a 
major  metropolitan  daily  or  wire  service. 
Starting  salary  $23,846  plus  tax-free 
housing  allowance  and  benefits.  Moving 
expenses  p.oid.  Call  our  New  York  office, 
(212)  620-3333,  for  an  application. 
Return  it  with  a  resume,  cover  letter  and 
samples  of  breaking  and  in-depth  news 
reporting  as  well  as  features  to:  Euro- 
pran  Stars  and  Stripes,  Attn:  Civilian 
Personnel  Office,  APO  NY  09211.  Job 
applications  must  be  postmarked  not 
later  than  14  JULY  1989. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


GRAPHICS  DIRECTOR 
The  Dayton  Daily  news  seeks  exper¬ 
ienced  manager  to  oversee  photo  art 
departments.  Strong  supervisory  skills 
and  background  in  informational 
graphics,  Macintosh,  pho  tography 
design  required.  Job  involves  responsi¬ 
bility  for  overall  design  of  the  paper  as 
well  as  daily  duties.  Send  resume  to 
Paula  Grogan,  Deputy  ME,  45  South 
Ludlow  Street,  Dajdon,  OH  45402.  An 
Equal  Opportunity  Employer. 

Help  make  an  award-winning  feature 
section  even  better.  The  San  Jose 
Mercury  News  is  looking  for  an  assistant 
Living  editor.  If  you  have  5  years  of 
experience  reporting  and  editing  on  a 
daily  paper,  including  at  least  2  as  an 
assigning  editor,  and  are  ready  for  life  in 
the  Bay  Area,  we  want  to  hear  from  you. 
Send  us  your  resume,  your  5  best 
reporting  clips  and  a  letter  telling  us 
what  you  can  bring  to  a  lifestyle  section. 
We'd  also  like  to  hear  your  best  success 
story  as  an  editor.  Send  to  Patricia  A. 
Rsher,  AME/Personnel  and  Develop¬ 
ment,  750  Ridder  Park  Drive,  San  Jose, 
CA  95190.  No  phone  calls,  please. 

INVESTOR'S  DAILY 
National  daily  business  newspaper  has 
opening  in  Los  Angeles  for  reporter 
covering  the  stock  m^'rket,  mutual 
funds  and  personal  finance.  Some  busi¬ 
ness  writing  experience  preferred.  We 
are  not  interested  in  people  who  think 
they  know  all  there  is  to  know  about 
these  subjects.  But  if  you're  familiar 
with  Investor's  Daily  and  you  can 
instantly  see  what  a  great  opportunity 
this  is,  you're  probably  what  we're  look¬ 
ing  for.  Resume  anci  clips  to  Wesley 
Mann,  Editor,  1941  Armacost  Ave.,  Los 
Angeles,  CA  9(X)25. 

LEGAL  EDITOR 

We  need  hands-on  managing  editor  to 
take  helm  of  the  nation's  largest  daily 
legal  newspaper.  Law  degree  preferred. 
Newspaper  experience  essential. 
Successful  candidate  must  have  super¬ 
ior  editing  and  organizational  skills  and 
the  ability  to  challenge  a  small  but 
enthusiastic  staff.  Excellent  Los 
Angeles  opportunity  for  an  energetic, 
dedicated,  talented  editor.  Interviews 
will  be  held  in  LA  and  NY  at  the  end  of 
June.  If  you  want  to  be  included,  write 
to  Editor,  Los  Angeles  Daily  Journal,  PO 
Box  54026,  Los  Angeles,  CA  90054- 
0026. _ 

LIFESTYLE/FEATURE  WRITER  needed 
for  six-day  Arizona  daily.  Also,  sports/ 
general  assignment  reporter.  Send 
resume,  references,  salary  require¬ 
ments  and  cli|}s  to  Associate  Publisher, 
Casa  Grande  Dispatch,  PO  Box  C-3, 
Casa  Grande,  AZ  85222. 

MANAGING  EDITOR 

Ready  to  prove  how  good  you  really  are? 
Show  us.  We're  a  15,000  circulation 
Zone  2  daily.  It's  essential  you  have 
creativity,  drive,  a  dedication  to  excel¬ 
lence  and  the  ability  to  help  direct  a 
young,  energetic  staff.  Send  cover 
letter,  pertinent  work  samples  and 
detailed  resume  to  Box  3926,  Editor  & 
Publisher. _ 

MEDICAL  WRITER 

The  Orlando  Sentinel  is  seeking  a  writer 
to  cover  local,  state  and  national  news 
about  medicine  and  health  care.  Appl¬ 
icants  must  have  a  minimum  of  5  years 
reporting  experience,  including  report¬ 
ing  in  this  specialty  field,  and  the  abili¬ 
ty  to  write  about  complex  topics  in  a 
clear,  compelling  way.  The  Sentinel's 
circulation  is  260,000  daily  and 
350,000  Sunday.  Send  resume,  clips 
and  references  to  Michael  Bales,  Depu¬ 
ty  Managing  Editor,  The  Orlando 
Sentinel,  633  N.  Orange  Ave.,  Orlando, 
FL  32801. 

&  PUBLISHER  for  June  24,  1989 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  needed  for 
27,500  daily.  Send  resume  and  salary 
history  to  Jim  Small.  Editor,  Hickory 
Daily  Record,  PO  Box  968,  Hickory,  NC 
28603. 


NEWS  EDITOR 

The  Wausau  Daily  Herald,  25,000 
circulation  7-day  Gannett  newspaper 
has  an  immediate  opening  for  a  news 
editor.  Applicants  should  have  a  degree 
in  journalism  or  related  field  and  at 
least  five  years  newsroom  experience  in 
reporting  and  editing.  Some  manage¬ 
ment  experience  preferred.  Strong 
basic  writing,  reporting  and  editing 
skills  essential.  Person  must  have  lead¬ 
ership  abilities  and  excel  in  interperson¬ 
al  communication  skills.  If  you  are  look¬ 
ing  for  an  opportunity  to  become  an 
integral  part  of  a  newsroom  manage¬ 
ment  team  and  enjoy  a  high  quslity 
lifestyle  offered  in  the  front  yard  of  tne 
beautiful  Wisconsin  North  Woods,  send 
your  resume,  salary  requirements,  and 
writing  samples  to:  Director  of  Human 
Resources,  Wausau  Daily  Herald,  PO 
Box  1286,  Wausau,  Wl  54402-1286. 


NEWS  EDITOR 

Talented,  seasoned.  Imaginative  pro 
needed  to  take  charge  of  16-person 
news  desk.  Finest  editing  and  layout 
skills  required;  superior  news  judg¬ 
ment  essential.  Tribune  Newspapers  are 
fast-growing,  award-winning  papers  in  a 
competitive,  metro  market.  Send 
resume,  clips,  references  and  salary 
requirements  to  Paul  Mowry,  The  Mesa 
Tribune,  120  W.  First  Ave.,  Mesa,  AZ 
85210. 


NEWS  EDITOR/WIRE  EDITOR 
for  Connecticut  PM  9,000  circ.  Send 
resume  and  salary  requirements  to 
Editor,  Manchester  Herald,  PO  Box 
591,  Manchester,  CT  06040.  New 
England  area  candidate  preferred.  No 
phone  calls. 


REPORTER  sought  by  San  Francisco's 
strongest  and  fastest-growing 
community-oriented  weekly,  San  Fran¬ 
cisco  Independent.  We've  grown  from  a 
40,000  circulation  neighborhood 
tabloid  to  a  200,000  city  wide  broad¬ 
sheet  in  the  space  of  two  years.  Our  new 
reporter  must  be  experienced  in  news 
and  features  (two  years  minimum,  daily 
preferred)  and  extremely  adaptable. 
Send  resumes  to  Publisher,  608  Tarav- 
al,  San  Francisco,  OA  94116. 


REPORTER/WRITER.  Needed  by  major 
public  relations  firm.  Position  is  based 
in  SAUDI  ARABIA. 

Act  as  international  liaison  for  premier 
PR/PA  firm  headquartered  in  the  U.S.A. 
Based  out  of  our  offices  in  Riyadh,  you 
will  be  responsible  for  direct  and  on¬ 
going  client  contact  and  for  writing 
informative  technical  articles  for  press 
releases  and  media  placement.  The 
qualified  Reporter/Writer  will  have 
substantial  writing  experience  with 
exposure  to  technical  subjects  as  well 
as  polished  interpersonal  skills.  Over¬ 
seas  experience  would  be  a  plus. 
Receive  an  excellent  salary  in  addition 
to  company-provided  luxury  housing, 
and  full  relocation  expenses  and  fringe 
benefits.  Apply  by  sending  a  cover  letter 
and  detailed  resume  to:  Box  MBWE 
2077,  One  Lincoln  Plaza,  New  York,  NY 
10023.  U.S.A.  Equal  Opportunity 
Employer,  m/f. 


REPORTER  needed  for  upstate  New 
York  weekly.  Entry  level.  Send  resume, 
work  samples  to  The  Greene  County 
News,  30  Church  St.,  Catskills,  NY 
12414.  Attn:  John  Griffin.  No  phone 
calls,  please. 

EDITOR  &  PUBLISHER  for  june 


HELP  WANTED 


EDITORIAL 


REPORTER 

Aggressive  west  Texas  daily,  winner  of  a 
1988  Pulitzer  Prize,  is  building  its 
resume  bank  for  anticipated  openings 
for  cityside  reporters.  One  year  experi¬ 
ence  required.  Send  resume,  clips  and 
references  to  M.  Olaf  Frandsen,  Manag¬ 
ing  Editor,  The  Odessa  Arne- can,  PO 
Box  2952,  Odessa,  TX  79760. 


REPORTERS  with  daily  hard  news 
experience,  for  the  California,  New  Yck 
City,  and  Agriculture  desks.  Send  clips, 
letter,  and  resume  to  Ram  Rieder, 
Managing  Editor,  States  News  Services, 
1333  F  Street,  NW,  Washington,  DC 
20004.  EOE.  States  covers  Washington 
with  a  staff  of  50  and  is  distributed  by 
the  New  York  Times  Syndicate  to  200 
newspapers. 


Seeking  two  talented  copy  editors  and  a 
state  government  reporter  for  a  full- 
color  Upper  Midwest  mid-sized  daily. 
Immediate  openings.  Competitive  pay. 
Send  resume  and  clips  to  Box  3905, 
Editor  &  Publisher. 


SOCIETY  WRITER 

Full-time  writer  wanted  to  provide  styl¬ 
ish,  witty  society/gossip  coverage  for 
Zone  5  metropolitan  daily.  Submit 
resume  and  published  writing  samples 
reflecting  desired  style  by  August  1  to 
Box  3920,  Editor  &  Publisher. 

SPORTS  COPY  EDITOR 
Aggressive,  talented  wordsmith  who 
knows  the  headline  spectrum,  how  to 
get  a  story  to  readable  length,  fights  for 
language  comprehensibility  and  has  the 
perspective  to  recognize  that  some¬ 
times  an  easy  read  does  not  make 
sense.  A  booming  newspaper  in  sports- 
mad  Southern  California.  Write  John 
Garrett,  Press-Enterprise,  Box  792, 
Riverside,  CA  925(12-0792. 


SPORTS  COPY  EDITOR 
(for  a  125,000  all  day  paper)  who  can 
evaluate  stories  for  proper  play,  edit  to 
meet  tough  standards  of  clarity, 
conciseness  and  completeness. 
Produce  lively  layouts  with  up-to-the- 
minute  updating.  College  degree 
preferred.  Two  years  sports  writing  and/ 
or  sports  desk  experience.  Send 
resume,  two-page  autobiography,  work 
samples  to  BilT  Bern,  Sports  Editor, 
Roanoke  Times  &  World-News,  PO  Box 
2491,  Roanoke,  VA  24010.  EOE. 

SPORTS  EDITOR 

For  a  growing,  progessive  morning/ 
Sunday  in  a  major  NCAA  university  town 
near  a  thriving  pro  market,  we  want  a 
sports  editor  who  sees  beyond  scores 
and  stats,  writes  and  copy  edits  well, 
can  direct  day-to-day  coverage,  plan 
features  and  special  sections  and  make 
use  of  full  color  photography  and 
graphics.  Our  goal  is  the  best  sports 
pages  in  the  best  newspaper  in  one  of 
the  nation's  most  beautiful  regions 
where  the  emphasis  is  on  family  values 
and  education.  Send  resume,  clips, 
pages  you  have  designed,  and  a  state¬ 
ment  of  your  philosophy  on  sports 
coverage  to  Ralph  Brem,  Editor,  Domin¬ 
ion  Post,  Morgantown,  WV  26505. 

SPORTS  EDITOR 

Sought  for  small  community-minded 
mid^uth  daily  to  manage  staff  of  two 
others  plus  stringers  covering  preps, 
local  college.  We're  looking  for  a  lively 
writer,  tough  questioner,  challenging 
copy  ^itor  and  good  planner  who  will 
aggressively  cover  sports  news  as  well 
as  games.  Three  years  experience  on  a 
spc^  staff  is  required.  Send  resume, 
clips,  salary  requirements,  letter 
discussing  favorite  sports  to  cover  and 
why  to  Dee  Bryant,  Editor,  The  Leaf- 
Chronicle,  PO  Box  829,  Clarksville,  TN 
37041.  EOE. 
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HELP  WANTED 


EDITORIAL 


MARKETING 


SPORTS  EDITOR 

Mid-sized  Ohio  metropolitan  newspaper 
seeks  a  Sports  Editor  to  direct  coverage 
and  develop  staff.  Please  send  resume, 
samples  of  writing  and  salary  expecta¬ 
tions.  You  might  also  want  to  tell  us 
your  philosophy  of  covering  the  action 
In  a  region  rich  in  high  school  collegiate 
and  professional  athletics.  Box  3902, 
Editor  &  Publisher. 


Staff  Reporter  for  award-winning  east¬ 
ern  Long  Island  community  newspaper 
group.  Special  emphasis  on  business 
reporting.  Related  experience  a  must. 
Salaiy  to  $25,000.  Full  health/major 
medical/dental  benefits.  Retirement 
plan.  Send  resume,  writing  samples  to 
Box  3912,  Editor  &  Publisner. 


State  general-excellence  winner  seeks 
experienced  copy  editor  with  abilify  to 
write  bright-and-accurate  headlines, 
design  sparkling  pages,  meet  deadline 
and  follow  guidelines.  Contact  Burl 
Denson,  news  editor.  The  Meridian 
Star,  PO  Box  1591,  Meridian,  MS, 
39301.  Telephone  (601)  693-1551. 

SUNDAY  MAGAZINE  EDITOR 


A  major  metropolitan  newspaper  in  the 
midwest  is  seeking  a  creative,  highly 
motivated  experienced  editor  for  its 
Sunday  Magazine.  The  candidate  must 
be  able  to  originate,  assign  and  edit 
stories  as  well  as  work  with  a  talented 
six-person  staff  and  free-lancers. 
Bachelors  degree  preferred. 


We  offer  an  excellent  starting  salan  and 
an  exceptional  benefits  package.  (Juali- 
fied  candidates  should  send  their 
resume  and  work  samples  to:  Box 
3899,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


THE  BAKERSFIELD  CALIFORNIAN,  an 
84,000-circulation  daily  newspaper, 
has  the  following  openings: 

-  Teen  Editor.  Job  duties  include  report¬ 
ing,  writing,  editing  and  production  of 
weekly  section. 

-  TV  Editor.  Job  duties  include  report¬ 
ing,  writing,  editing  and  production  of 
weekly  TV  book. 

-  Metro  Reporter.  Job  duties  include 
reporting  and  writing  news  and  feature 
stories. 

Newspaper  experience  required  for  all 
positions. 

Applicants  should  send  resume  and 
appropriate  work  samples  to  John  Irby, 
Managing  Editor,  Bakersfield  Califor¬ 
nian,  P(J  Box  440,  Bakersfield,  CA 
93302.  EOE 


The  Courier-Journal  is  seeking  an  exper¬ 
ienced  business  reporter  to  cover  bank¬ 
ing,  insurance  and  personal  finance. 
Please  send  resume  and  clips  ir.medi- 
ately  to  Sandra  Duerr,  Business  Editor, 
525  West  Broadway,  Louisville,  KY 
40202. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLine.  MediaLine  is  the 
newspaper  irKkJStiys  daily 
updated  job  listing  service. 
Get  the  best  leads  in  the 
business.  Get  MediaLine. 
For  more  information,  call: 

800-237-8073 

in  CA:  408-296-7353 


MARKETING/PROMOTION 

SPECIALIST 

This  challenge  will  produce  satisfying 
results  for  the  right  person  on  the  way 
up. 

Aggressive  marketing  of  two  Eastern 
dimy  newspapers  requires  a  candidate 
with  solid  communication  skills  and 
some  graphic  arts  talent.  Creativity  and 
the  ability  to  work  closely  with  depart¬ 
ment  heads  in  Circulation,  Advertising 
and  News  is  a  must. 

Your  marketing  background  especially 
in  copywriting  will  be  a  plus.  The  ability 
to  organize  and  produce  timely  promo¬ 
tion  material,  point-of-purchase, 
outdoor  and  electronic  campaigns  is 
desired. 

A  college  degree  in  marketing  is 
preferred.  Equivalent  experience  will  be 
considered.  Please  submit  salary 
requirements  and  resume  to: 
Annamarie  Scibilia  Brongo 
Employment  Manager 
Gannett  Rochester  Newspapers 
55  Exchange  Boulevard 
Rochester,  NY  14614-2001 
(Equal  Opportunity  Employer,  M/F) 


MARKETING  MANAGER  -  A  national 
sales  organization  is  looking  for  several 
marketing  sales  managers  for  several 
states.  This  person  should  have  excel¬ 
lent  sales  and  organizational  skills. 
Unlimited  potential  and  a  very  good 
ground  floor  opportunity  for  the  right 
person.  Send  resume  to  A.S.N.,  1890 
Crooks  Rd.,  Troy,  Ml  48084. 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


MARKETING  RESEARCH 

MANAGER  OF 
MARKETING/RESEARCH 
The  Kansas  City  Star  Co.  has  an  imme¬ 
diate  opening  for  a  manager  of 
marketing/research.  This  individual  will 
be  a  marketing  professional,  responsi¬ 
ble  for  the  design,  development, 
implementation,  analysis,  application 
and  presentation  of  a  wide  variety  of 
research  and  other  marketing  informa¬ 
tion  to  support  advertising  sales  efforts 
as  well  as  circulation,  editorial  and 
management  activities. 

College  degree  required  plus  5-6  years 
newspaper  marketing/market  research 
experience.  Excellent  communications 
skills,  strong  analytical/quantitative 
skills  and  working  knowledge  of  dBase 
III  and  various  statistical  software  pack¬ 
ages  are  essential. 

We  offer  an  environment  of  growth  and 
opportunity  in  audition  to  a  competitive 
salary  and  excellent  benefits  package. 
For  confidential  consideration,  please 
send  your  resume  and  salary  history  tO: 

Margaret  LeCates 
Director  of  Marketing  Services 
The  Kansas  City  Star  Co. 

1729  Grand  Avenue 
Kansas  City,  Missouri  64108 


PHOTOGRAPHY 

NEWS  PICTURE  EDITOR 

THE  New  Haven  Register,  a  140,000 
Sunday  and  AM  paper  seeks  an  exper¬ 
ienced  editor  to  handle  news  photo 
assigning  and  picture  editing.  This 
editor  must  have  strong  technical  skills 
in  color  photography,  a  good  knowledge 
of  picture  stories,  and  an  ability  to  work 
well  with  people  from  across  the  news 
room.  New  Haven,  home  of  Yale  Univer- 
isty,  is  a  multicultural  city  with  lively 
entertainment,  arts  and  sports  activi¬ 
ties.  Resume  to  Ken  Randolph,  Director 
of  Photography,  New  Haven  Register, 
40  Sargent  Drive,  New  Haven,  CT 
06511.  No  calls,  please. 
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HELP  WANTED 

PHOTOGRAPHY 

The  Columbia  Daily  Tribune  is  accept¬ 
ing  applications  for  a  photojournalist. 
Only  serious,  experienced  photojournal¬ 
ists  need  apply  to  fill  this  spot  on  our 
nationally  recognized,  award-winning 
daily.  Applicants  are  also  being 
reviewed  for  internships  in  the  photo¬ 
graphy  department.  Send  slide  portfo¬ 
lio,  resume  and  cips  to  Steve  Levin/ 
Chief  Photographer,  Columbia  Daily 
Tribune,  PO  Box  798,  Columbia, 
Mirsouri  65205  or  call  (314) 
87s  5480  for  more  information. 

Big  shots  are  only 
little  shots  who  keep 
shooting. 

Christopher  Morley 

PRODUCTION/TECH 

COMPOSING  SUPERVISOR 
One  of  the  fastest  growing  dailies  in 
Zone  9  is  seeking  the  right  individual  to 
oversee  the  second  snift  operation. 
Must  possess  strong  organizational  and 
leadership  skills  with  a  desire  to 
succeed.  Must  have  five  years  of 
management  experience,  some  college 
helpful.  Don't  miss  this  opportunity  to 
join  a  dynamic  organization.  Send 
resume  and  salary  history  to  Box  3923, 
Editor  &  Publisher 

COMPOSING  SUPERVISOR  for  group  of 
weeklies  on  northeast  Florida  coast. 
Macintosh  typesetting  experience 
preferred.  Fred  DeSapio  (904) 
249-9033. 


HELP  WANTED 
PRODUCTIONITECH 

COMPOSING  ROOM  MANAGER 
For  a  weekly  publication.  Must  have  a 
lot  of  experience  in  managing  people. 
Must  be  very  organized,  good  with  sche¬ 
duling,  must  have  an  upbeat  personality 
to  enhance  morale.  Will  be  managing  a 
department  of  18  which  consists  of 
typesetters,  camera  layout,  paste-up, 
computer  graphics,  proofreaders  and 
communicates  with  sales  staff.  Odd 
hours.  $40,000  per  year.  Benefits, 
bonuses.  Zone  9.  Box  3934,  Editor  & 
Publisher. 

DIRECTOR  OF  OPERATIONS 
tor  Knight-Ridder's  120,000-plus 
Lexington  Herald-Leader.  Responsibili¬ 
ties  include  newspaper  production, 
technology/information  services,  tech¬ 
nical  services  and  building  and  equip¬ 
ment  maintenance  plus  long-range  and 
expense  planning.  College  degree 
(printing  management  preferred)  and  a 
minimum  of  five  years  newspa^ier 
management  experience  required.  Send 
resume  to  K.P.  (Wilson,  Lexington 
Herald-Leader,  100  Midland  Ave., 
Lexington,  KY  40508.  An  EOE,  M/F. 

HEAD  PRESSMAN 

Newspaper  in  Puerto  Rico  with  daily 
circulation  of  240,000  copies  is  seek¬ 
ing  an  experienced  head  pressman, 
fluent  in  Spanish,  to  run  two  (2)  six-unit 
Goss  Urbanite  Presses.  This  position 
offers  $350  weekly.  Starting  salary  and 
benefit  oackage.  Candidate  must  be 
willing  t'  relocate  to  Puerto  Rico.  Appl¬ 
icant  sf  ould  send  resume  to: 

Head  Pressman 
PO  Box  3831 

San  Juan,  Puerto  Rico  00902. 


HELP  WANTED 

PRODUCTIONITECH 

MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  In  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 

PRE-PRESS  MANAGER 

We  are  seeking  an  individual  with  tech¬ 
nical  education  (R.l.T.  preferred)  who 
wishes  to  use  this  positon  as  a  stepping- 
stone  to  production  director.  The  latest 
composition  in  graphics  equipment 
including  laser  scanner.  Newspaper  is 
seven-day  23,000  circulation  midwest 
daily  with  reputation  for  excellence  for 
all  areas.  Community  is  one  of  the  finest 
in  midwest  and  well  located  near  metro¬ 
politan  centers.  All  applications  will  be 
held  in  strict  confidence.  Reply  to  Ed 
Houston,  Production  Director,  333 
Second  Street,  Columbus,  IN  47203. 
(No  phone  calls,  please.) 

The  Lawrence,  KS,  Journal-World,  a 
daily  newspaper  which  is  a  contract 
printing  site  for  USA  TODAY,  has  an 
immediate  opening  for  a  production 
coordinator  on  its  USA  TODAY  opera¬ 
tions.  The  production  coordinator  is 
responsible  for  quality  control  of  the 
product  and  oversees  operations  on  this 
shift;  reports  to  company  management; 
is  the  liaison  with  Gannett/USA  TODAY 
corporate  production;  and  handles 
administrative  tasks  commensurate 
with  the  position.  Offset  printing  experi¬ 
ence  is  desired.  The  salary  is  negotiable 
depending  upon  experience. 

Inquiries  and  applications  should  be 
directed  to  Ralph  Gage,  General  Mana¬ 
ger,  The  Journal-World,  PO  Box  888, 
Lawrence,  KS  66044.  Phone:  (913) 
843-1000. 

Zone  8,  21,000  daily  circulation  news¬ 
paper  requires  Production  Director  to  be 
responsible  for  the  daily  operation  of  all 
production  departments,  long-range 
planning  of  production  needs  and 
recommendation  and  evaluation  of 
capital  purchases.  Must  have  minimum 
of  5  years  experience  in  newspaper 
production,  including  minimum  of  2 
years  managing  a  staff  of  30  or  more, 
and  must  be  good  communicator. 
Excellent  benefits  package.  Reply  to 
Box  3871,  Editor  &  Publisher. 


POSITIONS 

WANTED 

ADMINISTRATIVE 

22  years  as  publisher.  Currently 
publisher  daily,  TMC.  Same  position  18 
years,  returning  30%  +  each  year.  Hard 
working  in  job,  community.  52-year-old 
non-drinker  with  some  ideas  left.  Prefer 
4,6,8.  Box  3910,  Editor  &  Publisher. 


AGGRESSIVE  AND  EXPERIENCED 
HANDS-ON  CFO/CONTROLLER 

With  extensive  computer  background 
(IBM,  Sll  and  other  vendors).  Also 
human  resources  and  .office  manage¬ 
ment  experience.  All  phases  of  control- 
lership:  ledgers,  revenue,  expenses, 
and  capital  budgeting-taxes-payroll-A/ 
P-A/R-credit  and  collections,  etc.  Seek¬ 
ing  position  requiring  broad  technical, 
communications  a' d  leadership  skills. 
Box  3935,  Editor  &  Publisher. 

FORMER  CIA  SE  OR  OFFICER  with 
journalism  exper' mce  and  media 
degree  seeks  new  ,p  oer  position  in  PR/ 
promotion,  human  resources  or  other 
areas.  (412)  487-3372. 

GM/PUBLISHER  with  over  20  years 
experience.  Problem  papers  a  specialty. 
Manage  one  or  consultant  for  several. 
Zones  2-3.  Box  3931,  Editor  & 
Publisher. 


IF  YOU  CAN  USE  my  years  experience, 
I’m  ready  to  help  you  on  your  small 
growing  publication.  Expert  in  circula¬ 
tion  but  knowledge  in  other  areas.  Box 
3933,  Editor  &  Publisher. 


President,  Regional  Vice  President  and 
Publisher  positions  held,  22-year  track 
record  of  building  management  tearns 
and  providing  “hands-on’’^  leadership  in 
turn  around  and  building  situations, 
experience  includes  dailies  to  60,000, 
multiple  weeklies  to  300,000.  Phone  J. 
Gene  Chambers  (313)  781-2311  or 
write  53212  Sherwood  Lane,  Utica,  Ml 
48087. 


GRAPHIC  MANAGEMENT  ASSOCIATES,  INC. 

THE  INSERTER  SYSTEMS  COMPANY 

GMA,  the  leading  supplier  of  Integrated  Inserting 
Systems  to  the  newspaper  industry,  has  immediate 
openings.  Due  to  the  tremendous  demand  for  GMA’s 
product  line,  including  the  SLS-1000  High  Speed 
Inserter  and  NEWS-GRIP  Single  Gripper  Conveyor, 
outstanding  opportunities  exist  in  the  following 
categories: 


INTERNATIONAL  FIELD  SERVICE  REP 

GMA  has  a  position  available  for  an  International  Field 
Service  Representative  based  in  Europe.  A  challenging 
opportunity  exists  for  an  individual  with  newspaper  indus¬ 
try  experience  and  technical  background. 

FIELD  SERVICE  TRAINERS 

Openings  exist  for  Field  Service  Trainers.  We  are  looking 
for  individuals  preferably  with  newspaper  industry  experi¬ 
ence  and  a  technical  background.  Good  communication 
skills  and  a  proven  ability  to  develop  and  support  good 
customer  relations  are  essential. 

We  offer  excellent  salary  and  benefits.  For  immediate 
consideration,  please  forward  your  resume  to: 

GMA,  Inc. 

934  Marcon  Blvd. 

Allentown,  PA  18103 
ATTN:  Personnel  Director 


Classified  Advertisers:  If  you  don’t  see  a  category  that 
fits  your  needs,  please  call  us  at  (212)  675-4380. 


PUBUC  RELATIONS 


ALFRED  UNIVERSITY 
Executive  Director  of 
Public  Relations 

Alfred  University,  ranked  as  one  of  the 
nation's  best  small  comprehensive 
colleges,  seeks  a  dynamic,  creative 
executive  director  of  public  relations  to 
lead  a  multi-faceted  prog’-am  and  a  staff 
of  eight  full-  and  part-time  people.  The 
University  is  located  in  the  beautiful 
Fingerlake  Region  in  upstate  New  York. 
Candidates  must  have  solid  experience 
in  working  effectively  with  national 
media  and  in  planning  and  implement¬ 
ing  a  goals-oriented  public  relations 
program.  Required:  bachelor’s  degree 
in  journalism  or  communications,  at 
least  five  years  of  media  and  public 
relations  experience,  a  minimum  of 
three  years  of  management  experience 
in  college  public  relations,  and  excel¬ 
lent  writing  and  public  speaking  skills. 
Send  resumes  to:  Dr.  William  F.  Stepp, 
Director  of  Development,  Alfred  Univer¬ 
sity,  Alfred,  NY  14802.  Application 
deadline  is  July  15,  1989.  An  equal 
opportunity  employer. 


ADVERTISING 


MANAGER,  RETAIL  or  CLASSIFIED. 
Large  daily  and  mid-size  experience. 
Available  immediately.  Box  3930, 
Editor  &  Publisher. 


Working,  experienced,  group  A.D.  seeks 
large  Retail  Management  slot.  Currently 
in  zone  7,  prefer  to  stay  there  (it's  been 
a  good  zone).  Please  feel  free  to  call  me 
with  your  needs  in  Retail  Management 
or  Ad  Direction  (being  an  advertising 
guy  I'm  willing  to  negotiate).  Message 
phone:  (415)  222-9798. 


Abasement,  degradation 
is  simply  the  manner 
of  life  of  the  man  who 
has  refused  to  be  what 
it  is  his  duty  to  be. 

Jose  Ortega  Y  Gasset 
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CUSSIRED  AOVERTISINQ 
Ordtr  Blank 


POSITIONS  WANTED 
CIRCULATION 


POSITIONS  WANTED 
EDITORIAL 


Ntm« 


No.  of  Insertions: _ Amount  Enclosed:  $ 


I  CLASSIFIED  ADVERTISING  RATES 

Effective  January  1, 1989 

LINE  AOS  POSITIONS  WANTED 

1  week  —  $6.30  per  line  1  week  —  $3.70  per  Nne 

2  weeks  — $5.50  per  line,  per  issue.  2  weeks  — $3.05  per  Une,  per  issue. 

3  weeks  — $4.80  per  Kne,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  — $4.10  per  Kne,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  lor  box  service.  Add  $4.00  per  insertion  lor  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADUNE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
times,  $55. 

DEADLINE:  8  days  prior  to  publlcattr'  date. 

Contract  ratoc  avaUabta  upon  i  u 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

■dttor  ft  PublisiMr 

11  West  19lh  Street,  NY.  NY  10011.  (212)  675-4380. 


ABLE  Manager  seeks  top  Circulation 
Post.  Professional  Publishers  ONLY 
need  respond.  Garry  (517)  263-1975. 

Central  time  zone  only.  Circulation 
manager  seeks  work.  Experience  with 
3  small  dailies. 

Gene  Springer  (701)  572-3119. 

CIRCULATION  MANAGER  Ten  years 
experience.  Sales  and  Service  expert. 
Worked  for  large  and  small  papers. 
(602)  797-3219. 

Circulator,  diversified,  seasoned,  20 
years,  sales  achiever.  (714)  533-3053, 
Box  3502,  Orange,  CA  92613. 

EMPLOYED  CIRCULATOR  with  the 
skills  to  make  it  work.  Desires  changes. 
All  opportunities  considered.  Box 
3932,  Editor  &  Publisher. 

TOP  RATED  Circulation  Manager 
(statistical  documentation  available)  at 
major  metro  is  seeking  position  with 
progressive  newspaper  that  seeks  a 
young,  aggressive,  results-oriented 
manager  who  far  exceeds  compar.y 
goals  through  positive  motivation  and 
development  of  his  staff.  Box  3928, 
Editor  &  Publisher.  Confidentiality 
desired. 


_ EDITORIAL _ 

AGGRESSIVE  REPORTER  with  wire- 
service  experience  seeks  job  on  mid¬ 
size  daily.  Paul  Ertelt,  235  Warm 
Springs,  Boise,  ID  83712.  Call  (208) 
343-6215. 

Are  you  a  spprts  editor  at  a  medium 
circulation  oaily  who  wants  a  creative, 
ambitious  reporter  who  writes  lively, 
concise  and  clean  copy  and  can  spell? 
Sports  feature  writer  with  six  years  full¬ 
time  experience,  plus  three  part-time, 
ready  to  graduate  to  bigger  paper. 
Please  reply  to  Box  3918,  Editor  & 
Publisher. 


COACH  with  excellent  success  record 
Improving  the  work  of  writers  and  copy 
editors.  Veteran  reporter,  editor  and 
educator.  Available  on  project  basis  to 
all  size  newspapers.  Raleigh  Mann,  101 
Stateside  Drive,  Chapel  Hill,  NC  27514 
or  call  (919)  942-7035  or  962-4071. 

COPY  EDITOR  -  Veteran  copy  editor 
seeks  job.  Zones  6  or  8.  Action  head¬ 
lines.  Box  3924,  Editor  &  Publisher. 

EDITOR  on  premier  desk  of  nation's 
best  paper  (yes,  that  one)  wants  to  be 
bigger  fish  in  smaller  pond.  Has  open 
mind  on  offers.  Box  3898,  Editor  & 
Publisher. 


ENTRY-LEVEL,  B.A.  Communications 
with  second  major  in  Spanish.  Looking 
for  a  position  in  southwestern  states. 
Have  experience  in  print  and  radio. 
Contact:  Douglas  A.  Clark,  4400  Hori¬ 
zon  Hill,  #4024,  San  Antonio,  TX 
78229. _ 

FOREIGN  NEWS  IS  MY  SPECIALTY. 
Hard-working,  versatile,  responsible 
editor  with  ten  years  experience  abroad 
at  a  prestigious  daily  seeks  challenging 
opportunity  in  Zones  1-5. 

Box  3917,  Editor  &  Publisher. 

INSIDE  SPORTS,  slot/rim/layout  editor 
on  AP  award-winning,  500,000-plus 
daily  seeks  management.  10  years 
experience,  most  of  them  with  the 
nation’s  best.  Let  this  hands-on  free 
agent  make  a  career  move  that  would 
benefit  both  of  us.  Reply  to  Box  3929, 
Editor  &  Publisher. 

INTERNATIONALLY  EXPERIENCED 
BUSINESS  WRITER,  now  living  in 
London,  seeks  passport  back  to  U.S. 
newspapering  with  major  metro  daily. 
Available  in  U.S.  week  of  June  26  at 
(616)  685-6381  or  contact  in  London 
at  0-441-749-8828. _ 

SPORTSWRITER,  14  years  of  experi- 
ence,  published,  open  to  relocation, 
prefer  East  C^st,  Southeast,  or  Califor¬ 
nia.  Reply  to  Box  3897,  Editor  & 
Publisher. 

SPORTSWRITER/EDITOR  4  years 
experience  with  AM,  PM  dailies.  Strong 
page  design  as  well  as  photo  skills. 
Excellent  clips,  and  references.  (717) 
762-2134  afternoon,  late  evening,  or 
(215)  493-2331. _ 

SPORTSWRITER  -  Diligent.  Have 
experience  as  spprts  editor  of  tri  and 
biweeklies  and  writer  for  daily.  Been  out 
of  business  for  a  while.  Eager  and 
yearning  to  get  involved  once  again. 
Clips  and  references.  Please  contact 
Box  3927,  Editor  &  Publisher. 

This  multi-talented  journalist  seeks  to 
join  an  editorial  staff  on  a  large  daily 
newspaper  or  a  magazine.  What’s  your 
offer?  Box  3909,  Editor  &  Publisher. 

WRITER/PHOTOGRAPHER  covers 
women,  travel,  environment.  Walking 
Washington’s  Pacific  Crest  Trail. 
Contact  Box  3919,  Editor  &  Publisher. 

_ FREELANCE _ 

EUROPEAN  CORRESPONDENT.  Jour- 
nalist  with  7  years  experience  on  U.S. 
daily  paper  and  trade  magazine  now  is 
based  in  Geneva  and  seeks  regular  or 
free-lance  assignments.  To  contact, 
write  to  Ivy  Lessner,  93  Hillside  Ave., 
San  Anselmo,  CA  94960. 


EDITOR  &  PUBLISHER  for  June  24,  1989 
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SHOP  TALK  AT  THIRTY 


minorities  reports,  newspaper  reader- 
ship  is  falling  and  circulation  figures 
have  been  relatively  flat  for  at  least  20 
years.  Between  1961  and  1988,  the 
proportion  of  American  adults  read¬ 
ing  a  daily  newspaper  dropped  from 
79%  to  60%. 


To  generate  readership  and  circula¬ 
tion  growth,  publishers  must  look  for 
new  customers  in  the  fastest-growing 
segments  of  the  population  and  they 


The  resentment  white  males  develop  when 
minorities  and  women  enter  the  workplace  needs  to 
be  eradicated  and  a  new  attitude  of  respect  and 
cooperation  should  replace  this  resentment. 


Publishers  Association  and  the  Task 
Force  on  Minorities  in  the  Newspaper 
Business. 


Minorities  represent  16%  of  the 
newspaper  industry  work  force  and 
women,  37%.  This  compares  with  a 
total  U.S.  civilian  work  force  of  21% 
minority  and  47%  women. 

Minorities  represent  11%  of  mar¬ 
keting/promotion/research  depart- 


(Fitzpatrick  is  assistant  vice  presi- 
dent/minority  affairs,  Knight-Ridder 
Inc.  The  above  is  from  a  speech  he 
presented  at  the  annual  meeting  of  the 
International  Newspaper  Marketing 
Association.) 


Get  your  copy  of 


-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News’  n- 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 

- - 

To;  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
I  Please  send  me  AD  NEWS  for  one 
I  CwS  year  -  26  issues  I  enclose  my 
bankdraft  in  Australian  currency  tor  Aust.  $  128. 

Name : _ 

Address:. _ 


In  the  newsrooms,  the  bastions  of 
objectivity  and  fairness,  minorities 
represent  1%  of  the  top  editors  and 
approximately  3%  of  all  editors. 
Women  are  doing  a  little  better  — 
5.8%  of  all  executive  editors  are 
women  and  10.4%  of  all  editorships 
are  held  by  women. 

On  the  business  side,  the  number  of 
minority  publishers  could  be  counted 
on  the*  fingers  and  one  need  not 
include  the  thumbs. 

You  may  ask  the  question.  Why  is 
diversity  necessary  in  the  workplace? 
Why  don’t  we  leave  well  enough 
alone?  After  all,  newspapers  have 
been  guided  by  geniuses  for  years 
and,  obviously,  they  haven’t  done  too 
badly. 

Have  you  looked  at  the  bottom  line 
lately?  Is  it  as  robust  as  it  used  to  be? 
The  fact  is  revenues  in  the  newspaper 
business  in  general  have  been  soft  the 
last  several  years  and,  unless  we 
change,  there  are  many  danger  signs 
for  even  more  difficult  times. 

We  are  in  a  changing  society,  and  if 
newspapers  are  going  to  succeed  and 
prosper  in  this  changing  society,  they 
must  change  too. 

Some  of  the  major  factors  we  must 
consider: 

•  The  U.S.  population  is  growing 
at  less  than  1%  a  year,  more  slowly 
than  ever  before. 

•  The  population  is  aging. 

•  The  population  is  becoming 
more  ethnically  and  racially  diverse. 

At  the  same  time,  the  task  force  on 


must  deepen  their  penetration  of 
existing  markets. 

Since  they  are  growing  faster, 
minority  communities  hold  signifi¬ 
cant  growth  potential,  but  capitalizing 
on  this  growth  means  better  meeting 
the  needs  of  these  populations 
through  market  planning,  hiring  and 
community  outreach. 

By  the  year  2000,  it  is  projected  that 
minorities  will  comprise  28%  of  the 
U.S.  population;  this  compares  with 
23%  today. 

It  seems  to  me,  it  makes  good  sense 
to  go  after  the  minority  market. 
Minorities  buy  more  than  any  of  the 
countries  with  which  the  United 
States  trades.  Blacks,  Hispanics, 
Asians  and  Native  Americans 
together  now  spend  more  than  $300 
billion  a  year  on  goods  and  services. 
Next  year,  the  U.S.  Commerce 
Department  projects  an  annual 
spending  power  of  $425  billion  and  by 
the  year  2000,  $650  billion. 

By  1991 ,  women  and  minorities  will 
represent  75%  of  those  entering  the 
American  work  force. 

As  Bill  Ke  editor  of  the  Quincy 
(Mass.)  Patriot  Ledger  and  past 
chairman  of  the  ASNE  minorities 
committee,  said: 

“As  editors  and  newspaper  execu¬ 
tives,  we  have  a  choice.  We  can  try  to 
compete  for  readers  and  advertising 
dollars  by  using  only  a  portion  of  this 
human  resource  or  we  can  accept  the 
inevitable  challenge  and  diversify  our 
(Continued  on  page  45) 
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Syndicated  Columns,  Comics,  Cartoons,  Puzzles,  Games,  Serv¬ 
ices  and  more  are  all  listed  in  this  unique  reference  suide  — 

The  E&P  1989  SYNDICATE  DIRECTORY. 

Newspaper  Editors  world-wide  use  the  Syndicate 
Directory  to  locate  new  or  existins  columns,  cartoons, 
puzzles,  etc.  to  add  to  their  newspapers. 


The  Syndicate  Directory  is  mailed  to  the  28,000  E&P 
subscribers  with  our  July  29th  issue  and  is  also 
sold  separately  throushout  the  year. 

There  is  no  better  place  to  showcase  everything 
you  have  to  offer  than  in  E&P's  Syndicate 
Directory  —  the  shopping  guide  for  syndicate 
services  and  feature  buyers! 
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Advertising  Deadlines: 
Space  Closing:  July  12 
Ad  Material:  July  1 7 

Call  your  local  sales 

representative  or 

Don  Parvin  at  21 2*675*4380 


212-675-4380 


Chicago 

31 2-641 -0041 


Los  Angdcs 

213-382-3646 
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Toronto 

416-833-6200 
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Champion  speller  Scott  Isaacs,  with  WiUiam  Burleigh,  Sciipps  Howard  senior  vice  president/newspapers. 


After  two  days  of  intBnse  competition  ear¬ 
lier  this  month  among  seme  of  the  brightest 
young  people  in  America,  the  champion  of  the 
Scripps  Howard  National  Spelling  Bee  was 
crowned.  He’s  Scott  Isaacs,  14,  of  Englewood, 
Colo.,  sponsored  by  the  Rocky  MountainNews. 

But  all  222  of  the  national  competitors 
were  winners,  lb  get  to  the  finals,  they  had 
accepted  the  challenge  of  going  beyond 
mere  memorization  to  understand  the  origins 
and  usages  of  words.  In  doing  so,  they  learn¬ 
ed  skills  and  concepts  that  will  serve  them 
all  their  lives. 


Nearly  nine  million  boys  and  girls  took 
part  in  local  bees  this  year.  TWenty-three 
newspapers  became  new  sponsors,  producing 
d  record  group  of  finalists. 

Don’t  let  the  students  in  your  area  miss 
this  challenging  academic  expenence.  Tb  find 
out  how  your  newspaper  can  sponsor  a  local 
spelling  bee,  contact  the  Scripps  Howard 
National  Spelling  Bee  at  (513) 977-3027  or  write 
to  EO.  Box  5380,  Cincinnati,  Ohio  45201. 

SCRIPPS  HOWARD 
i!i  NEWSPAPERS 


